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Santa Clara, California, October 20-22, 2009

Know-how
for Global Success

The conference 
for global business know-how.
Fifty informative sessions on global business best practices,
international marketing, global ad campaigns,
HR management, global websites, localization and
translation management.

Large exhibit hall with service and technology vendors.

  Global Business Best Practices

Want to venture into new international markets?
Experienced business people will provide practical insights and advice 
to give you confidence on the global playing field.

  Managing Global Websites

Need to take your company’s website global?
Learn from companies that have outstanding web presences: representatives 
offer their expertise for launching and maintaining your site.

  Advanced Localization Management

Are you already involved in localization, but would like to learn more? 
Industry experts provide the latest information on trends, processes, 
technologies and influences that shape the world of localization.

  Localization Core Competencies

Do you need to localize, but don’t know where to start? 
This introductory track provides fundamental principles and arms you with
the knowledge to take your first steps.

Meet professionals from these companies and many more.
See their presentations. Learn from them. Discuss.

www.lionbridge.com www.across.net

Sponsored by

Early registration discount 
ends September 15, 2009.

www.localizationworld.com

Keynote speakers

• Apple
• Boston Scientific
• CaridianBCT
• Cisco
• Common Sense Advisory
• Dell
• Facebook
• The Gilbane Group

• Google
• Intel
• iStockphoto
• Linden Lab
• Microsoft
• Philips
• Plaxo
• RTMAsia

• SAI Global
• SalesForce.com
• St. Louis University
• The World Bank
• VeriSign
• VMware
• Wieden+Kennedy
• Yahoo!

During his 20+ years with Wieden+Kennedy,
Dave has touched nearly every piece of agency
business, including Nike, Microsoft, Miller
Brewing and Coca-Cola. But his deepest impact
has been felt in his current capacity as chief
operating officer, where he’s helped expand
the company from just one office to the largest
independent network in the world.

Dave Luhr, COO, Wieden+Kennedy

As editor-in-chief of Wired magazine,
Chris Anderson is one of the most insightful,
knowledgeable and articulate voices at the 
center of the new economy. Author of 
The Long Tail and Free, he has identified 
important new trends in the economy and 
described new business models for seizing 
the opportunities they represent.

Chris Anderson, editor-in-chief, Wired magazine
October 22 — via live broadcast from New York

October 21 — Learnings From the Real World
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T
This language business “was sometime a paradox, but now 

the time gives it proof,” to quote Hamlet. It’s fl uttering with 
the latest trends in technology and global repercussion, and 
yet it’s still reminiscent of the twelfth century. 

In this issue in particular, the 
buzz of novelty settles into the tidy 
pages of MultiLingual, beginning 
with in-depth reviews of the new 
Google Translator Toolkit, courtesy 
of Ignacio Garcia and Vivian 
Stevenson, and the new SDL Trados 
Suite 2009, courtesy of Richard 
Sikes and Angelika Zerfaß. Regular 
contributors Tom Edwards, John 
Freivalds and Adam Asnes offer 
columns on sacred content, Finnish 
business and internationalization 
return on investment, respectively. 
Arturo Quintero’s Perspective on 
how to make the best of the still-rather-novel economic crisis 
comes next.

And then we’re into the focus on Arabic, a topic that 
has gotten a lot of recent attention from, for example, the 

The ancient 
and the novel

Katie Botkin Post Editing

www.multilingual.com  September 2009  MultiLingual  |   7

American government, but has still managed to fl y a bit beneath 
the radar, perhaps because it’s been there, boldly fl ying beneath 
the radar for hundreds of years. Manal Amin starts it off with 
a look at machine translation from English to Arabic, which 
apparently has improved but still needs more work (quality 
corpora, for example) to make it effi cient enough to use in 
mainstream translation, even with post-editing. 

The e-business center of the Arabic world, the United Arab 
Emirates, is discussed by Martin Spethman and Nitish Singh, who 
have advice on localizing websites for the locale. Arabic myths 

are analyzed by Marco S. de Pinto, 
and I am reminded of my own 
Arabic myths, culled from being a 
lost female tourist of Europe and 
a very small portion of Northern 
Africa. Then in eastern Tunisia, I 
met a fellow whose Berber horse 
followed him with utter adoration. 
I refused to pay to ride the horse, 
but we talked in a language not our 
own, words lost in the wind. And 
in the bare indolence of this other 
place, where the buses never came 
on time, I remembered my faith in 
humanity. 

Pricilla Niode takes us even 
farther east to look at the market of Southeast Asia. Renato 
Beninatto, the brand-new CEO of milengo Inc., has something 
to share in the Takeaway — about faith in the innovation 
possibilities of this language business.  

Katie Botkin photo
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Corrections to MultiLingual #105

Dorit Eldar was incorrectly cited as 
Eldar Dorit in the print version of the 
article “Incorporating local regulations 
and culture into translations.” The on- 
line version cites her name correctly.

Norbert Walter was incorrectly cited as 
Norbert Walker on the News front page.

Pro-bono Afghan translations
Afghan Translation Service’s focus from day one has been on 

Afghanistan, and the agency found itself being contacted by 
non-governmental organizations (NGOs) of various affi liation to 
help them translate the literature and signage surrounding land 
mine clearance, irrigation, sanitation and government materials. 
They have been doing pro-bono translations in and out of Dari, 
Pashto, Farsi, Arabic and English for these NGOs because “in some 
cases they don’t have it in their budget,” said Sultan Ghaznawi 
of Afghan Translation Service. However, the agency still sees the 
need for translation despite the lack of funds.

Ghaznawi said he would like to see a database for a professional 
team of people who are willing to do such translation, and not 
just in these fi ve languages. The only database he currently knows 
of is for Translators Without Borders, and he doesn’t want to do 
anything that overlaps with what’s already being done. 

If other translators are interested in helping, they can contact 
him at his e-mail address: sultan.ghaznawi@afghantranslation.com. “We 
would be glad to team up with them,” said Ghaznawi. The agency is also 
accepting applications for translation projects that directly benefi t the 
poor and needy of Afghanistan.

Free translation training in Ireland
Free training for volunteer translators will be available at 

Action Week for Global Information Sharing (AGIS) ’09 at 
the University of Limerick in Limerick, Ireland, September 
21-23, as part of a larger attempt to create a framework for 
charitable translation work. For more information, see www 
.agis09.org

LinkedIn translators’ group 
formed in protest of survey

A query put out by LinkedIn for the 
translation of its website resulted in a 
“fi restorm,” according to a Tweet from 
crowdsourcing guru Jeff Howe. LinkedIn 

had sent out a survey asking what would be 
fair compensation for community, crowd-
sourced and collaborative translation (CT3) 
efforts. Money was not mentioned, which 
created something of a stir in the transla-
tion community. 

LinkedIn’s survey included the multiple-
choice question “What type of incentive 

would you expect for translating LinkedIn’s 
site?” Possible responses ranged from “I 
would want to do this because it’s fun” to 
“Upgraded LinkedIn accounts,” to “other,” 
where some respondents explained that, 
in fact, they would want to be paid for 

translating any content. The American 
Translators Association (ATA) sent out a 
press release in response to the survey, not-
ing that ATA president Jiri Stejskal called 
LinkedIn’s “plea for free translation services 
from the site’s own members, ‘misguided, 
troubling and clearly incompatible with 
the operation of a for-profi t enterprise.’” 

LinkedIn has previously hired professional 
translators to localize its site, and LinkedIn 
representative Nico Posner noted that the 
survey was just that: a survey gauging 
interest in something that is becoming an 
increasingly popular, albeit controversial, 
topic in localization circles. Common Sense 
Advisory’s Global Watchtower blog also 
noted that “the companies that engage in 
CT3 do actually care about translators and 
view them as professionals” and reminded 
translators that “CT3 is usually reserved for 
the short phrases that are highly unique to 
a given community.”

Attempting to crowdsource translation 
was not LinkedIn’s original idea, as mul-
tiple for-profi t websites have managed to 
incorporate it, including social networking 
giant Facebook. Controversy on the topic 
is not new either, of course; Facebook also 
attracted a “leave translation to transla-
tors” group in protest of the practice. 

Irony on the internet: As of early August, 381 people, mostly translators, had joined 
a LinkedIn group created in response to LinkedIn’s crowdsourced translation inquiries.

LinkedIn inquiry about crowdsourced translation creates ‘firestorm’

Translating for non-governmental organizations

N
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Verztec opens Bangkok offi ce
Verztec Consulting Pte. Ltd., a provider 

of multilingual communication services, 
has opened an offi ce in Bangkok, Thailand, 
in the prime fi nancial district of the city. 
The company also has offi ces in Singapore, 
the United Kingdom and United States.
Verztec Consulting Pte. Ltd.Verztec Consulting Pte. Ltd. 
info@verztec.com, www.verztec.com

Concorde buys Language Networks
Concorde Group, a provider of global 

translation services, has bought Language 
Networks, a provider of multilingual con-
tent services. The combined companies 
will allow Language Networks to further 
develop and implement specialist transla-
tion software.
Concorde GroupConcorde Group 
info@concorde.nl, www.concorde.nl

ForeignExchange moves offi ce
ForeignExchange Translations, Inc., a pro -

vider of translation and language services 
to the life sciences industry, has moved its 
headquarters from the Waltham, Massa-
chusetts, location to a new offi ce in nearby 
Newton, Massachusetts.
ForeignExchange Translations, Inc.ForeignExchange Translations, Inc. 
info@fxtrans.com, www.fxtrans.com

Janus adds multimedia 
localization department

Janus Worldwide Inc., a provider of trans-
lation, localization and linguistic consulting 
services, has formed a new multimedia local-
ization department with services for Adobe 
Flash, video, audio, e-learning systems, DVD 

and video games localization, and the trans-
lation and recording of audiobooks.
Janus Worldwide Inc.Janus Worldwide Inc. 
management@janus.ru, www.janus.ru

Conexa Global opens Auckland offi ce
Conexa Global, a provider of translation 

services, has opened an offi ce in Auckland, 
New Zealand. The company specializes in 
the wine, tourism, marketing/trade, aero-
nautics and mining industries.
Conexa GlobalConexa Global info@conexaglobal.com 
www.conexaglobal.com

SDL acquires XyEnterprise
SDL, a global information management 

solutions provider, has acquired XyEnter-
prise, a developer of XML content manage-
ment and multichannel delivery solutions. 
The acquisition adds XML publishing prod-
ucts and the Contenta Component Content 
Management software to the SDL portfolio. 
SDL is creating a merged business unit of 
XyEnterprise and SDL Trisoft that will be 
branded SDL XySoft.
SDLSDL amhall@sdl.com, www.sdl.com
XyEnterpriseXyEnterprise info@xyenterprise.com
www.xyenterprise.com

 People

Recent industry hires
Lingo24 Ltd., a translation service pro-

vider, has hired Andrzej Zydroń as its new 
chief technology offi cer.

TransPerfect Translations, Inc., a pro-
vider of language services, has hired Michael 
Smyth as general manager of its life sciences 
solutions division. 

Research and consulting fi rm Common 

Sense Advisory, Inc., has hired Rocío Txabar-
riaga as a language services strategist. 

ForeignExchange Translations, Inc., a 
provider of language services to medical 
device, pharmaceutical and biotechnology 
companies, has hired Michael Bry as vice 
president of sales.

milengo Inc., a provider of localization, 
engineering and testing services, has hired 
Renato Beninatto as its new chief executive 
offi cer. 

CETRA, Inc., a provider of customized 
language solutions, has hired Andrew Mosz-
kowicz as a project manager. 
Lingo24 Ltd.Lingo24 Ltd. www.lingo24.com
TransPerfect Translations, Inc.TransPerfect Translations, Inc. 
www.transperfect.com
Common Sense Advisory, Inc.Common Sense Advisory, Inc. 
www.commonsenseadvisory.com
ForeignExchange Translations, Inc.ForeignExchange Translations, Inc. 
www.fxtrans.com
milengo Inc.milengo Inc. www.milengo.com
CETRA, Inc. CETRA, Inc. www.cetra.com

Products and Services

Controlled language website
Tedopres International BV, a provider 

of technical documentation services, has 
launched its controlled language website 
(www.controlledenglish.com). Also known 
as simplifi ed English, global English, stan-
dardized English or controlled English, the 
main objective of a controlled language is 
to make technical text easy to understand. 
The basic principles of controlled language 
are a controlled vocabulary and a set of 
grammatical rules.
Tedopres International BVTedopres International BV 
info@tedopres.com, www.tedopres.com
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News
XTM v4.0

XML-INTL, a developer of XML author-
ing and translation tools, has announced 
the release of XTM v4.0 that now has the 
ability to process PDF fi les and has improved 
handling of complex HTML fi les. XTM Ter-
minology has a new interface and closer 
integration with the XTM editor.
XML-INTLXML-INTL 
sales@xml-intl.com, www.xml-intl.com

Sakhr S2S
Sakhr Software Company, a translation 

software developer, has released a tool to 
translate between English and Arabic by 
way of a wireless device using a rule-based 
language system. The target audience is the 
US intelligence community and the defense 
department. Its debut coincides with Sakhr’s 
acquisition of software maker Dial Direc-
tions, a creator of voice-entry applications 
and a collaborator on the application.
Sakhr Software CompanySakhr Software Company info@sakhr.com 
http://international.sakhr.com

Hieroglyphic writing system software
Zmnsoft has released Edongba v6.00, a 

Windows application that allows for the 
creation of documents and messages using 
Dongba hieroglyphs. The ancient language is 
still used by the Naxi people of Lijiang City in 
China’s Yunnan Province. The font includes 
1,561 Dongba hieroglyphs, 661 Geba scripts, 
and a 50-character international phonetic 

alphabet for the Naxi language.
ZmnsoftZmnsoft press@zmnsoft.com 
www.zmnsoft.com:8080/edongba/En

Monotype adds to suite of fonts
Monotype Imaging, Inc., a provider of text 

imaging solutions, has added the seven-
font ITC Legacy Square Serif and seven-font 
ITC Legacy Serif Condensed families to the 
company’s ITC font collection, extending 
the existing ITC Legacy suite to a total of 
35 fonts.
Monotype Imaging, Inc.Monotype Imaging, Inc. 
www.monotypeimaging.com

PROMT offl ine text translator
PROMT, a provider of automated trans-

lation solutions, has introduced an offl ine 
German<>English text translator for iPhone 
and iPod Touch. The software runs without 
requiring an internet connection.
PROMTPROMT info@e-promt.com, www.e-promt.com

GlobalLink Project Director 2.0
Translations.com, a provider of language 

services and translation-related technology 
products, has developed GlobalLink Project 
Director 2.0. New features include the sup-
port of many end-user translation memory 
(TM) tools on the market; server-side TM; 
and Project Director, an integrated vendor 
management module.
Translations.comTranslations.com 
info@translations.com, www.translations.com

WhP introduces new websites
WhP, a localization company, has intro-

duced two additional websites — www.whp-
games.net and www.whp-elearning.net. The 
websites are intended to complement WhP’s 
main website and provide more specifi c ser-
vices information.
WhPWhP info@whp.fr, www.whp.fr

Skrivanek consultancy services
Skrivanek s.r.o., a provider of localization 

solutions, has added consultancy for cor-
porate translation management processes 
and intercultural issues to its services 
targeted at companies planning to expand 
into foreign markets with limited budgets 
for product localization. The program also 
offers an intercultural consultancy.
Skrivanek s.r.o.Skrivanek s.r.o. 
sales@skrivanek.com, www.skrivanek.com

Foreign Translations’ 
Spanish language website

Foreign Translations, Inc., has announced 
the launch of its Spanish website. The website 
will facilitate the company’s goal to reach the 
Hispanic market in the United States, Mexico, 
South America and other Spanish-speaking 
countries.
Foreign Translations, Inc.Foreign Translations, Inc. 
translations@foreigntranslations.com 
www.foreigntranslations.com

Author-it v5.3
Author-it Software Corporation, a devel-

oper of software for authoring, publishing, 
localization and content management, has 
delivered Author-it v5.3. Updates include 
new and improved dictionaries, new web 
help publishing templates, and the second 
phase of structured authoring.
Author-it Software CorporationAuthor-it Software Corporation 
sales@author-it.com, www.author-it.com

AnyCount v7.0
Software development company Advanced 

International Translations has released Any-
Count v7.0. The new version counts words, 
characters, lines and pages in 36 fi le formats 
and includes an upgrade of the HTML format 
word count — native support for UTF encod-
ing (UTF8, UTF16 and UTF16BE).
Advanced International Translations Advanced International Translations 
info@translation3000.com
www.translation3000.com

Quick Translate service
AppTek, a developer of human language 

technology, has launched Quick Translate, 
a free machine translation service, on its 
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s STAR Group was founded 
in Switzerland 25 years ago
with the exclusive focus of
facilitating cross-cultural
technical communications
in all languages.
The company has grown
to be the largest privately
held multilingual informa-
tion technology and
services  company in the
world with 42 offices 
in 32 countries.

Take your company to the 
next level and contact

Your Vision – 
A Proven Solution!

Your single-source partner
for corporate product communication

STAR Group –

harmonize all organizational information 
silos into a single information source, 

where all parties have access to current, 
accurate product information, when they 

need it, in the form and language they 
need it in …

… synchronize cross-functional operations, 
while minimizing documentation and 

translation expenses.!
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website to showcase its hybrid approach to 
machine translation. The service is available 
for more than 23 language pairs.
AppTekAppTek info@apptek.com, www.apptek.com

Nastaliq font for InDesign
WinSoft S.A., an international software 

company, has introduced Nastaliq by Deco-
Type, the latest member of the Arabic Tas-
meem typeface family. DecoType, a developer 
of computer-aided typography, applies three 
disciplines: graphic design, linguistics and 
information technology.
WinSoft S.A.WinSoft S.A. www.winsoft-international.com

Palm OS dictionaries
Beiks, LLC, a provider of reference and 

language titles for mobile devices, has 
offered several new and updated Palm 
OS applications, including dictionaries in 
Tagalog, Greek, Indonesian, Hungarian and 
several other languages translated to and 
from English.
Beiks, LLCBeiks, LLC support@beiks.com, www.beiks.com

Idiomizer website
Idiomizer, a translation reference for 

idiomatic exchange across languages, has 
designed an online community database to 
collect idioms and to create new idioms for 
translation. The website features the ability 
to view multiple languages simultaneously.
IdiomizerIdiomizer 
harlan@idiomizer.com, www.idiomizer.com

One-hour e-mail translation
One Hour Translation, a provider of fast-

turnaround translation services, has intro-
duced its one-hour translation of e-mails. 
The translations are performed by its network 
of over 8,000 translators around the world.
One Hour TranslationOne Hour Translation 
info@onehourtranslation.com 
www.onehourtranslation.com

GlobalSight 7.1.5
Welocalize, a provider of integrated glo-

balization services, has released GlobalSight 
version 7.1.5. The release includes the ability 
for GlobalSight users to incorporate machine 
translation and new features that increase 
the functionality of the desktop icon.
WelocalizeWelocalize 
info@welocalize.com, www.welocalize.com

Resources

SH3 translation white paper
SH3, Inc., a translation and translation 

training provider, has released a 20-page 

white paper for translation customers titled 
“How to Manage Translation Costs and Work 
Successfully with Translation Suppliers.” The 
white paper contains eight different topics, 
including “How Translation Projects are 
Priced” and “Translation Memory Technol-
ogy Facts and Misconceptions.”
SH3, Inc.SH3, Inc. sales@sh3.com, www.sh3.com

Translation Studies
A new four-volume collection from Rout-

ledge brings together recent contributions 
to the fi eld of translation. Translation Stud-
ies is both retrospective and forward looking, 
making sense of the past as well as providing 
pointers toward the future. Edited by Mona 
Baker, the collection is a one-stop research 
resource.
RoutledgeRoutledge www.routledge.com

TDA assessment on 
leveraging translated data

The TAUS Data Association (TDA) has 
undertaken an assessment of the effects on 
leveraging translated data when larger sets 

of translation memories (TMs) from different 
company sources are shared. The assessment 
was handled by the Centre for Translation 
Studies at the University of Leeds. The pilot 
project shows when companies that as yet 
have no translated data of their own com-
pare their new source text with TMs from 
other companies within their industry, they 
can leverage matches of 80%-100% for up 
to 16% of the segments in the document. 
Moreover, a company with its own trans-
lated data may fi nd that other TMs from 
the same industry supply, on average, more 
than half as many exact matches as would 
a TM of its own. The fi ndings are shared in a 
report published in August 2009.
TAUS Data AssociationTAUS Data Association 
info@tausdata.org, www.tausdata.org

Terminology blog launched 
by participants of TSS 2009

TermNet (International Network for Ter-
minology), an international cooperation 
forum, has announced a terminology blog 
(http://terminologyblog.wordpress.com) 
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launched by students at the International 
Terminology Summer School (TSS 2009). 
TSS 2009 is an annual practice-oriented 
training on terminology management for 
professionals in these fi elds.
TermNet 
termnet@termnet.org, www.termnet.org

Gilbane studies available
The Gilbane Group has published its 

latest study titled “Multilingual Product 
Con tent: Transforming Traditional Prac-
tices into Global Content Value Chains.” 
The study covers business and operational 
issues, including the evolving role of ser-
vice providers as strategic partners; trends 
in authoring for quality at the source, con-
tent management and translation manage-
ment integration, machine translation, and 
terminology management; and progress 
towards developing metrics for measur-
ing the business impact of multilingual 
content. The report is also available from 
study sponsors acrolinx, Jonckers, Lasselle-
Ramsay, LinguaLinx, STAR Group, SYSTRAN, 
and Vasont Systems.

STAR Group, a service provider for the 
entire life cycle of technical information, 
has also underwritten The Gilbane Group’s 
2009 research on “The Global Content 
Value Chain: Defi ning the Maturity Model 
for Product Content.” The study takes a 
closer look at the adoption of value-driven 
solutions for moving multilingual content 

from creator to consumer.
The Gilbane GroupThe Gilbane Group 
editor@gilbane.com, www.gilbane.com

 Clients and Partners

CyraCom partners 
with University of Arizona’s NCI

Language services company CyraCom 
International and the University of Arizona’s 
National Center for Interpretation have 
an nounced a collaboration to benefi t the 
local Spanish/English health care interpret-
ers. The collaboration represents the fi rst 
step in an ongoing effort to broaden oppor-
tunities for interpreters working with both 
organizations. 
CyraCom InternationalCyraCom International 
info@cyracom.com, www.cyracom.com

SDL Trisoft chosen by ESRI
SDL Trisoft, developer of component 

content management, has been chosen by 
ESRI, a provider of geographic information 
system software, in a move to adopt the 
Darwin Information Typing Architecture as 
a standard for its structured writing.
SDL TrisoftSDL Trisoft 
info@trisoftcms.com, www.trisoftcms.com

Language Weaver partners with SPSS
Language Weaver, a software company 

developing enterprise software for the 
automated translation of human languages, 

was selected by SPSS Inc., a developer of 
predictive analytics software and solutions, 
to provide access to translation services for 
its SPSS customers. The companies’ com-
bined technology enables the automated 
translation of unstructured data sources 
across 30 languages into English.
Language WeaverLanguage Weaver info@languageweaver.com 
www.languageweaver.com

Lionbridge to work with 
Dell global localization team

Lionbridge Technologies, Inc., has been 
named a strategic provider for transla-
tion and language quality review for Dell’s 
global online content group. Lionbridge 
will translate web content, online market-
ing content, desktop publishing content 
and training material across 30 languages.
Lionbridge Technologies, Inc.Lionbridge Technologies, Inc. 
info@lionbridge.com, www.lionbridge.com

Partnertrans cooperation 
with The Porting Lab

Partnertrans UK Ltd, an interactive enter-
tainment localization agency for the video 
and mobile games industry, has announced 
a cooperative arrangement with The Port-
ing Lab to provide mobile testing services 
to games publishers while also serving as 
project manager of its localization needs. 
The Porting Lab is a mobile porting services 
provider for global publishers, developers 
and wireless carriers.
Partnertrans UK LtdPartnertrans UK Ltd 
info_uk@partnertrans.com 
www.partnertrans.com

Loquendo and Digium partner
Loquendo S.p.A., an innovator in speech 

recognition and speech synthesis, and Digium, 
creators of open-source telephony software, 
have announced a technology partnership 
merging Loquendo’s voice technologies with 
the Digium Asterisk telephony platform.

Not receiving your 
free newsletter?

If you have subscribed to 
MultiLingual News but 

aren’t receiving your copy, 
make sure that you have added 

the e-mail address
news@multilingual.com

to your address book and/or 
cleared it through 

your company’s fi rewall.
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The 26 languages available include Chinese, 

French, German, Italian, Portuguese, Spanish, 
Turkish and Russian.
Loquendo S.p.A.
info@loquendo.com, www.loquendo.com

Tiger Airways selects Verztec
Verztec Consulting Pte. Ltd., a provider of 

multilingual communication services, has 
been selected by Tiger Airways, a low-cost 
airline that fl ies to over 20 destinations, to 
provide translation and localization services 
for the airline’s offi cial website.
Verztec Consulting Pte. Ltd.
info@verztec.com, www.verztec.com

OmniLingua contracted by 
Natus Medical Incorporated

OmniLingua Worldwide, LLC, a global 
language management services fi rm, has 
been given a three-year contract as a 
preferred localization supplier by Natus 
Medical Incorporated, a provider of medical 
products and systems for newborn care.
OmniLingua Worldwide, LLCOmniLingua Worldwide, LLC
info@omnilingua.com, www.omnilingua.com

Across collaborates with SAP, CLS
Across Systems GmbH, a provider of cor-

porate translation management software, 
and SAP, a developer of business software, 
have collaborated to create a consulting 
solution for translating master data created 
by the SAP enterprise resource planning sys-
tem. The Across Language Server provides a 
central platform for corporate language 
resources and translation processes.

CLS Communication AG, a provider of 
multilingual communication services, and 
Across have entered into a joint strategic 
partnership. The Across technology platform 
will enable the administration of translation 
processes, client-specifi c terminology man-
agement and centralized access to language 
resources.
Across Systems GmbH
info@across.net, www.across.net
SAP SAP www.sap.com 
CLS Communication AG
info-ch@cls-communication.com 
www.cls-communication.com

BTI Systems chooses Vasont
Vasont Systems, a provider of content 

management software and data services, was 
chosen by BTI Systems to provide a Darwin 
Information Typing Architecture content 
management environment for BTI’s technical 
documentation process. BTI Systems addresses 
the increasing demand for ethernet services, 

greater optical capacity, dynamic network-
ing, and management simplicity in service 
provider and enterprise networks.
Vasont SystemsVasont Systems www.vasont.com

SDL partners with ProZ.com
Global information management solu-

tions provider, SDL, has announced a train-
ing partnership with ProZ.com, a translator 

community. Through the training partner-
ship, SDL and ProZ.com will provide the 
global freelance translator community with 
localized online SDL TRADOS approved 
training. Initially, the languages offered will 
be English, French, German, Italian, Spanish, 
Catalan, Japanese, Danish and Polish.
SDLSDL amhall@sdl.com, www.sdl.com
ProZ.comProZ.com drew@proz.com, www.proz.com

TRANSLATION
AND
INTERPRETING

The need for skilled translators and interpreters is greater than ever, here in New York 
and around the world. NYU’s School of Continuing and Professional Studies (SCPS) 
offers professional level courses and certificates in the world’s most-spoken languages, 
both on-site and online.

New York University is an affirmative action/equal opportunity institution. ©2009 New York University School of Continuing and Professional Studies

TRANSLATION/INTERPRETING PROGRAMS INCLUDE:
Certificate in Translation

     - Online and on-site: English to Spanish, General Translation

     - Online only: Arabic to English, German to English, English to French, 

              English to Portuguese, French to English, Spanish to English

Certificate in Medical Interpreting in Spanish/English and Chinese/English

Certificate in Court Interpreting in Spanish/English

Certificate in French to English Simultaneous Interpreting

Professional development opportunities for practicing translators and interpreters

Foreign Language Proficiency Testing in Arabic, Spanish, Chinese, and many more

scps.nyu.edu/x73 1-800-FIND NYU, ext.73

For details and more information on all our programs, 

visit our website or call to receive our new Bulletin.
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Virtual Conference

www.proz.com/virtualconference

* 12 hours of networking, interaction and learning with language professionals,  

   translation companies and software vendors

* Virtual conference exhibit hall, conference sessions, networking lounge and more

* Participation is possible from anywhere with an Internet connection

For more information, including session overviews and sponsorship/exhibiting

opportunities, visit www.proz.com/virtualconference

This event is free for all registered ProZ.com users, thanks to the
support of the following sponsors:

Register now to attend:

Participation is free

Seminars - videos - contests - prizes

September 30th 2009

The translation industry’s first virtual
conference, in celebration of ProZ.com’s 10th
anniversary and International Translation Day

.com
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ELIA School for Language Service Providers
October 3-4, 2009, in Bucharest, Romania. 

European Language Industry Association Ltd 
www.networking-days.com

Project and Time Management Seminar
October 5-6, 2009, in Berlin, Germany. 

The Localization Institute, www.localizationinstitute.com/
switchboard.cfm?category=public&display=title&ID=57

Editing For Translators
October 5-30, 2009, online. 

Monterey Institute of International Studies 
http://translate.miis.edu/ndp

33rd Internationalization & Unicode Conference
October 14-16, 2009, in San Jose, California USA. 

Object Management Group, www.unicodeconference.org/ml

Let the Data Talk
October 15-16, 2009, in Geneva, Switzerland. 

Interpreting Department, ETI, University of Geneva 
http://virtualinstitute.eti.unige.ch/conf

5th China Workshop on Machine Translation
October 16-17, 2009, in Nanjing, China. 

Chinese Information Processing Society of China 
www.icip.org.cn/cwmt2009/cfpEn.html

Localization World Silicon Valley
October 20-22, 2009, in San Jose, California USA. 

Localization World Ltd., www.localizationworld.com

LavaCon 2009
October 25-27, 2009, in New Orleans, Louisiana USA. 

LavaCon, Inc., www.lavacon.org

TAUS User Conference 2009
October 27-30, 2009, in Portland, Oregon USA. 

TAUS, www.translationautomation.com/meetings

50th ATA Conference
October 28-31, 2009, in New York City, New York USA. 

American Translators Association, www.atanet.org/conf/2009

 November
Workshop on Free/Open-Source 
Rule-Based Machine Translation

November 2-3, 2009, in Alacant, Spain. 
Universitat d’Alacant, http://xixona.dlsi.ua.es/freerbmt09

tcworld 2009 — tekom
November 4-6, 2009, in Wiesbaden, Germany. 

tekom, www.tekom.de/conference

The World in Crisis — And the Language Industry?
November 13-14, 2009, in Geneva, Switzerland. 

IALB, ASTTI, FIT Europe, www.ialb-astti.org/en

September
TILP Certifi ed Localisation Professional Level One

September 8-11, 2009, in Madrid, Spain. 
September 14-17, 2009, in Barcelona, Spain. 
September 15-18, 2009, in Antwerp, Belgium.
September 22-25, 2009, in Oviedo, Spain.
September 30-October 3, 2009, in Milan, Italy.

The Institute of Localisation Professionals 
info@tilponline.org, www.tilponline.org/clp/index.shtml

GALA 2009
September 14-16, 2009, in Cancun, Mexico. 

Globalization and Localization Association
www.gala-global.org/conference

RANLP 2009 Workshop
September 17-18, 2009, in Borovets, Bulgaria. 

Bulgarian Academy of Sciences, ILSP, University of Hamburg 
www.c-phil.uni-hamburg.de/view/Main/RanlpBalkan09

Executive Sales Management Workshop
September 21-22, 2009, in Copenhagen, Denmark.

Common Sense Advisory, Inc. 
www.commonsenseadvisory.com/training/sales.php

AGIS ‘09
September 21-25, 2009, in Limerick, Ireland. 

LRC, CNGL, NDP, SFI, www.agis09.org

Technical Communication UK
September 22-24, 2009, in Nottingham, UK. 

Institute of Scientifi c and Technical Communicators
www.technicalcommunicationuk.com

LRC XIV
September 23-25, 2009, in Limerick, Ireland. 

Localisation Research Centre
www.localisation.ie/resources/conferences/2009

ELIA Networking Days Vienna
September 24-26, 2009, in Vienna, Austria. 

European Language Industry Association Ltd 
www.networking-days.com

Software Business 2009
September 29-30, 2009, in San Diego, California USA. 

Software Business, www.softwarebusinessonline.com/
conf2009/SB/sb_conf09_index.php

ProZ.com virtual conference
September 30, 2009, online. 

ProZ.com, drew@proz.com, www.proz.com/conference/74

 October
TM-Europe 2009

October 1-2, 2009, in Warsaw, Poland. 
Polish Association of Translation Companies, www.tm-europe.org

C
alendar
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NNoel Coward was reputed to have said that “work is 
more fun than fun” — understandable if, like Noel, you 
can get paid for pursuing your passion. However, the 
thing about passions is that people mostly don’t get 
paid for them, yet carry on regardless. With growing 
online facilities and potential for global collaboration, 
there seems to be a multitude for whom day jobs are 
secondary to engaging with their global online frater-
nities from home. Strangely, for large sectors of “Web-
World,” fun is becoming more work than work — and 
bilingual “funaholics” now have the Google Translator 
Toolkit to play with.

On June 9, 2009, Google quietly released its Google Transla-
tor Toolkit. It was not the expected Google Translation Center, 
briefly announced in August 2008, but an apparently less ambi-
tious product: document rather than project-based, intended not 
as a process management package but simply another personal 
translation memory (TM) tool. 

Thus, translation bureaus could relax, while freelance trans-
lators could rejoice in free access to a browser-based TM with 
prestigious backing — or perhaps not, when we consider that any 
current mitigations and benefits to our industry are incidental. 
Simply put, the Google Translator Toolkit is not intended for us. 
It could certainly impinge on us, though.

Translating in the browser
For the sake of brevity, we’ll assume that the reader is familiar 

with essential TM concepts. As we shall see, Google certainly has 

assimilated them and shown itself very smart in cherry-picking 
the best or most innovative features now offered by the array of 
TMs on the market, many of which have been previously reviewed 
in this magazine. 

For starters, the Google Translator Toolkit is user friendly: an 
intuitive, uncluttered interface with just a few basic options. The 
documentation is succinct and well written. Getting started is 
straightforward: you simply upload a document from your hard 
drive or a URL and select or create TMs and glossaries. You can 
also choose whether they are shareable and with whom, with the 
default choice of sharing with Google and the entire world. 

Next, the Toolkit segments and pretranslates the document, 
giving the user the choice of pretranslating with Google Translate 
(default) or with the source text. The workbench, as the editor is 
called, presents source and target side by side in a neat interface. 
Collaborating with other users, both in simultaneous wiki mode 
and in consecutive translation-revision mode, is easy to arrange. 
Once finished, the translation is either exported as a download 
to your hard drive or published straight to the web if it’s for 
Wikipedia or Knol.

The Toolkit’s merit is not so much innovation as intelligent 
synthesis because for every feature present we can find a prec-
edent. Pretranslation with machine translation (MT) as default: 
Try using www.jollo.com. For online simultaneous collaboration: 
www.wiki-translation.com. But who knows about them? How 
many active users do they have? Interesting as they are, they are 
just experimental sites showing what can be done, but lacking 
the traction needed to revolutionize translation practices. And 
let’s not forget that it offers work group level management of 
the type only found in the pricey enterprise solutions of main 
TM brands.

The significance of the Google Translator Toolkit is its position 
as a fully online software-as-a-service (SaaS) that mainstreams 
some backend enterprise features and hitherto fringe innovations, 
presaging a radical change in how and by whom translation is 
performed.

The cognoscenti might cry that Lingotek was the first real 
browser-based TM with public resources already available, and 

Google Translator Toolkit

Reviewed by Ignacio Garcia & Vivian Stevenson
Free web-based translation memory for the masses

Ignacio Garcia is a teacher of 
translation technology at the 
University of Western Sydney. 

Vivian Stevenson is a 
freelance translator in Australia.
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that while Wordfast was not a SaaS, its remote VLTM (very large 
translation memory) was also precursor of the recent trend towards 
opening TMs to the translators — a trend best exemplified by the 
TAUS Data Association exchange portal, released just days before 
the Toolkit. Google has, however, resources to crawl the web for 
parallel texts that Lingotek or Wordfast do not, making them 
available to a massive number of users while encouraging these 
users’ own contributions to the pool — all done with a straightfor-
wardness that belies the underlying complexity of the task.

It is well to bear in mind that until now, TM per se has been 
a minority technology, simply not the sort of product mom and 
dad would install on the family computer. Yet there’s great appeal 
in the classic TM catchcry that you needn’t translate the same 
sentence twice, providing you did it well enough the first time. 
And with the Google Translator Toolkit, this applies if anyone 
anywhere did it well enough before you.

Since its emergence, TM has grown complex and expensive, 
with a focus on trained translators and expert users. It’s therefore 
easy to lose sight of just how simple the concept is and how 
broadly appealing and fun it can be. Shortsightedness is clearly 
not something afflicting Google, which has been clever in democ-
ratizing TM right when the online community is teeming with 
educated and motivated bilinguals who can use a browser. 

MT-assisted TM
Integrating MT into the TM workflow is not new. MT for TM 

was trialed as a CD-ROM plug-in in the early 1990s, but was not 
embraced by the target market (professional translators). How-
ever, it recently reappeared with SDL Trados 2007 Suite released 
late in 2008, which offered the choice of remotely accessing 
SDL’s in-house MT engine. MultiCorpora arranged with SYSTRAN 
to offer the same feature earlier this year, and Wordfast and other 
tools also allow no-match segments to be seeded with input 
from MT. 

Some professional translators prefer not to notice advances in MT, 
but remember that the Google Translator Toolkit is not designed 
with the pros in mind. MT certainly has translation buyers excited. 
One quarter of the respondents to a 2008 SDL study were already 
using or considering using MT for some outbound tasks, and only 
14% of respondents to a March 2009 TAUS market survey stated 
they would never use it. The fact that the Toolkit comes with MT 
not as an arcane option but as a default may catch their eye, if and 
when the new beta release evolves into a gold, fully fledged TM 
tool. When faced with future “MT discounts,” translators may recall 
Trados discounts with a certain fondness. 

Just three days after the launch, Jost Zetzsche declared in his 
popular freelancer newsletter The Tool Kit that the Google Transla-
tor Toolkit “in its current state is not for the professional transla-
tor.” Still in the beta stage, it’s understandable why it might be 
seen as a toy: there is a volume limit of one megabyte per upload 
and one gigabyte per year per user, and it can only handle HTML, 
Word (but not .docx), OpenOffice, RTF and TXT formats. There 
is no fuzzy matching or concordance searching, and no quality 
assurance (QA) features. English is presently the only source.

Performance
In our tests, the Google Translator Toolkit worked better in 

Google Chrome, with occasional freezes in Explorer. We couldn’t 
link a glossary with the file we wanted to translate, despite the 
simple picture painted in the instructions. It has annoying aspects: 

each time you resume work it opens the first segment; if you’ve 
left the setting as MT, it’s hard to know which is the next untrans-
lated segment since only the target language displays; the Insert 
HTML tab is not a particularly amenable way of dealing with inline 
formatting; the workbench windows are not customizable; and 
when the Toolkit tab is enabled, you need a big screen to work 
comfortably. The Search translations tab didn’t seem to work, 
and Albanian always emerges as the target language. Plus there’s 
no Undo feature.

The size and format limitations won’t worry some modest 
freelancers, but will keep language service providers (LSPs) and 
their clients and collaborators out. In any case, and at least for 

17

Change history can also be rolled back.

Change history is recorded on a string-by-string basis.
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the moment, the Google Translator Toolkit is meant to attract 
collaboratively-minded people, the kind who translate Wikipedia 
entries or material for NGOs. They won’t 
mind a few hiccups that would have dollar-
driven pros climbing the walls. 

English as a sole source language is curi-
ous, unless Google Translate’s master plan is 
to use English as the pivot interlingua when 
translating across other languages. What 
is more likely is that Google has kicked 
off with the basic functionality needed 
for its intended purpose and users. With 
the waters tested, more developments will 
surely follow.

Meanwhile, there are enough sophisticated 
features to give pause for thought: use of 
several TM and terminology databases, add-
ing comments to segments, user evaluation 
of TM-prompted matches, and a (rudimen-
tary) bilingual dictionary lookup. There is no 
reason why the glitches mentioned above 
can’t disappear overnight. After all, this is 
not a shipped, physical product, but SaaS. The “current state” 
Zetzsche refers to need last only as long as Google wants.

Cui bono?
The week after Zetzsche, Jaap van der Meer wondered in his 

article on the TAUS site whether Google’s offer of an open plat-
form for translation sharing was genuine. The presumable agenda 
for the Google Translator Toolkit is data to feed Google Translate, 
which aims to serve individuals browsing the web and interacting 
in social networking. The Toolkit is avowedly aimed at the non-
professional, offering special facilities to publish in Wikipedia and 
Knol (for some, Google’s own failed attempt at competing with 
Wikipedia) — exactly the types of texts educated bilinguals and 
translation training institutions may altruistically engage with, 
thus indirectly benefiting Google through their efforts to espouse 
their own causes. 

Happily, this is also not a bad strategy for later entry into 
the professional market. After all, Wordfast started out free and 
made itself indispensable to a large number of users. For the 
Google Translator Toolkit, like Wordfast before it, project-level 
capabilities, interfacing with content management and pricing 
can wait.

The customary TM tools serve a traditional translation para-
digm that is vertical and hierarchical, ultimately aiming at a 
completed product with all the attendant quality and time con-
ditions. The Google Translator Toolkit addresses a publishing 
reality that is horizontal and collaborative, where texts are often 
works in progress that can grow and evolve in an organic way 
over the web.

Corporations applying the vertical model will presumably still 
rely on SDL Trados or whichever “traditional” tool they are using 
for proven handling of various file formats, automated quality 
checks, batch processing, exploiting in-house legacy material, 
and liaising with enterprise authoring and publishing systems. 
There must still be a role for big LSPs for managing such complex 
processes.

Conversely, the Google Translator Toolkit or something like it is 
much better adapted to serving the new paradigm, while building 

terabytes of valuable linguistic assets waiting in the wings for say, 
the Google Translation Center to be refloated. In this case QA is 

not vertical, but still exists through a largely 
interested, expert and ethical user base who 
can continually monitor and repair things 
if need be — something akin to an immune 
system.

In the process, the Toolkit is also accel-
erating change towards Google Translate’s 
quest for fully automated, high-quality 
machine translation by pushing the two 
key trends to improving statistical MT right 
onto your browser — integrating MT within 
TM, and reinvolving topic-expert amateurs 
in translation (training them up on TM in 
the process). As the old Chinese curse goes, 
“may you live in interesting times.”

Fun, but no toy
The Google Translator Toolkit borrows 

some familiar and desirable aspects from 
the best existing TM packages and makes 

them web-based and free to everyone. Perhaps trivial to the TM-
savvy, it’s a rather clever synthesis just when the main TM brands 
are becoming increasingly complex. At least for now, the Tool-
kit is pitched at the altruists helping to migrate our knowledge, 
products and services, and socializing to the web. And although 
it embodies what we have elsewhere termed a “translation hive” 
approach, the Toolkit could conceivably help translators in devel-
oping countries do some serious business, too. 

We might also reflect that much of the information that makes 
a professional translator’s life easier nowadays has been written, 
collated, translated and uploaded by selfless souls precisely for 
mining by Google and other search engines. It thus seems churlish 
to dismiss the Toolkit as lightweight and naïve to think that the 
amateurization process should simply stop now at a comfortable 
point for the translation industry. 

However, in case the Toolkit team in the Googleplex happens 
to read MultiLingual, here is a mildly self-interested but mostly 
collaborative wish list of ideas. 

Keep focusing on the document and the individual transla-
tor, whether professional or not. Leave the vertical global solu-
tions to the specialized agencies.

Bring the Toolkit up to gold performance in TM technology 
(fuzziness, concordancing, QA) and open standards (SRX, TBX, 
XLIFF).

For small collaborative projects, find an easy, intuitive way 
of flagging changes the reviser has introduced; this is something 
traditional TM has failed to do effectively yet.

Pursue advances in subsentential leveraging — the statistical 
machine translation algorithms presumably go part way already. 

Offer metadata for the online TMs in the background, to 
indicate topic, genre and product line so that professionals can 
make more reliable use of them.

And allow for the export of TMs and glossaries for use with 
other tools. 

Finally, please be kind, because as the world goes online, grow-
ing numbers will face the “Noel Coward dilemma,” where one 
person’s work becomes (many) other people’s fun. Interesting 
times indeed!  M

Since its emergence, TM 
has grown complex and 
expensive, with a focus 
on trained translators and 
expert users. It’s therefore 
easy to lose sight of just 
how simple the concept is 
and how broadly appealing 
and fun it can be.
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TTTo provide the most comprehensive cover-
age of SDL Trados Studio 2009, this review has 
been coauthored by Richard Sikes and Angelika 
Zerfaß. Angelika is well known in the translation 
industry as an SDL Trados guru, trainer, lecturer 
and consultant. As such, she is immersed in SDL 
Trados — hereafter referred to as Trados — on 
a daily basis. Richard, although knowledgeable 
about translation technology, is a “lightweight” 
user of previous Trados versions, having applied 
it primarily as a document analysis tool or in 
combination with other industry-standard tech-
nologies in which he possesses more expertise. This review 
is therefore twofold: Richard has provided the perspective 
of the “newbie” or a user who is switching from another 
product, whereas Angelika has looked deeper into issues 
of compatibility with previous Trados versions, more akin 
to the experience of the sophisticated, daily Trados user 
who is considering upgrading. Both Richard and Angelika 
have experienced a range of emotions, spanning from ab-
solute delight with new features and functionality to con-
cern and puzzlement. One overall impression remains: the 
desktop translation environment is going through a major 
change that will ultimately benefi t users of translation en-
vironment tools. How this change will affect manufactur-
ers of those tools is for now an open book.

We will begin with Richard’s installation experience. Because this 
review is longer than most, readers with sophisticated Trados knowl-
edge may wish to skip straight to Angelika’s findings in “Advanced 
user analysis” (p. 24). Those who want to know what’s new can skip 
to “Key new features” (p. 22). 

SDL Trados Studio 2009 for the new user (Richard)
Having suffered in the past from no small amount of criticism 

from its support policies, SDL has undertaken a number of initiatives 

SDL Trados Studio 2009

Reviewed by Richard Sikes & Angelika Zerfaß
Two viewpoints on major changes in SDL’s latest offering

in the past two years to improve the 
customer experience. These include a 
new self-service knowledge base that 
already contains over 100 articles about 
Studio 2009 that is available to users 
who do not have a support contract, a 
new support portal for those who do 
have a contract, live chat functional-
ity via the website, and enhanced 
sales-oriented customer care service by 
telephone. These initiatives are com-
plemented by much more active forum 
involvement. SDL additionally claims 
to consistently monitor the forums 

(TW Users, SDLX, ProZ) and to chime in whenever needed to provide 
clarification around Studio 2009. And, finally, SDL has accumulated 
product suggestions via a website (http://ideas.sdltrados.com). Over 
90 suggestions have been incorporated into Studio 2009.

All these actions are positive and must be recognized as move-
ment in the right direction. I did not avail myself to all of the 
aforementioned options, although I did make use of some of 
them, and my experience was less smooth than I had wished. 
Although I will share my experience here, I would ask the reader 
to view it in proper perspective: between the product release on 
June 4, 2009, and this writing, SDL has serviced close to 10,000 
product upgrades to the Studio version. Given that volume in 
such a short period of time, it is inevitable that some issues will 
fall through the cracks. Mine happened to be one of them. 

Studio 2009 is a suite consisting of three products: SDL Trados 
Studio 2009, SDL MultiTerm 2009 and SDL Trados 2007 Suite. 
Accompanying these products is an installation guide that cov-
ers basic installation and the various forms of licensing. Early in 
the guide the new user is strongly urged to install Trados 2007 
Suite first. “Why this?” I ask myself, “I don’t want an old prod-
uct on my computer. I want the new one.” No explanation. The 
newbie is also informed that SDL Trados Studio 2009 will not 
work with MultiTerm 2007, which, for the uninitiated, appears 
to conflict with the previous statement. “I guess we’ll find out,” 
I answer myself before proceeding with the installation. It might 
be appropriate at this point to confess that I did not read the 
Release Notes, which go into greater detail about why both prod-

ucts should be installed. I doubt that I am 
an atypical user, though. If I read the release 
notes for any product, it is nearly always after 
I have installed it. Perhaps SDL will see fit to 
move this information. Otherwise, I guess I’ll 
have to change my habits, along with a few 
million other software users.

Richard Sikes has been immersed in localization 
since 1989. He is a freelance localization 
management trainer and consultant.

Angelika Zerfaß is a freelance consultant and trainer 
for localization-related processes and translation tools.

SDL Trados Studio 2009 editions
Freelance. $995
Professional. $2,995
System requirements
SDL Trados Studio supports 
Microsoft Windows XP and 
Windows Vista. Minimum 
requirements are a Pentium IV-
based computer,1 GB RAM and a 
screen resolution of 1280x1024. 
Recommended are 2 GB RAM 
and a more recent Pentium or 
compatible processor.
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Following the directions, I proceeded with the 2007 Suite installation. 

At some point, the penny dropped, and I realized that the 2007 Suite 
installation did not include MultiTerm 2007. Angelika later informed 
me that this is a frequent misunderstanding among new Trados users. 
Although with 20/20 hindsight it makes perfect sense that MultiTerm 
is a completely separate program and therefore has a separate installa-
tion procedure, many newbies like myself don’t realize this and think 
that they don’t have the MultiTerm product at all when, in fact, they 
do. In my case, it was just the opposite. I at first thought that I had 
it but, in reality, I didn’t. I must admit that it is not rocket science to 
realize that there are two separate installers, but a little more guidance 
in the otherwise well laid-out installation manual might be helpful.

During the 2007 Suite installation process, I ran into a more serious 
problem. Everything went through smoothly until I got to the section 
that required an installation of SDL Passolo. Because I already had 
the 2009 version of Passolo on my computer, I chose to skip this 
part of the installation. In response to my choice, the installer went 
into an endless loop, taking me through the whole sequence again 
and again until I had to make a decision to either capitulate to its 
insistence or cancel out by killing the installation process. I chose the 
latter option. Thus, I never got to the end of the “official” installation 
process and missed out on the grati-
fying “Installation Complete” dialog 
that one usually expects at the end 
of a program installation. This left me 
with a slight sense of uneasiness. Has 
everything been correctly written to 
the Registry? In the future, if I run 
into unexpected behavior, will it be 
because I did not allow the installer 
to run its preferred course? I don’t 
know. But as much as I love Passolo, 
I just don’t want the 2007 “lite” ver-
sion cluttering up my machine. Per-
haps it would have been better to let 
the installer go ahead and do its thing and then 
to uninstall Passolo afterwards. Who knows? I 
expect that this logical hiccup will be resolved 
in a future release.

My next adventure came when I initiated 
the procedure to activate my new product. 
Accessing TranslationZone.com, the SDL licens-
ing site, I found an upgrade for Trados 2007 
Suite waiting for me, as well as a license for the 
AutoSuggest Creator plug-in and a free new license for 2007 Suite. I 
had a problem, though. Upgrading from my old 2007 Suite required 
me to return my license for that product, but due to a disk crash, 
I no longer had the product license available on my computer to 
return. Following the procedure that SDL has made available through 
TranslationZone.com, I launched an instant message (IM) chat session 
with a sales representative. This worked well as far as it went, but he 
advised me to make use of the online “Problem Solver” to log my 
issue with technical support for resolution. With his instructions, I was 
easily able to navigate through the Problem Solver’s issue tree to load 
an appropriate web form with which I could log my issue. This part of 
the process was intuitive and quick, so kudos to SDL so far. 

But then things broke down. A full 48 hours after I logged my 
problem (even specifying that it was urgent because I had a review 
deadline), I had not heard back from SDL or received any sign of life. 
At this juncture, I suppose I might have been able to go back to the 

IM chat system to create more visibility regarding the lack of response, 
but I chose to pull some strings. After sending a note to a member of 
SDL’s management, I got very quick and polite response including e-
mails and a phone call, and my issue was resolved within a very short 
period of time. The support representative who called subsequently 
told me that, upon investigation, she had successfully found my initial 
request in the tracking system. While the whole event resulted in a 
good news story for me in particular, I can’t help wondering what 
would have happened if I were a rank-and-file translator with a dead-
line instead of a journalist. There is a worm there somewhere, and I 
sincerely hope that SDL can find out where the communication broke 
down in what appears to be a well-thought-out support infrastruc-
ture, albeit one that does not offer telephone support.

First look at the user interface
Having finally gotten my Studio 2009 up and running, I was natu-

rally very curious to enjoy a first look at the user interface (Figure 1). 
I found this to be a pleasing experience, with a navigation paradigm 
that was vaguely reminiscent of Outlook. The uncluttered “Home” 
view presented me with an overview of the various types of tasks that I 
might wish to address, with entry points for frequently recurring tasks 

prominently displayed in the middle of the screen. As 
a newbie, I was especially pleased to see introductory 
tutorials offered right up front at the top of the left-
hand navigation panel. Less frequent task types are 
available in a double row of buttons along the top 
of the screen. Clicking on the large “Projects” button 
at the bottom of the panel loaded an overview of 
the sample project that I had chosen to load as part 

of the installation process. This is a well-
thought-out user interface, at least at the 
top level. It is clean, easy to look at and 
intuitive for the new user. Upgrading users 
may spend some time searching the new 
user interface to find what they are looking 
for. But, hey, anyone who has upgraded 
from Microsoft Office 2003 to the 2007 
version has already thoroughly practiced 
functionality hide-and-go-seek. It’s really 
a matter of short-term pain for long-term 
gain. I’ve even come to love the Office “rib-
bon,” and the row of buttons in the Studio 
“Home” screen is vaguely reminiscent of 
this design. 

Remnant curiosity about my installation issue with Passolo moti-
vated me to immediately try the Passolo button on the home screen. 
Trados tried to tell me that Passolo was not installed (Figure 2). It 
is installed — just not the version that the Suite wanted me to have. 
I could not find a way within 
the many options to convince 
the Studio as to the error of its 
ways. This is a minor annoyance 
to me, given that I’m a Passolo 
fan, although it is probably of 
less consequence to a freelancer 
who most likely does not have 
the full version of Passolo. But 
what about the language service 
provider (LSP) project manager 
who would be more likely to be 

Figure 1: The user interface.

Figure 2: This “error” is erroneous.
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using the Professional version of the 
Suite as well as Passolo Professional 
or Team? The product planners have 
shot themselves in the little toe with 
this oversight, but I have been told 
that this will be rectified in the first 
service pack.

At this point, it would be appro-
priate to interject a comment about 
the first 30 days of operation of the 
Freelance version of SDL Trados Stu-
dio. Presumably to give freelancers 
a taste of what they are missing by 
not purchasing the more expensive 

Professional version of the Studio, the product currently runs for the 
first month after activation in Professional mode and then reverts to 
the Freelance mode. In Professional mode, users are not restricted 
to five languages. They are also able to create translation packages, 
whereas Freelance mode users can only open them. The Professional 
mode provides much greater flexibility in the creation of customized 
task sequences, and it also contains the AutoSuggest Creator as a 
standard feature. This useful feature is currently being offered for 
a limited time as a freebie to entice early adopters; later, it will be 
sold separately as an add-on feature for the Freelance version. And, 
finally, the Freelance version will not function within a domain-based 
corporate network environment but, rather, only on a standalone, 
non-networked PC or on a PC that is part of a workgroup.

From the Home view, the user can branch off into five func-
tional areas, also designated as “Views” (Projects, Files, Reports, 
Editor and Translation Memories — Figure 3) or, alternatively, use 
the buttons at the top to jump directly into action-oriented tasks 
such as opening documents or projects, or creating translation 
memories (TMs). Opening a view presents the 
user with a function set that is relevant to the 
particular view. For example, from the Files 
view pictured in Figure 4, the user can add or 
delete project files, open them for translation 
or review, monitor file-related statistics and 
translation progress, and generate translated 
file versions, as well as some other tasks.

As a new user, I find this division of the diverse 
functions contained within Studio 2009 to be 
extremely intuitive. It provides a “top-down” 
perspective into the myriad tasks that make up 
a translation project that is much more struc-
tured than the old Synergy interface in the 2007 
Suite. Providing clarity of project vision did not 
stop with the designers’ organization of Studio’s 
functionality. The capability to extensively per-
sonalize the placement of the diverse windows in 
any given view has been implemented through-
out the user interface. Figure 5, borrowed from 
the online help, shows some of the areas from 
the Translation Memories view that can be 
detached and placed elsewhere on the user’s 
screen. Furthermore, in the Files view (Figure 6), 
for example, personalized layouts can be created, 
stored and retrieved from a drop-down list.

The hands-on translator will naturally spend 
a great deal of time in the Editor view. In this 

view, a real-time preview of the document being 
translated can be set to slide in and out from a 
side of the screen or another docked location. 
On my computer, this preview window slides out 
smoothly, but sometimes gets a bit persnickety 
when I click elsewhere in the user interface to 
signal it to slide back in again. Be that as it 
may, what with the availability of low-cost, 
secondary flat-screen monitors and dual-screen 
graphic cards today, the value of having a real-
time preview as one translates cannot be under-
stated. I already sang praises for this detachable 
window technology in my review of SDL Pas-
solo several months ago (MultiLingual #104), 
and I feel no less strongly about its value in the 
context of Studio 2009. The real-time preview 
functions for Word, RTF, XML, HTML and PDF 
file formats. One can also view these and other 
file types in their original applications (Figure 
7), insofar as these applications are available on 
the user’s computer and appropriate settings are 
specified in the file filters.

One could go on at great length about con-
figurability and options, but suffice it to say that 
SDL’s product planners have clearly put a lot of 
thought into usability. Being the Trados newbie 
that I am, I have made extensive use of the online 
help to familiarize myself with Studio 2009. In 

Figure 3: The “Views” menu.

Figure 4: An example of the “Files” view.

Figure 5: The Trados user interface can be extensively personalized.

Figure 6: Personalized layouts. 

Figure 7: Viewing fi le types.
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the beginning, I sorely missed having “Back” and “Forward” 
buttons to navigate through the Help, but was subsequently 
shown that they are located below in the Help’s status bar 
(Figure 8), much smaller than the primary buttons at the 
top. I hadn’t noticed them. Of course, now that I know 
that they are there, they are obvious, but I am not sure 
that they are in the most intuitive location. Next to them is 
also an “Online/Offline” toggle link. The Studio 2009 help 
functions similarly to that in Microsoft Word 2007 in that, 
by default, it accesses help pages over the internet. This 
allows authors to easily update Help pages as the product 
matures, but offline users can also access the Help that is 
installed with the product on their local machine. In either 
case, the user can also navigate backwards and forwards 
using the standard Internet Explorer “Alt-Left” and “Alt-
Right” keyboard shortcuts.

In summary of my impressions of the user interface, I 
commend SDL for concentrating on 
usability. After all, Studio 2009 is a 
productivity tool, and, therefore, trans-
lator efficiency is of fundamental 
importance. At least one competitive 
product has the street reputation of 
slowing down translator throughput 
due to various factors, user interface 
being one of them. SDL appears to 
have addressed this concern with con-
sequence, although less technically 
adept translators with previous versions 
may struggle through a significant 
learning curve as they adjust to the 
redesigned user interface. Translators 
buying their first tool ought to be able 
to get up to speed easily. This was a 
calculated risk on SDL’s part because 
some users who may be disenchanted 
with SDL for one reason or another 
may use the necessary learning curve 
as a justification to switch to a differ-
ent product that they find more attrac-
tive. Those who stick with the SDL product line through the 
adjustment will most likely come to appreciate the new visual para-
digms, but only the future will tell what percentage of the estab-
lished user base this will be.

Key new features
The product mantra “Innovation Delivered” is a powerful dual 

claim because it implies that there is something new and that the 
something is actually present in the product. SDL backs this claim 
by stating that over 90 ideas culled from their website http://ideas 
.sdltrados.com have been implemented. SDL also claims to have 
taken the best of the SDLX and Trados products and combined them 
into Studio 2009 in the form of one cohesive, integrated, tag-free 
translation environment. Certainly, the latter claim is quite easy to 
substantiate. Whether the former claim is exact to the number is 
probably immaterial; Studio 2009 is essentially a brand-new, fea-
ture-rich product. From this standpoint, I believe that the claim is 
justified. Although after reading some of the issues identified in the 
“Advanced user analysis” section of this review, some readers may 
wish to dispute the “delivered” part to some extent.

Let us focus on several of the more promi-
nent new features.

Terminology: Although Studio 2009 
ships with MultiTerm as a separate appli-
cation, terminology management within 
the translation environment has been sub-
stantially enhanced (Figure 9). MultiTerm 
does not even have to be installed for 
the translator to use a MultiTerm term-
base during translation. The window that 
shows the terminology during translation 
shows the entire entry and is not restricted 
to just source, target and possible attri-
bute values as in Trados 2007. One can 
even add or change a termbase entry from 
within the termbase viewer window. 

Automated translation: SDL has in-
corporated its enterprise scale automated 
translation capability at the segment level 
within the Studio 2009 environment. The 
initial implementation makes use of SDL’s 
own rules-based KBTS engine. This engine 
has been used internally within its transla-

tion division, in conjunction with manual review, for some time 
now for large projects. With Studio 2009, freelancers can replicate 
this process and will find it useful for some, but not all, document 
types. Several dictionaries, for example, pertaining to IT and a few 
other topics, are available now, and more may be made available 
in the future.

AutoSuggest: This technologically advanced new feature 
intelligently proposes subsegment matches in real time as the 
translator types. The function can best be likened to so-called 
“predictive text” that is found in some cell phones. In the case of 
AutoSuggest, the proposed subsegments come from the TM and 
are therefore highly relevant to the topic area and specific material 
being translated. AutoSuggest can greatly enhance productivity 
when documents are related to a given TM, but the fuzzy match-
ing rate is not high. In fact, some internal studies at SDL have 
shown a minimum of a 30% productivity increase. The AutoSug-
gest dictionaries are created via a wizard-driven process and, if 
desired, can be freely exchanged between translators or projects.
In Figure 10, the translator has begun writing the word Lieferum-
fang by typing Li and the AutoSuggest function has provided three 

Figure 8: The Help window has a changed appearance.

Figure 9: The new terminology environment.
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alternative possibilities. SDL anticipates 
that, over time, the AutoSuggest function 
will replace concordance searching as a 
practice favored by translators. In order to 
create an AutoSuggest dictionary out of a 
TM, the TM needs to contain at least 25,000 
segment pairs.

QuickPlace: This feature provides a 
means for translators to quickly apply text 
formatting, tags, placeables and variable 
elements such as numbers, dates, times 
and so on within documents. Where pre-
vious versions had complex mechanics to 
position placeables, the QuickPlace func-
tion simplifies translators’ work by using 
the mouse or a key combination to launch 
a context menu containing various appro-
priate placeable elements.

RevleX TM engine: RevleX TM is 
really the combination of a file format and 
the engine that drives access to that for-
mat. Differing vastly in structure from the 
old context TM that was based on bilingual 
files, the RevleX TM is an XML-based format 
that stores much more information with 
translation units (TUs) than ever before. This 
information can be context, location, style 
and other metadata. It is built to facilitate 
future extensibility and scalability from the 
desktop environment right on up through 
levels of magnitude to the enterprise server.

The RevleX TM engine supports context 
matching, autopropagation and, most impor-
tantly for some users, lookup in multiple 
TMs and associated TM penalty assignment. 
With RevleX, SDL has striven to future-proof 
customers’ technology investment.

Quality assurance (QA) functions:
Studio 2009 now contains a real-time QA 
and spellchecking engine that highlights 
errors as the translator translates. Angelika 
comments, “I was favorably impressed by the 
real-time QA check while translating. This is 
very useful, for example, when one forgets 
the sentence end punctuation, and it can 
save review time at the end of the project. It 
does appear, however, that the new check-
ing features have been somewhat reduced 
from what was available in Trados 2007. 
For example, the checking settings for Excel 
— checks for the length of the name tab and 
special characters in the name tab of an Excel 
file — are no longer available. I also could not 
find the checks for Asian punctuation.”

After bouncing Angelika’s concerns off 
some contacts within SDL, we learned that, 
in the interest of promoting usability, SDL has 
opted to include more linguistically special-
ized checking in the default checking. With 
this change, experienced users who are used 

to finding their QA checks in one place may 
have to look for them elsewhere. In the two 
examples cited in the preceding paragraph, 
the Excel checking is now part of the generic 
length verification settings, and Asian char-
acters are now part of the standard punctua-
tion check. Users are urged to consult with 
the online help for more in-depth answers to 
how checking options are implemented.

New file filters including PDF, XML 
and FrameMaker MIF: The PDF filter has 
been introduced into Studio 2009 by pop-
ular demand. SDL insiders are not with-
out some trepidation about this feature, 
though. In principle, usage of PDF files 
as a source format for translation is not a 
recommended practice, due to the many 
complicated technical issues involved 
with parsing translatable segments out of 
PDF files. In short, PDF is simply a very 
uncooperative file format and should be 
used for translation source only as a last 

resort when the original source files used 
to generate the PDF are unavailable. Nev-
ertheless, there are certain situations in 
which usage of the PDF file filter can yield 
usable results and, in those, it is a bless-
ing. One can only hope that SDL has not 
opened a Pandora’s box by including PDF 
support in this version. Other new filters 
in Studio 2009 include direct support for 
the Adobe FrameMaker MIF format, and a 
much more powerful filter for XML files.

Task automation and task sequence 
creation (Trados Studio 2009 Professional 
edition only): SDL has evolved its approach 
begun with Trados Synergy in an effort to 
simplify the ways in which users interact 
with complex projects. All of the function-
ality of the former Synergy solution 
remains, but more flexibility has been 
added to the Studio 2009 Professional ver-
sion. Users of this version can now create 
their own task sequences (Figure 11). They 

Figure 10: AutoSuggest may replace concordance searching in the future.
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can now also store resource references 
as part of project packages that get 
sent to Freelance version users. Project 
component files can now be merged, 
and the Auto Propagate function, as 
well as other features, can be invoked 
across all files. The entire project wiz-
ard is available in the Freelance ver-
sion, albeit without the capability to 
create packages or customized task 
sequences.

Access to software develop-
ment kits: SDL has announced that 
in the future they will provide SDKs 
to third-party development shops so that 
seamless integration with non-SDL plug-
ins can be achieved. Studio 2009 boasts 
a more open internal infrastructure that 
is designed to support plug-ins. The 
intention is to facilitate founding of a 
third-party developer community that can produce new plug-ins 
and filters for niche authoring applications, nonmainstream file 
types, specialized needs, or file filters for less popular programs. 
The plug-in infrastructure is based on .NET. No time frame for 
actual release of the SDK has been announced as of this writing.

Advanced user analysis (Angelika)
Preview: The real-time preview function during translation 

is one of the most valuable features in Studio 2009. Of course, we 
would like to see more file formats than just Word, HTML, XML and 
PDF in the “native” preview window, but this is a great start.

If FrameMaker is installed on the local machine, preview of MIF 
files is possible. Unfortunately, this preview is nowhere near as 
comfortable as with the internal preview window. When launching 
an MIF preview, one has to wait for FrameMaker to start. If one 
leaves the preview window open in order to repeat the preview after 
some more translation is done, clicking on the preview window will 
first close FrameMaker and then open it up again. So, this kind of 
preview is nothing you would want to do frequently during the 
translation process. Given that FrameMaker files are so commonly 
translated, a less cumbersome method would be a welcome future 
enhancement.

Online help instead of manual: Having everything in the 
online help is a good idea. I become annoyed when a product’s 
online help only contains certain topics and, for the rest, one 
needs to consult a hard-copy manual or a PDF file. This compre-
hensive online help is a blessing, especially the context-sensitive 
functionality that allows the user to jump right from a dialog 
to the relevant topic. Having said that, I would really like to see 
future versions of the online help system become a little bit more 
intelligent than the current edition. For example, if one searches 
for the term shortcut list, the result lists all pages that either 
contain the word list and/or shortcut. This produces a long list of 
topics to read through to find what one is looking for. It would 
be more efficient and people would definitely use the online help 
more often if the search offered the basic search functionalities 
to which we have become accustomed from the internet — for 
example, searching with quotation marks to find an exact phrase, 
getting a suggestion for a search if we mistyped a search word, 
and other similar enhancements.

Improved InDesign support: I just 
love the checkbox to skip kerning and track-
ing tags in InDesign INX files so that they 
do not appear during translation. What a 

great idea to get rid of unnecessary tags 
that most translators did not know how 
to work with anyway! It is also now 
possible to delete a line break without 
crashing the saving procedure to the 
target language.

PDF support: Being able to work 
with conversion-unfriendly PDF files 
has been the wish of all translators for 
many years, and I was extremely pleased 
to see it implemented in Studio 2009. 
Of course, now that we finally have this 
functionality, users will be tempted to 
begin cataloging imperfections in the 
process right away. I am not above 
temptation in this regard. 

Here goes: Having studied Chinese and Japanese, I immedi-
ately tried to load Japanese and Chinese PDF files to see how 
they looked in the editor. While the Japanese was fine, at least 
the few samples I tried, Chinese seems to be more of a problem. 
The problem was not so much with corrupted characters, but 
rather more with the overall display. In particular, spaces between 
characters were problematic. In more than half of the samples I 
tried, the PDF conversion created Chinese text with many extra-
neous spaces between characters. This seemed to be happening 
mostly in flowing text, not so much with headings, but still, the 
text is not usable as it is because it will feed incorrect source 
segments to the TM.

Users who absolutely must use PDF as their source file format 
and who run into problems with the parsing into translatable seg-
ments may be able to improve their results by changing some of 
the PDF settings, but success cannot be guaranteed. Nevertheless, 
it is a beginning. I hope that competitors will sit up and take 
notice so that we see continued development in dealing with this 
ubiquitous but uncooperative file format.

Concordance search: The concordance search as we know 
it from Trados 2007 is still there (marking text and pressing 
the F3 key), but now you can also search in the target text, 
a feature translators have been waiting for since concordance 
search was invented. On the other hand, the automatic concor-
dance search for segments where you don’t get a match for the 
whole segment has not made it into Studio 2009. According 
to SDL representatives, the AutoSuggest feature will take over 
more and more of the concordance functionality, but in order to 
create an AutoSuggest dictionary, you first need a TM with more 
than 25,000 entries. A new user to Studio 2009 might not have 
access to TMs that large. For that reason, I would like to see this 
feature added again in one of the service packs. 

Other observations: One of the first things I noticed is that 
Studio 2009 makes heavy use of the mouse. One can usually get 
to any given dialog with the keyboard, but once there, to move 
within the dialog or from window to window, one needs the 
mouse. This appears to have several causes. Sometimes, the focus 
simply won’t move with tab keys or the like, and sometimes the 
given key combination simply does not work or, possibly, it works 
in the English user interface, but not in the German one. For 

Figure 11: Task sequences can be created in Professional. 
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power users such as project managers or computer-savvy transla-
tors, this slows things down quite a bit.

Some default settings appear to be paradoxical, making it difficult 
to understand why certain things are happening or not happen-
ing. In the checking features, for example, confirmed segments are 
excluded from the checks by default; however, this can be changed 
in the options (available at Project Settings>Verification>QA 
Checker>Excluded Segments). Be that as it may, confirming a seg-
ment during translation is the default way of moving from one 
segment to the next, so I still find it strange as a default setting.

SDL has explained this in more detail: “Actually, when confirm-
ing a segment interactively in the Editor, a QA check is always 
carried out. Then you can fix the errors ‘in real time’ as they 
occur. When doing file-level verification, however (not inter-
actively, but in batch), these segments are skipped by default. 
However, this may not always be the preferred way of working, 
and so we may change the default to always include confirmed 
segments in a check.”

Compatibility issues
Even though SDL now evangelizes its usage of standard formats 

such as XLIFF and TMX within Studio 2009, after some testing I got 
the impression that the implementation of these formats is definitely 
more complex than in previous product versions. Here, we will have to 
accept some changes from what we have known to date. Under the 
hood, the SDLTM format, which is new in Studio 2009, is written for 
SDLite, an open source SQL engine that is used for storing databases 
in a single file. This introduces some issues; I’ll list a few examples of 
what I mean:

TMX: The TMX format that is exported out of Studio 2009 
makes use of placeholders to encode formatting information as 
opposed to outputting actual formatting information such as, 
for example, bolding. This leads to an exchange at TMX level 1 
— exchanging only text, but not formatting information. This is a 
step backward in my view, compared to the TMX format exported 
by Trados 2007.

According to Daniel Brockmann of SDL, “using placeholders is 
by design in the new TM engine to improve cross-file format lever-
age — one of the trickiest challenges we are trying to address. The 
new TM engine stores ‘abstract formatting’ and, when working 
on a document, this is resolved to ‘actual formatting’ depending 
on the file format. We use mechanisms in both TMX and XLIFF 
for these purposes. I’m sure that if you exchange such TMX with 
a third party that works similarly, you would actually get level 
2/3 exchange.” A comprehensive test of TMX support exceeds the 
scope of this review. 

XLIFF: The XLIFF format used by Studio 2009, although 
compliant with the latest version 1.2 of the XLIFF standard, raises 
some usability issues. When opening this kind of file in Trados 
2007, in which the XLIFF filter is already Version 1.0 compliant, the 
user finds extensive amounts of header information that is flagged 
as translatable content. This means that the user will have to adapt 
the filter first. In order for a Studio 2009 file to be translatable 
in Trados 2007, it needs to be in bilingual format, completely 
pretranslated, whereby source segments for which no translated 
segments exist will have been copied from the source to the target 
sections within each TU.

Other translation tools that have been using XLIFF as their 
translation format for years would not even recognize the SDL-
XLIFF format as an XLIFF format. There are reasons for this. 

Trados 2007 does not support the 1.2 XLIFF specification, but 
rather version 1.1. Other tools that are not up to date will there-
fore exhibit similar behavior to Trados 2007. While one cannot 
technically criticize SDL for moving forward with the latest XLIFF 
format, one must be aware of the compatibility issues it presents 
and introduce workarounds where necessary until the rest of the 
market catches up.

According to SDL, the aforementioned header is actually a copy 
of the source file that is encoded in compressed binary format. This 
allows an SDLXLIFF file to be completely self-contained when it is 
passed to translation service providers. In other words, the source file 
does not have to accompany the SDLXLIFF file separately. An advan-
tage to this may be file management simplicity; a disadvantage could 
be that it may lead to project file bloat. Fortunately, the user can 
define the size of the embedded source file.

TTX: TTX files from Trados 2007 can be read into Studio 
2009, but one cannot create a TTX file out of a Studio 2009 SDL-
XLIFF file for translation in Trados 2007. This essentially forces a 
one-way street on freelance translators who have not yet upgraded. 
Once again, Brockmann elaborates: “This is also by design. The 
new features both in the file type support and the TM (context 
match and so on) cannot be represented in the TTX format. This is 
why you cannot (technically) process new source formats in Stu-
dio, making use of all the new formats, and then expect to be able 
to save this as TTX. This would not be lossless and is, therefore, not 
supported by design.”

Main Topics
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It will be interesting to see how SDL 

moves forward from this standpoint as ser-
vice pack releases are issued in response to 
market pressures. Although I do understand 
that new technologies sometimes don’t 
offer downward compatibilities, I see a great 
need for a workflow that allows a mixed 
scenario with Studio 2009 and Trados 2007 
in combination, with files going back and 
forth and not just in one direction.

Abbreviation lists: Abbreviation lists 
can be created by the translator’s customer, 
but there is no way to import or copy a list 
of abbreviations into Studio 2009, as there 
used to be with Trados 2007. Translators 
will have to enter each abbreviation indi-
vidually. Furthermore, when you export 
your abbreviation list, for example, to send 
it to someone else, this list is compressed 
into indexed binary format so that only 
other Studio 2009 users can attach it as a 
language resource. We hope that this will 
be addressed by SDL in a future release.

File formats: There does not seem to 
be any support for QuarkXPress files any 
more, and many translators will look in 
vain for some kind of support for bilingual 
Word files. A workaround for QuarkXPress 
is to go through TTX, that is, to convert 
in Trados 2007 and then use Studio 2009 
to translate. The same would be true for 
QuickSilver and SGML. We hope that at 
least QuarkXPress and SGML will someday 
be made available as a native filter in a 

service pack or perhaps by a third-party 
developer using the SDK.

Translation environments have moved 
on to more robust formats than the old 
bilingual Word files. Users are advised to 
clean them in the 2007 Translator’s Work-
bench and then migrate them to Studio 
2009. If translators absolutely must deliver 
bilingual files, then they can still use the 
Trados 2007 that is delivered at no extra 
cost with Studio 2009 for this purpose.

Crashes: We must remember that 
even though many of the user-facing fea-
tures are similar to the ones we know from 
Trados 2007 and SDLX, Studio 2009 is 
fundamentally a largely rewritten product 
in terms of its internal workings. As could 
be expected, there were many error mes-
sages and several crashes. For example, 
one occurs when deleting the contents of 
a translated segment by marking it and 
pressing the backspace key, and then plac-
ing the cursor in the previous segment and 
trying to go to the empty segment with 
Ctrl-Enter. This sequence of actions, 
although probably not what the develop-
ers think should happen when you want to 
delete a translation, nevertheless will be 
what many users are going to do. The error 
message and the following crash are quite 
frustrating. I expect that we will see a point 
release within several months as informa-
tion is gathered from broader user experi-
ence than was the case with the beta 

product. In fact, as of this writing, SDL has 
already issued the first “hotfix” release, 
and a Service Pack is pending.

Word and segment 
counts and match rates
The way that Studio 2009 counts words, 

segments and matches has changed. This 
means the statistics reports generated by Stu-
dio 2009 and Trados 2007 are not identical.

Numbers or numbers with symbols are 
now counted as individual segments, so  
one can translate the German segment 
“§5” in a legal document into “Section 5,” 
for example. This is true even if the symbol-
number combination stands alone; also, 
they are now counted in the analysis statis-
tic. According to SDL, this is by design and 
as a result of long-standing user requests 
for support of “number only segments.”

I worry that with certain kinds of docu-
ments, the variation in word counts could 
lead to disagreements between clients and 
suppliers who are not aware that the two 
versions are counting differently. Then there 
is the question to be answered: Which one 
is right?

This last topic is a big one. The Migra-
tion Guide, which is included with Studio 
2009, provides some recommendations, 
but SDL recommends that users with more 
complex scenarios engage with SDL Pro-
fessional Services to evaluate the details 
and provide guidance.

Features that I hope 
to see returned or added
I’ll give SDL’s product planners the benefit 

of the doubt and assume that some of the 
following suggestions just did not make it 
into the new version because of the deadline 
for the release or, possibly, that program-
ming them is not as easy as it would seem 
to the layman. But here are four features 
that I am missing in Studio 2009:

Profiles (with settings for QA checks): 
I would like to be able to save my own check-
ing profile into a separate file to put them in 
a central place for other people to load or 
send them to another user by e-mail. This 
functionality has been moved to the project 
settings, stored in a .sdlproj file. Creating a 
project template will also store the QA set-
tings for use in other projects.

Measurements: The recognition of 
measurements was a useful feature in past 
versions, and I had hoped it would be devel-
oped further to accommodate languages 
that use the metric system, but do not use 
Latin-based characters. An example of this 
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would be replacing 10 cm with the correct 
characters in Chinese  or Russian . 
Measurements are still there, but now, in 
contrast to previous versions, the TM has 
to be open for it to function. More specifi-
cally, measurements are now recognized as 
placeables, but are no longer automatically 
numerically converted. 

Number check: One feature I had 
hoped to find in Studio 2009 release was the 
check for correctly adapted measurements. 
For example, in Figure 12, 20 °C has been 
correctly adjusted to 68 °F. Currently, given 
that measurements are not even recognized 

any more, we will probably have to live with 
false errors for now, since the placeables dis-
agree numerically (Figure 13). I would like to 
see more intelligence built into this 
particular feature.

Embedded objects: Some-
thing that many people missed in 
previous versions and will still miss 
in Studio 2009 is the handling of 
embedded objects, for example, 
organizational charts or diagrams 
embedded within PowerPoint slides.

There is one interface change about 
which I’m somewhat lukewarm. Studio 
2009 has adopted the look and feel of 
the change tracking functionality of 
Word (Figure 14). This will take some 

getting used to. I am not currently con-
vinced that reading through this kind of 
marked text is easier than it was before. 
Fortunately, this can be somewhat cus-
tomized in the Tools/Options/Translation 
Results dialog.

Evolution and revolution
Software products need to evolve. Without 

evolution, they will be surpassed by younger 
generation products that take advantage of 
new concepts and technological advances, 
and will thus quickly fall into obsolescence. 
The ubiquity of Trados has placed SDL in 

an awkward position vis-à-vis the need to 
evolve. To move forward and thus remain 
competitive, Trados had to change. But, of 
necessity, change has introduced backwards 
compatibility issues that affect a broad 
user base. Also, the new user interface and 
product behavior makes Studio 2009 more 
akin to a completely new entry into the 
tools market than an upgraded version of a 
previous offering.

A recurring complaint among LSPs is 
the frequently encountered resistance 
among the freelancer community to 
adopt new products. While fresh grads 
may be more technically adept and open 
to adoption of evolving technologies, 
they are relatively inexperienced. There 
is a significant segment of the freelancer 
workforce that is older, highly experi-
enced and dependable, but also unwilling 
to change from their trusted work envi-
ronments. Some even still use hard copy 
and fax communication. The “it’s not 
broken, so why fix it?” attitude places a 

heavy burden on LSPs. With downward 
pressure on prices, how should they move 
forward in the satisfaction of customers’ 
demands, introduce greater efficiencies, 
but still keep their valued supplier base 
productive if that supplier base will not 
move with them?

SDL has been generous to freelancers in 
its approach insofar as a bridge from the 
old to the new generation is included as 

part of the product package in the form of 
Trados 2007. While this bridge is clearly of 
significant value and is a smart move on 
the part of SDL, it was surely also a matter 
of necessity. As good as it is, and without 
doubt it is very good, the new user inter-
face, when combined with compatibility 
issues, reduces the perceived switching 
cost with respect to increasingly popular 
competitive product offerings. Freelancers 
and LSPs who have stuck with SDL and 
Trados despite having become disgruntled 
with SDL’s licensing policies, technical 
support shortcomings, prices or other 
issues, real or imagined, may find that this 
is the time to revolt and change platforms. 
Or, conversely, converts to competitive 
products that reveled in extending their 
technological noses out in front as Trados 
has aged may find that this is the moment 
to jump back.

With Studio 2009, SDL has taken a 
large but technologically necessary risk in 
the face of increasing competitor pres-

ence. From this point of view, and 
although it was surely not done 
for altruistic reasons, SDL has done 
the translation industry a big favor. 
While we may see some dilution of 
SDL’s market share and a more even 
competitive playing field, this can 
only benefit language professionals 

worldwide as products evolve to remain at 
the head of the pack. SDL Trados Studio 
2009 is a strong and user-friendly transla-
tion environment, filled with useful new 
productivity features. SDL is in the process 
of living up to its “innovation delivered” 
mantra. Let us see where they take it from 
here as the product matures, and the 
industry-wide learning and adoption curve 
moves forward into 2010.  M

Figure 12: Check for adapted measurements.

Figure 14: Tracking changes.

Figure 13: Number check sometimes generates false errors.
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W only from the obvious cultural differences and languages, but 
from the underlying mechanisms that drive the respective soci-
eties. On one hand, the Chinese society is managed as a rather 
secular form of government and social process, and on the other 
hand the Middle East, speaking specifi cally of the predominantly 
Islamic countries, is managed from a more sacred perspective. 
Both can be externally perceived as uncompromising in their 
administration of government and society, but the basis for their 
respective approaches is very different. For the purposes of this 
brief column, I’d like to focus more on the sacred aspect in the 
context of content development, as it has a tremendous impact 
on the distribution and consumption of information.

So let’s talk a bit about the importance of context, which is 
really about a content element from an original source being 
placed into another environment. The key to context is to 
understand the concept of context dependency for any specifi c 
content element. Any content’s meaning is typically depen-
dent on a specifi c context of cultural origin; thus, what might 
be considered totally acceptable in a secular society might be 
considered utterly offensive in a sacred society — it’s just an issue 
of context. If a content element carries its meaning beyond the 
original context, then it becomes more context independent and 
is thus almost always recognized for its original meaning. This is 
almost always the case with religious symbology, as such sacred 
symbols are essentially about instant shape recognition. You 
know immediately if the symbol is correct or not, and there really 
isn’t much interpretation expected. To followers of the specifi c 
faith, the symbol is often a sign of hope and perseverance and 
generates deep, signifi cant feelings. At the same time, such 
highly revered and widely recognized symbols do not allow much, 
if any, modifi cation or reinterpretation; any such deviation from 

When it comes to assessing potential geocultural 
risks across locales, perhaps no issue is more per-
vasive in decision making than that of accounting 
for sensitivities related to various faiths and sacred 
world views. As content creators and localizers, we 
have to be uniquely sensitive to the underlying 
mechanics of the cultures into which our products 
and services are disseminated. If a specifi c culture 
has a more “sacred” (religious) basis for its daily 
activities and social administration, then the rules 
pertaining to acceptability will be quite different 
from a culture based on a more “secular” outlook. 
In general, but not always, a society based on 
sacred rules tends to be less yielding to the con-
text in which information appears. Because there 
is a higher standard, if the potentially problematic 
information appears at all, then there is potential 
for backlash.

I should be clear from the start that I don’t intend this partic-
ular column to be a blatant opinion piece about the separation 
of sacred and secular in government — one of those ongoing hot 
topics particularly in the United States. While I do believe that 
the sacred and secular aspects of any society can in fact coexist 
peacefully — hence the title using and and not versus — I realize 
that in practice it is often easier said than done. But when we 
view this contentious issue through the lens of content develop-
ment, it takes on a different emphasis entirely. This is also not to 
say that only sacred societies are challenging.

I think no regions capture both the promise and fear of con-
tent producers as much as Greater China and the Middle East, 
and to compare the two areas is a true study in contrast, not 

Tom Edwards is owner and principal consultant of Englobe, a 
Seattle-based consultancy for geostrategic content management. 
He previously spent 13 years at Microsoft as a geographer and 
as its senior geopolitical strategist.
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the classic ideal is usually an invitation 
for severe backlash.

Because it has proven to be such a 
key region for this type of discussion, 
I’d like to focus on the Middle East and 
primarily Islamic societies. I cannot 
even count how many times I’ve heard 
people remark that the Middle East is 
a “forbidden zone” for content and a 
market that is “incredibly tough” to 
enter, so some mainstream companies 
barely even try. But for those compa-
nies that have tried to enter this region, 
I’ll highlight well-known content issues 
that seem to arise frequently.

First and foremost is the misuse of 
any content clearly related to Islam. For 
example, the color green is traditionally 
associated with Islam, based on passages 
in the sacred Qur’an. For this reason, 
many national fl ags of predominantly 
Islamic countries include a green fi eld 
as a reference to their religious associa-
tion. In the special case of Libya, their 
national fl ag is entirely green — the only 
country fl ag in the world consisting of 
one solid color.

 Another crucial religious symbol is 
the Islamic hilal icon. The hilal, meaning 
“crescent moon,” became associated with 
Islam around the fi fteenth century with 
the Ottoman Empire and has persisted 
as an icon of the faith, often displayed 
as a crescent moon and star. Prior to 
this, the crescent moon and star symbol 
had no defi nitive association with Islam, 
and some within the faith discount its 
usage since it was not mentioned by or 
associated with Mohammed in any way. 
Yet over the past few centuries, the hilal 
has found its place as the primary icon 
for Islam and has been employed in many 
national symbols of Islamic states, such 
as the country fl ags of Pakistan and Tur-
key. As I mentioned in a previous column, 
I’ve seen similar images to the hilal used 
as website icons for astrology, which is 
forbidden by Islam, and for adult-themed 
content to help parents make decisions 
about what their children might view. 
Neither of these associations would be 
too welcome in Islamic society.

Beyond the obvious religious symbol-
ogy, the predominant infl uence of a 
sacred society will affect a wide range 
of other types of content. One that I’ve 
seen to be a particular problem is stock 
photography used for business purposes, 
such as marketing materials, brochures, 
online presentations and so forth. Photos 

that might show the bare bottom of 
people’s feet, if they’re relaxing with 
their feet up, can be a real problem. 
The sole of the foot is considered to be 
an unclean part of the body, and thus 
displaying it in any way is offensive. 

Another potential problem is how 
women are portrayed in the media, 
usually in the context of wearing 
clothes that are too revealing. In 2004, 
a billboard advertisement for Lux soap 
featuring the actress Sarah Jessica Parker 
had to be modifi ed because very con-
servative rabbis in Israel considered it to 
be too risqué. I’ve likewise seen clip art 
images removed from Arabic versions of 
software because the business women in 
the stock photos were showing too much 
bare leg. Yet another potential issue is 
the role that women appear to hold in 
such images. In one case, an image was 
removed because it showed a woman 
standing at the head of a meeting room 
table while the men sat and listened. 
By all appearances, she was running the 
meeting and the men were following her 
lead — a scenario that is frowned upon in 
some Islamic countries where traditional 
gender roles are still reinforced.

With all these kinds of examples, it 
might be easy to assume that the Middle 
East and various sacred societies are 
tough to navigate. But when you think 
about it, making a blanket assump-
tion about the Middle East as being a 
“problem area” is actually reinforcing 
a somewhat unfair stereotype. Yes, this 
region certainly can be challenging, 
but that shouldn’t mean that it should 
be abandoned for safer ground. Hav-
ing traveled in parts of the Middle East, 
my perception is that it’s a region much 

like any other, struggling with the bal-
ance between their sacred and secular 
aspects, trying to be open to some of the 
benefi ts of a more secular society while 
trying to minimize the drawbacks, which 
can potentially lead to losing the core 
sacred aspect of their culture. I think it’s 
hard to fault a culture for trying to hold 
close to something that helps defi ne 
who they are, but it does present its own 
issues of how local leadership integrates 
the secular with the sacred in a delicate 
balance. 

Ultimately, doing business in this 
region requires a greater commitment 
to local awareness of the particular 
guidelines and boundaries a content 
developer must follow, which for an 
external company working from afar can 
be even more daunting. So perhaps the 
external perception of the Middle East as 
an avoidable issue is actually a potential 
benefi t to the local content developers. If 
more mainstream, globalized companies 
are unwilling to engage in the region 
and do extra homework to learn the 
cultural boundaries, it then leaves open 
a large opportunity for local develop-
ers to step in and provide much-needed 
services and content. I’ve seen numerous 
examples of local companies in Islamic 
countries providing excellent tailored 
content that has far more relevance and 
interest than something pushed in from 
the United States or Europe. So as some 
multinationals are starting to learn, it 
could be a great relationship to simply 
fund local development rather than avoid 
the region altogether. And they might 
just learn a thing or two from their local 
partners on how the sacred and secular 
realms can comfortably coexist.  M
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YYou have got to feel sorry for those Chrysler 
Corporation employees who in the last several 
years were merged into a German fi rm, Daimler-
Benz, then resold back to an American company, 
and are now merged into Fiat, an Italian fi rm. 
With each change of ownership, these employ-
ees had to deal with a new set of cultural rules 
brought in by the new owners, and I have a hard 
time imagining two more distinct cultures than 
the Germans and Italians. 
This cross-cultural issue of an overseas fi rm coming to the 

United States reminds me of Jim Bowman, my friend who at one 
time was handling Nokia’s US corporate communications in its 
boom years. The United States was appealing to the Finnish tele-
communications giant because of its large and receptive con-
sumer base and because of the concentration of global fi nancial 
institutions and media companies. Success in the US market 
would give Nokia signifi cant leverage to enter other markets.

The Finns did better than most foreigners coming to the United 
States, but many cultural differences came across anyway, which 
led to communications challenges. Nokia was established in the 
United States in the 1980s when it began a business relation-
ship with Radio Shack. Then Nokia’s management retreated into 
Finland’s deep woods to rethink its corporate strategy, and the 
focus fell on mobile communications. Given the nature of the 
Finnish culture and what the cell phone has become, it is almost 
paradoxical the Finns became a major player in the market. 
According to an item from Communicaid, “Finns are uncomfort-
able with small talk and tend to avoid it, preferring silence over 
frivolous chatter. Long silences and pauses in conversation may 
make foreign business partners uncomfortable, but Finns use the 
silence to contemplate what has been said.”

According to Bowman, whom I met when he was working 
with Sprint, the fundamentals of public relations and corporate 
communications are pretty much the same everywhere. But 
there are some important cultural differences that, if not ac-
counted for, can cause problems. 

Communications channels
Finns often read more than Americans, though Americans 

tend to be more visually oriented. “Some attribute that phenom-
enon to the long, dark Finnish winters. Others say the Finnish 
education system emphasizes reading more than the American 
system,” Bowman noted.

The difference fi gured directly into Bowman’s strategy for 
employee communications. Part of his job was to build a 
corporate intranet for the United States. Countering that was 
the corporate philosophy to print, whereby a four-color tabloid 
was printed ten times year. As Bowman explained, “the internal 
communications staff in Finland wanted us to start mailing it 
to people’s homes, which would have cost a substantial amount 
to mail to 12,000 people throughout the Americas. I resisted 
and we ended up consigning the publication to a lesser role in 
the United States as we further developed the intranet. Static 
content online was more engaging and more immediate for our 
employees than print.”

The print/video difference spilled over into the news media 
as well. The custom at Nokia had been for senior management 
to brief the Finnish media fi rst. But this confl icted with getting 
the US media, particularly CNBC, to cover the briefi ng, and they 
had the global reach Nokia needed. Bowman found a solution. 
They eventually worked out the timing so Chairman Jorma 
Ollila could meet the press in Espoo and be whisked away to a 

 John Freivalds is managing director of the marketing communications 
fi rm JFA and the marketing representative for his native country, Latvia. 
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downtown Helsinki television studio for a 
satellite hookup with CNBC in New York. 
During one of these interviews, when 
Nokia stock was doing exceptionally well, 
Nokia’s market capitalization went up 
US$2 billion during the few minutes he 
was on the air. Was there ever a better 
metric for PR?

Urban-suburban 
Most of the Finns who came to the 

United States to work had been living in 
the greater Helsinki area, where they are 
offered excellent public transportation, 
health care, schools and cultural attrac-
tions. You could get anywhere for about 
$3. Bowman loved Finnish taxi cab driv-
ers because they spoke excellent English. 
It is hard to fi nd a taxi driver anywhere 
in the United States who shares this 
characteristic.

Dallas/Fort Worth seemed to be a hub 
for all major telecommunications fi rms, 
which led to Nokia setting up shop there, 
but the Finns were surprised at what they 
found, according to Bowman. Upon ar-
rival in the Dallas/Fort Worth Metroplex, 
the Finns discovered scarce public trans-
portation. They wanted to live within 
a reasonable commuting distance or in 
urban apartments on rail and bus lines. 
They instead found suburban sprawl and 
congested highways, since the population 
of the Dallas/Fort Worth area is greater 
than all of Finland. Some adapted quickly 
and even boasted they were “Finnish by 
birth, Texan by choice.” Others couldn’t 
wait to get back home.

Cultural differences
According to Bowman, the Finns built 

saunas in their homes to keep that 
part of their lives intact. “I got some 
of those benefi ts by living in Texas, 
which for a great deal of the year is 
one big sauna,” he said. Bowman is a 
wordsmith, and his thought on Finnish 
is enlightening. Finnish has no articles 
and no gender, and the use of preposi-
tions and pronouns is restricted. “Finns 
would occasionally reverse he and she 
in conversations in English and be 
embarrassed by it. The economy of the 
Finnish language affected the way most 
used English as well. Most expressed 
themselves with precision, brevity and a 
detachment some Americans found cold 
or even unfriendly. Some of the more 
interesting conversations may have 
taken place between Finnish expats, 

who said exactly what they thought, 
and Nokia employees recently arrived 
from Asia, who went to great lengths 
not to offend.”

Food in any culture is important, and 
it is no less so for the Finns. Bowman 
observed that Finns eat lighter and eat 
less than Americans. For example, lean 
smoked salmon is common at breakfast. 

However, they found common ground 
with Americans in their drinking habits. 
“Beer-drinking Finns in the United States 
were pleased to discover Budweiser may 
be the most popular brand here, but 
Texans have a brew called Shiner. A Finn 
who orders a Shiner at a Texas bar gains 
immediate respect,” said Bowman. And 
with that I am “Finnished.”  M
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Cutting costs
I have yet to meet the development team who decides to 

internationalize just because it would be an interesting task. 
Thus, I think it’s appropriate to fi rst consider business drivers 
outside of the development process itself. Perhaps global sales 
efforts have been taking place with a US English product. Outside 
of development, there are sales, marketing personnel, supporting 
distributors, legal and administrative costs, to name a few. These 
all have expensive price tags, which are independent of having 
an internationalized and localized product. And an international-
ized and localized product has been shown to make those repre-
sentative costs far more effective at producing revenue.

The cost of being late is that the marketing team will typi-
cally have projected revenues for each market, dependent upon 
release criteria. If a product is a single quarter late, which is not 
bad for a large project for some software development teams, 
a quarter of the year was just lost for the sales teams to meet 
those projections. What’s the value of one quarter of sales 
effort? If those sales efforts are expected to produce increased 
results over time, how does that roll out and affect market 
penetration in future years? While these are broadly variable 
scenarios, I always like to consider the “top end” revenue impli-
cations before beginning to count development hour savings. 
The top end always has far broader consequences, and those 
opportunity costs get very real with numbers followed by many 
zeros in a competitive world.

Companies have products to measure coding quality, secu-
rity issues, memory management and more. We are currently 
adding static analysis of internationalization to the source 
code development process. Remember, if so much revenue 
is riding on global markets, doesn’t it make sense to actively 
measure and aid software globalization issues just as much as 
software security issues? Why not check source for embedded 
strings, locale-limiting methods/functions and classes, Unicode 

IIt’s easy to get agreement that revenues beyond 
a company’s home country market are important. 
If you look at some of the great global US brands, 
you’ll fi nd that global revenues can be even 
greater than 65% of their gross. While much has 
been made of measuring the return on investment 
(ROI) for localizing software, what about the pro-
cess of internationalizing software so that it can 
be localized and supported worldwide?
There are many issues to measure, and they vary in emphasis. 

Typically, ROI calculations get down to hours saved at a particular 
rate, which is certainly valuable information, and usually those 
numbers are paramount to analyzing any kind of process changes. 
But if a company is making new efforts or experiencing painful 
delays in global releases, opportunity costs and major market fac-
tors are the stuff executive-level directives are made of.

You must internationalize or die. This may sound dramatic, but 
it’s nonetheless the case for some companies. For instance, we 
have a client whose software platform is used by third parties 
in e-commerce efforts. While this company is not interested in 
purchasing localization itself, if it can’t support data manage-
ment and presentation in multiple languages and locale sensitive 
formats, it will lose its customers to competitors. I asked senior 
management what was at stake, and they replied nothing less 
than their company’s future growth and survival. Given that this 
is a billion-dollar company, I’d say that’s a pretty big opportunity 
cost ROI on an internationalization effort.

Adam Asnes is CEO of Lingoport, developers of Globalyzer interna-
tionalization software. He enjoys investigating how globalization 
technology affects businesses expanding their worldwide reach.

The Business Side Adam Asnes

Internationalization ROI
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compliance, font issues, internationaliza-
tion limiting programming patterns and 
the like at regular automated intervals 
rather than waiting until quality assur-
ance (QA) or localization? Remember the 
management principle that if you want 
to improve anything, measure, track 
and report it as close to its creation as 
possible. 

Cost per bug 
Here is some actual ROI data, based on 

real internationalization bug-fi xing costs 
a company had measured over 60 local-
ized products. After cleansing that infor-
mation of confi dential data, the company 
gave me permission to share it, limiting 
the data to results from 17 products.

Traditionally, this company has been 
fi nding internationalization bugs during 
internal and external localization QA 
testing efforts, including both pseudo-
localization (creating fake translations 
for testing purposes) and actual local-
ization testing performed by both its 

organization and vendors. It counted fi ve 
organizations touched by internation-
alization errors: localization vendor QA, 
localization project management, internal 
localization QA, product development QA 
and core engineering. The process goes 

something like this:
1. Internationalization bug is discov-

ered and reported during localization.
2. Project manager tracks the bug and 

may enter or fl ag it in a bug-tracking 
system.

Resource
Hours per 

international-
ization bug

Average 
number of 
bugs per 
release

Average 
product 
releases 
per year

Average 
cost per 

hour
Cost

Localization 
vendor QA 1 25 60 55 $82,500 

Localization PM 1 25 60 45 $67,500 

Localization QA 2 25 60 45 $135,000 

Core QA 2 25 60 45 $135,000 

Core 
engineering 4 25 60 57 $342,000 

Total cost 
per year $762,000

Table 1: Mature internationalization efforts: 
more effi cient to fi nd and fi x issues at the source level.
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3. Core engineering, which likely has 
moved on to other efforts by now, must 
assign and fi x the bug.

4. Product development QA must verify 
the fi x and any other issues the fi x may 
have affected.

5. Additional localization efforts may 
need to be made for the same issue. 

This iterative process gets pretty 
expensive. Fix a bug before a QA cycle, 

and you save multiple people having 
to process that bug in some way and 
retest the solution. Need to fi x a bug 
after release? Costs get much worse. This 
principle is a major contributor to the 
popularity of moving to agile develop-
ment cycles, so that you are enhancing 
and verifying software in smaller, suc-
cessful and less expensive cycles.

Our client fi gured on an average of 

25 internationalization issue bugs per 
release, an average of ten hours spent 
cumulatively by the fi ve groups per 
bug, with an average of 60 releases 
per year over these 17 products. Some 
products had zero internationalization 
bugs reported; others had over 100. The 
business case for fi nding international-
ization issues in source code as part of 
regular automated processes integrated 

Resource Localization 
vendor QA

Localization 
PM

Localization 
QA Core QA Core 

engineering Total costs

Hours per 
internationalization bug 1 1 2 2 4

Number of bugs 300 300 300 300 300

Cost per hour 55 45 45 45 57

Internationalization bug 
fi xing — fi rst release cost $16,500 $13,500 $27,000 $27,000 $68,400 $152,400

Internationalization 
bugs in new releases 45 45 45 45 45

Additional releases
per year 2 2 2 2 2

Release 
internationalization 

bug costs
$4,950 $4,050 $8,100 $8,100 $20,520 $45,720

Annualized 
internationalization 

bug costs
$198,120

Table 2: First internationalization effort, based on real experience.
The fi gures assume 500,000 lines of code for one product, traditional iterative internationalization efforts on legacy code 

with in-house tools, rather than a commercial system that fi nds, fi xes and audits code for internationalization issues. 
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into their build cycle gets very clear 
at this level. They estimated savings 
of $420,000 per year, just on reduc-
ing localization QA costs. By fi nding 
the issues early, total product develop-
ment savings were calculated to be over 
$760,000 per year.

Remember that even maturely local-
ized products still have regular new 
release cycles, which in turn create the 
potential for new internationaliza-
tion issues. Product development never 
really stops, and teams tend to be more 
broadly geographically distributed than 
ever before. 

When you consider companies engag-
ing in early globalization efforts, the 
payback simply multiplies per product, 
as you can expect the internationaliza-
tion bug count to go way up. Without 
a tools-based approach to fi nding and 
fi xing issues, internationalization will 
be very heavily trial and error iterative. 
One can write a few scripts that will take 
considerable time, research and effort, 
and still likely produce unreliable results. 
You would have to test, test and test 
again while you hunted down the issues 
one by one in the source. This only mul-
tiplies the cost per internationalization 
bug. By fi nding issues fi rst at the source 
level, you can actually begin to orches-
trate their correction, tying directly 
to that issue’s precise location within 
hundreds of thousands, or even millions 
of lines of code. And that’s an intelligent 
way to fi nd and remove a needle in a 
haystack.

Table 2 illustrates the costs of inter-
nationalization bug iterations for a 
single product of about 500,000 lines of 
code during a fi rst internationalization 
effort. This table doesn’t include addi-
tional costs of researching and imple-
menting various scripts and homemade 
utilities to help the work get done. We 
commonly hear that it takes three or 
four localization releases to weed out 
those sorts of issues that get missed so 
easily. That is why Table 2 lists a higher 
internationalization bug rate for two 
subsequent releases than Table 1 used 
for the previous, localization-mature 
company.

Pitfalls and adjustments
I think it’s fair to say that no tool 

offers a panacea. The strike against 
coding quality checkers in general has 
been complaints about over reporting 

errors, often referred to as false posi-
tives. It’s true that if you overload a 
developer on data that is only partially 
relevant, that data risks being ignored. 
That is why any enterprise solution 
must include dynamic ways to fi lter 
results, share those fi lter controls and 
track them over time. You also must 
have fl exible detection so that you can 

add unique parameters that invariably 
crop up. New processes may not be 
greeted with enthusiasm by develop-
ment teams that are typically already 
overtasked and under-resourced, so 
it’s important to help them understand 
the meaningfulness of getting global 
releases out faster and with higher 
quality.  M
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For one, I feel that the current economic downturn has 
pushed buyers and sellers of localization services into a more 
open environment — one where both parties share their real 
constraints as well as expectations from a much more open posi-
tion than in the past. For so long, we were afraid or sometimes 
resistant to show all our cards, for various reasons. Today, we’re 
much more open, and this newfound openness is good.

I see the recent development as positive, since today we 
have an opportunity for both suppliers and vendors — really, 
everyone in the supply chain — to identify and work toward a 
common objective. Essentially, this objective is how to deliver 
our products to target markets at a minimum cost. Shifting our 
effort from that of constant negotiations to a position where it 
is understood by all parties that the common intent is to reduce 
the total cost of shipping localized products can help achieve a 
more productive result for us all.

The second positive I see is that in the current economic 
downturn, companies, regardless of how long they have been 
in the business, need to verify their rationale and fundamen-
tals, such as cash, profi tability and return on investment. We 
essentially need to ask if we have the right business model in 
place. This means that acquisitions, deployments of innovative 
technologies or even new alliances will all be challenged to the 
test to see if added value will truly be generated.

The third positive that I see is in our level of engagement, and 
by this I am using the defi nition of engagement used by human 
resource (HR) professionals, the assumption being that essen-
tially an engaged team provides a higher value to its clients and 
so will also achieve better business performance.

I think the presentation delivered by Fiona Mullan (HR direc-
tor of Microsoft Dublin) on Day 1 at Localization World was very 
illuminating. She said that people understand why their com-
pany needs to take particular steps, and thus it is about execut-
ing these steps so as to protect the engagement of the team. 

Overall, at Moravia we are fortunate to continue to see growth 
in our business and we haven’t had to resort to personnel layoffs, 

I

 Whether the weather be fi ne
 Or whether the weather be not
 Whether the weather be cold
 Or whether the weather be hot
 We’ll weather the weather
 Whatever the weather
 Whether we like it or not

— Anonymous

I was pleasantly surprised that despite the cur-
rent economic weather, the recent Localization 
World conference in Berlin (June 8-10, 2009) 
attracted more than 450 attendees. Somehow, 
I felt the rainy weather outside the conference 
center was similar to the atmosphere inside. The 
weather those days in Berlin had the same level of 
unpredictability and above all the same sense of 
mugginess as many industries today. And as the 
event has shown, our language services industry is 
certainly being affected by the weather as well.

I would like to share my personal observations, some of my 
personal takeaways, and, if you’ll allow me, perhaps some rec-
ommendations. The vendor-client panel in which I participated 
at Localization World Berlin, “When the Going Gets Tough — The 
Localization Industry in Times of Economic Downturn,” was a 
good experience for me. Being an entrepreneur in our industry 
for the past 20 years helps me to compare the current state of 
the industry from a wider perspective, giving me a good vantage 
point to contribute in the hope that we all benefi t.

The positive
Let me start with my positive observations. Doom and gloom are 

around us everywhere these days, yet the downturn also brings a 
number of positive aspects and changes, which may not be imme-
diately visible.

Weathering the
economic downturn

Perspectives   Arturo Quintero
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Arturo Quintero is the chief corporate strategist at Moravia Worldwide.

36-37 Perspectives #106.indd   36 8/13/09   11:40:04 AM



37

Column
but we clearly see signs similar to what 
Mullan observed. Working with the HR 
consulting services company Hewitt 
Associates, we regularly measure the 
engagement of our staff, and we see that 
engagement is increasing. The increase 
is the result of specifi c actions we have 
taken, but we are also aware the current 
external environment is helping increase 
engagement.

Happy families
“All happy families are alike; every 

unhappy family is unhappy in its own way.” 
This famous opening line from Leo Tolstoy’s 
Anna Karenina has much to say about how 
companies may be infl uenced, or not, by 
the current downturn. In our industry, we 
observe our clients fall into one of three 
major groups, which in turn affect their 
current mindsets, expectations and the 
actions they are taking.

The fi rst group shows no visible impact, 
and it’s “business as usual.” This is especially 
the case in industries or situations where 
translation or localization need is not a 
direct function of the economic situation, 
but rather a must, often driven by regula-
tory requirements or in other cases by the 
competitive situation in the given sector.

The second group takes a more cau-
tious approach and reassesses the current 
situation. This approach is in line with 
the frequent corporate guidance today, 
where the focus is on the immediate and 
near-term, still managing the everyday 
activities while looking for maximum 
effi ciencies.

Lastly, a company may be in an 
extremely cautious or emergency mode. 
In some cases, we see a comprehensive 
reevaluation of the approach used so far, 
and reorganization of how translation, 
localization or testing activities are con-
ducted. On one hand, projects and volumes 
are reduced; on the other, more activities 
get outsourced and more autonomy is 
given to language service providers (LSPs).

Whatever category your clients fall into 
— and I’m thinking of all of us, not just my 
LSP colleagues — it is important that your 
teams understand their motivations and 
respond to their needs accordingly.

On competition and innovation
We have long admired our colleagues 

at Lionbridge, not least for their brave 
strategies as they became industry lead-
ers. Today, it is certainly inspiring to see 
how the largest player in the industry is 

addressing the challenges of recession. 
If Lionbridge can demonstrate sustained 
growth and profi tability and get through 
its current fi nancial struggles, this will be 
the best news possible to us all, from free-
lancers to language vendors, from clients 
to tools providers.

Innovation in our industry is not at the 
speed that our clients would like to see. 
Old processes and approaches, the lack of 
truly multiyear approaches to investment 
in the client-vendor relationship, and no 
clear technology breakthrough innovation 
are all factors. 

So here in the midst of the current eco-
nomic downturn, as we scan the horizon, 
we don’t see the next innovation that will 
visibly shake up our production approaches 
and productivity — and I say this even given 
the rising interest in machine translation.

One important takeaway I got from 
Localization World was that I could see 
many single language vendors (SLVs) are 
seriously considering selling their busi-
ness. This desire to sell was more visible 
than ever before, at least to my eyes. Back 
home, I am asking myself, is there a fatigue 
among the entrepreneurs in our industry, 
particularly SLVs? Are we so afraid of the 
future as a community that we’d chance 
a tangible but possibly too-soon exit now 
rather than face an uncertain future?

OK, fi nally, and since no one asked me, 
here’s what I would put forward as a few 
recommendations, for what they are worth.

Recommendations
Focus on existing relationships. This 

is our priority. How can we enhance our 
offerings and provide better services to 
our clients? Also, how can we be better 
clients to our suppliers? I think in these 

current times, reliability and dependability 
are more important than ever before.

Open the kimono. We need to be 
prepared to share details with clients, 
identifying our current and targeted key 
numbers. Clients are especially wary today 
and not interested in companies that may 
disappear soon. Mature buyers understand 
this, which may help us achieve our objec-
tives when they see that our investment 
plans will turn into a benefi t for them.

Cash is oxygen. Firms go out of 
business when they essentially run out 
of cash. We have to make sure we have 
enough cash during a crisis and make sure 
our activities are generating it.

It is about people, not technology. 
Only people will make the true difference. 
No matter how tough the decisions we need 
to make with our teams, we have to make 
sure they are compassionate and transparent 
and take organizational engagement into 
consideration. 

Stay relevant. This is perhaps the 
most important advice that I heard from 
one of our clients, though at the same 
time it is one of the simplest. It is easy to 
say we all need to stay relevant, but we all 
respond in different ways to this simple 
advice. I consider it every morning when 
I go to my offi ce. How to stay relevant 
— this applies to my company all the way 
down to me and my job.

Whatever the weather outside, you 
can always thrive if you have the right 
equipment and the right foul weather 
gear. In bad times, think about the good 
times to come. After all, who said you 
should never trust the weatherman? Me, 
I’m already looking forward to the next 
Localization World conference, this Octo-
ber in sunny Silicon Valley.  M
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The challenges
of Arabic MT
Manal Amin

AAArabic is the offi cial language of 18 countries in 
both Africa and Asia, extending from the Arabic 
gulf in the east to the Atlantic Ocean in the west. 
The 300 million speakers of this language write 
and read one form of Arabic, with many different 
spoken dialects even in the same country.

Arabic is in the right-to-left (RTL) language family, which 
includes Farsi, Hebrew, Urdu, Pashto and a few African lan-
guages. In computer lingo, this is called bidirectional text (bidi), 
which means that any software handling Arabic should com-
pute in both directions. Besides being RTL, Arabic involves con-
nected characters and a host of other challenges, including:

the importance of diacritics to meaning, pronunciation 
and tense

the richness of the language with metaphor and so on
differing styles and synonyms, from the classical Qur’an 

to modern dialects
different meanings for the same spelling (polysemy)
using two calendars and two sets of digits besides using 

two different sets of month names for the Gregorian calendar
the complexity of sentence composition 
articles and pronouns connected to the word 
the diffi culty of handling punctuation marks and special 

characters in editing Arabic text with HTML, XML and many  
software applications

using a large number of fonts
With all the above characteristics and complexities of Arabic, 

it took years for specialists to handle the language on computers. 
Working with Dr. Nabil Ali, 
the godfather of Arabic com-
putational linguistics, revealed 
diffi culties and challenges that 
faced the handling of Arabic. 
Watching the progress in devel-
oping Arabic software spelling 
checkers, dictionaries, grammar 

checkers, optical character recognition systems, translation tools 
and the trials of machine translation (MT) systems offered a chance 
to test all available technologies supporting Arabic.  

In the early 1990s, translations in Arabic were done on paper, 
entered by data entry staff on word processors and then revised 
by translators again. This was a hectic and time-consuming 
process that remained in place until the late 1990s, when com-
panies developed their own localization tools. Translation 
memory tools (TMs) started to support Arabic very late with too 
many errors, but were a start for a new phase in the Arabic 
localization industry. After almost ten years, Arabic TM tools 
have become much more stable, and companies working in the 
fi eld have enormous matching English/Arabic corpora.

All this work done in the fi eld of Arabic translation tools and 
other computational linguistics’ efforts were going parallel with 
real efforts in MT research started in the 1990s, resulting in some 
successful MT engines in the past fi ve years. But how success-
ful? What is the accuracy percentage achieved? The following 
samples of paragraphs translated by Google and SYSTRANet 
MT tools and by a human translator speak for themselves.

Sample 1
Source Text: Expedia, Inc., is the world’s leading online 

travel company, empowering business and leisure travelers with 
the tools and information they need to easily research, plan, 
book and experience travel through our worldwide marketplace 
of premier consumer brands.

Machine Translation:

Human Translation:

Manal Amin 
is the CEO of 
Arabize.
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Analysis: Sample error types: mistranslation/syntax
Description: In the MT example, words seem to be correctly 

translated, but in a disparate manner. To illustrate, the MT trans-
lates the word leisure correctly, but apart from the context. The 
MT engine can not deal with business and leisure travelers as one 
unit, where business and leisure modify travelers. This correlation 
is revealed in the human translation. Also, the preposition with
is mistranslated by the MT as accompanied with, although in this 
context it simply means by. This shows the current MT inability to 
propose accurate Arabic equivalents that suit the context.

Sample 2
Source Text: In a slowdown, making sure the right custom-

ers fi nd and use your business is critical. The good news is, 
we know from previous slowdowns that those who invest in 
growth, while managing costs in a smart way, can come out 
stronger than ever. Google can provide you with the tools and 
know-how to help you succeed.

Machine Translation:

Human Translation:

Analysis: Sample error types in fi rst sentence: mistranslation
Description: Lexical ambiguity is typically obvious in the 

word choice in the MT example. For instance, the Arabic MT 
for slowdown is unclear and does not fi t the context. It is 
translated as intending to be slow, whereas the correct lexical 
meaning refl ected in the Arabic human translation is economic 
recession.

Syntactic mistranslation is also clear in the MT of the phrase 
making sure the right customers fi nd. The MT misinterpreted 
the phrase as the right of ensuring the action of fi nding custom-
ers, while the correct syntactic translation is more along the 
lines of ensuring that the right customers can fi nd and use your 
business.

Sample 3
Source Text: Forex Options trading is a more advanced type 

of currency trading available with a Saxo Bank online trading 
account. FX Options can be used to facilitate a number of trading 
strategies on a medium to long-term investment timeline, as well 
as offering excellent opportunities for hedging spot positions. 
Forex Options are available for currency crosses and Gold and 
Silver against the US dollar.

Machine Translation:

Human Translation:

Analysis: Sample error types in fi rst sentence: mistranslation/ 
syntax

Description: The Arabic MT is an incomplete, meaningless 
noun phrase. The proposed MT does not contain a predicate and 
is unable to establish the proper relationships among sentence 
elements. Moreover, the MT is a word-for-word translation, mis-
interpreting Forex Options trading literally as independent words, 
whereas Forex Options really modifi es trading. According to the 
human translation, it is the trading of Forex Options. In addi-
tion to the structural ambiguity of the MT, Arabic has a different 
structural organization, which is diffi cult for a machine to grasp, 
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no matter how many grammatical rules are loaded into it. This 
structural ambiguity is clear in the fi rst MT sentence, where the 
MT deals with the sentence elements individually, disconnected 
from one another without any linguistic cohesion. Thus, the result 
is totally misleading, and the MT is useless. 

Sample 4
Source Text: The quick coupler is used to quickly change buck-

ets and work tools while the operator remains in the cab. The quick 
coupler can be used with a broad range of buckets and work tools.

Machine Translation One:

Machine Translation Two:

Human Translation:

Analysis: Sample error types in fi rst sentence: mistranslation/ 
syntax

Description: This text is extracted from an automotive-
related context. The MT example conveys its inability to 
handle fi eld-specifi c texts. The specialized term quick coupler is 
misinterpreted in both MT1 and MT2 due to the fact that some 
specialized terms require more than literal translation or trans-
literation in order to render the actual meaning. In such cases, 
only a professional translator who is familiar with the fi eld can 
handle such diffi culties.

Sample 5
Source Text: The need for high levels of performance not 

only from the engine but also the related lubricants and cool-
ants has resulted in highly effi cient fi ltration products that con-
tinuously purify intake air and engine fl uids. These advanced 
fi ltration products are fi tted as standard on Cummins engines 
to minimise visits to the workshop and unplanned downtime, 
saving you money.

Machine Translation One:

Machine Translation Two:

Human Translation:

Analysis: Sample error types in fi rst sentence: mistranslation/ 
syntax

Description: Another example from an automotive text that 
reveals a different type of error in MTs — namely, the inability 
of the MT to recognize the brands and trademarks and fi t them 
correctly in the context. This is obvious in the handling of Cum-
mins, the company name. In MT1, Cummins is transliterated 
incorrectly, while it is totally misinterpreted in MT2. 

Filtration products in both MTs is misinterpreted as the fi l-
tration for products, whereas it actually means fi lters. 

In both examples, MT sentences lack cohesion, which results 
in literal, meaningless, vague Arabic fragments that require 
retranslation of the source text. 

Conclusion
Looking at the previous samples, one can conclude the 

following:
1. Arabic MT tools are making progress, with big differences in 

accuracy level among them. They can now be used on a word-for-
word basis, for example, though this was not possible before.

2. However, using separate words can also result in a word-
for-word literal translation that contradicts with the nature of 
Arabic. 

3. As a result of the complexity of the Arabic sentence struc-
ture, more than 60% of the sentences on average can not be 
easily understood. 

4. Using unreviewed corpus, sometimes gleaned from crowd-
sourcing, results in weak and inaccurate Arabic texts.

5. The amount of human post-editing efforts required for MT 
text consumes the same time as translating from scratch, thus 
costing the same effort and money, if not more.

6. Some types of texts are much more accurate than oth-
ers, due to the type of material and original sentence/topic 
complexity. 

Recommendation
Using current MT tools is not recommended for material 

that requires accuracy and style, although it may be used by 
someone who would like to know what the topic is all about 
in a general sense, such as e-mails and web material used for 
entertainment.

Clean, reviewed and audited TMs are the best source to 
build corpus that will be used in automatic translation. In 
this case, statistical MT will be a better solution until the 
current trials of MT reach acceptable results. MT has a lot 
to do with system intelligence and automatic understand-
ing. Current efforts in this direction include building fi eld-
based corpora — audited and cleaned TMs for each fi eld, for 
fi nancials, printers, system software in household devices, 
automotive and so on. This will help in the reduction of 
translation time and accordingly, cost, though in some fi elds 
MT will likely never be recommended. Medical translations, 
for example, require a high level of accuracy and attention 
to details, and in any marketing attempt, human style and 
the understanding of the target audience are critical. A pre-
requisite of good Arabic MT should be the standardization of 
terminology, which is a major issue that has been a subject 
of discussion for many years.

The demand for Arabic content is growing daily, and the 
need for translation tools is increasing, thus creating the need 
for more research and development in this area that may result 
in better MT products within the coming years.  M
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Website globalization for 
the United Arab Emirates
Martin Spethman & Nitish Singh

The United Arab Emirates (UAE) is 
part of a traditional society full of sym-
bols, rituals, values and contextual ele-
ments, as well as surprisingly unique 
patterns in consumer behavior. Accord-
ing to the UAE Ministry of Planning, 
the UAE is the most wired nation in 
the Arab world and also one of the top 
nations in online presence worldwide. 
In order to reach this potent market, a 
company’s website should be reviewed 
for both cultural customization and cor-
rectness, as well as be localized into the 
target languages for the locale. 

Seven emirates make up the UAE: Abu Dhabi, Dubai, 
Sharjah, Ras Al Khaimah, Ajman, Umm Al Qaiwain 
and Fujairah. Each of the emirates is named after its principal 
city. The state law of the UAE is Islamic Law, also known as 
Shari’a. Islam is the offi cial religion of the UAE, with the majority 
of the population being Sunni Muslim and approximately 20% 
of the population being Shi’a Muslim. Social life 
in the UAE is greatly infl uenced by tribal values, 
which are derived primarily from Islam and the 
family’s heritage. They infl uence political, social 
and fi nancial endeavors. Emirates often identify 
themselves by tribal origins and in smaller states 
primarily associate with those who share their 
tribal affi liation. 

Currently, there are 29 free trade zones in the UAE, with 
another nine in development. The Jebel Ali Free Zone in Dubai 
is the most prominent. In these free trade zones, foreign com-
panies are permitted to establish wholly-owned branches that 

Martin Spethman is a managing partner 
of Globalization Partners International. 

Nitish Singh is the author of  The Culturally 
Customized Web Site and assistant professor at the  

John Cook School of Business, Saint Louis University. 
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are exempt from the requirement to appoint a 
national agent (sponsor). 

Family ties, both nuclear and extended, are 
extremely important to UAE consumers. It is 
expected that people will share resources with 
their family. Although women play a central 
role in the family, especially when it comes to 
household items, it is considered unacceptable 
for them to live alone. The husband is the key 
decision-maker in the purchase of luxury items. 
It is considered important to carry items that 
give a person prestige, and these items can be 
designated by the consumer segments. These 
include western items and technology gadgets. 
UAE consumers seek out the best product price 
for the quality and required benefi ts, looking for 
high product quality and durability. 

The Arabic language
Modern Arabic dialects are considered to be a 

part of the Arabo-Canaanite sub-branch of West 
Semantic languages. They have over 200 mil-
lion native speakers. There are six major dialect 
groups of Arabic: Egyptian Arabic, Maghrebi 
Arabic, Levantine Arabic, Iraqi Arabic, East 
Arabian Arabic and Gulf Arabic, which is the 
primary language spoken in the UAE. 

The Arabic alphabet derives from the Aramaic 
script, bearing a resemblance to Coptic, Cyrillic 
and Greek Script, and contains 28 letters. More-
over, letters change form depending on where 
they appear: beginning, middle, end of a sen-
tence, or on their own. 

Cultural customization: key issues
The basis for the cultural customization of 

websites is a theoretically sound, empirically 
validated framework. Research indicates that 
attitude towards websites, the sites’ interactiv-
ity and usability, as well as purchase inten-
tions of users, are enhanced when sites are 
congruent with the target customers’ cultural 
predispositions. 

It is important to avoid any cultural blunders 
and inadvertent use of offensive symbols in web-
sites designed for any specifi c culture. Images of 
the entire hand should be used when depicting 
pointing, as pointing with just one fi nger is con-
sidered rude. The use of left hand is also consid-
ered rude. Shaking hands, eating and gesturing 
should be done with the right hand, though passing items with 
both is acceptable. It is considered bad luck to step across a 
doorway with the left foot fi rst. 

Images of people and animals are forbidden by Islamic 
law, and high offense is taken in the pictorial rendering of 
any religious fi gure, such as Allah or Mohammed. Therefore, 
calligraphic art is used as an alternative form of creative 
expression. 

For the UAE, certain colors may carry specifi c meaning and 
symbolize aspects of their culture. Green indicates holiness or 

luck; blue is a protective color and suggests immortality; yellow, 
strength, reliability, happiness and prosperity; and red, danger or 
evil. White indicates purity or mourning. Spatial orientation, which 
refers to how web content is structured, is also something to keep 
in mind. Spatial orientation has a direct effect on website usability 
because it affects visual perception. Manipulating the orientation 
can change the user’s comfort level. What is user-friendly for one 
country may be vastly different for another. The Arabic language 
and the entire layout are read right-to-left. Thus, the placement of 
pictures and graphics should be carefully considered in order to 

Arabic Language Facts and Tips

Diacritics: These marks, placed above or 
below letters, usually represent vowel 
sounds or other modifi ers.
Numbers: Arabic numbers can be 
represented by either Hindi or Arabic 
numeric digits depending on the dialect 
of the target region. 
Text expansion: When some languages 
such as English are translated into 
Arabic, the text can expand up to 
25%-35%. This means the text takes up 
more physical space on the page, and 
the words inside the graphics, tool bars, 
tables and so on can all expand.
Bidirectional: Languages such as Arabic, 
Hebrew, Farsi are written primarily right-
to-left (for strings) but often referred to 
as bidirectional text because numbers 
are typically written from left-to-right.
Tables: Avoid using too many nested 
fi elds and indents as these can reduce 
available space for text expansion after 
the translation. In addition, because 
Arabic is read right-to-left, the tables  
need to be reversed.
Letters: Arabic letters change shape 
depending on context. Moreover, each 
letter has up to four shapes: initial form, 
fi nal form, medial form and isolated 
form. Letters that can be joined are 
always joined, often resulting in fl owing 
calligraphic styles (right). 

Source: www.omniglot.com, 2008

                   Fast Facts Numbers

General 
Stats

Purchasing power $145.8 billion as of 2007

Purchasing power growth rate 8.5% as of 2007

Population 4.4 million

Population growth 3.997% percent annually as of 2007

Internet

Internet population 1.709 million

Future internet 
population estimates 2.089 million users by 2010

Online spending $37 million

Summary sheet for the UAE compiled from 
CIA World Factbook, Internet World Stats and eMarketer.
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ensure the layout is culturally sensitive 
and aesthetically pleasing.

Internet and search 
engine marketing for UAE 
The key to promoting a website inter-

nationally is to create localized content 
and key words, register local domain 
names and then promote it through local 
search engines, affi liate marketing, online 
and offl ine branding and promotions.

A search engine marketing campaign 
for the UAE should be multidimensional 
for both short-term and long-term suc-
cess. Using Pay-Per-Click campaigns on 
targeted UAE websites and search engines 
is one way to produce immediate results 
and become familiar with the UAE con-
sumer segment being targeted.

Long-term search engine marketing plans 
should include key words in both Arabic 
and English, as these are the primary busi-
ness languages in the UAE. In addition, it is 
important to remember that many different 
expatriate subgroups in the UAE prefer to 
speak their national language. Research 
should be done on their preferred language 
in order to properly target the correct search 
engines and keywords.

The top level domain in the UAE is 
.ae. Other popular domains are .com, 
.org, .net, .info and .biz. At present there 
are approximately 6,000 websites being 
hosted in the UAE.  M

To obtain complete reports on the 
United Arab Emirates, visit www.global 
izationpartners.com/white-papers.aspx 

UAE Cultural Customization Examples

Although the UAE is a culture 
that shows a slight preference for 
masculinity, the blending of certain 
feminine values into a website is 
considered appropriate. There are 
numerous ways masculinity can be 
depicted, including achievement 
orientation, success, product durability, 
and a sense of adventure and fun. 
Femininity can be expressed by creating 
a website focused on softer themes 
with a softer-sell approach.

The UAE is a high-context culture. 
Incorporating elements such as 
harmony and aesthetics can help to 
customize a site for the UAE market.

The UAE scores high on the power 
distance, so cultural customization 
may be achieved by adding elements 
that emphasize honor and recognition, 
such as displaying awards that a 
company or brand has received.

The UAE is a risk-averse society. 
Therefore, it is important to reduce the 
consumer’s perceived risk of shopping 
online. Using graphics or images 
of products and support personnel 
may help to reduce uncertainty and 
increase online shopping confi dence.

Websites may be customized by emphasizing collectivist values. Research suggests 
features such as family themes can be included in a site to make it more appealing. 

Language Focus
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Linguistic myths 
about Arabic
Marco S. de Pinto

EEEvery speech community has a particular set 
of beliefs and even myths regarding its own 
language or dialect. I shall call myth whatever, 
linguistically speaking, is held to be inaccurate 
as far as the facts can be empirically studied. It 
is fairly interesting to note that views tend to 
differ from one speech community to the next 
in that speakers sometimes have a positive view 
of their own language and then at times nega-
tive ones. The latter case can be observed, for 
example, when certain speakers of a language 
feel that because their lexicon is being invaded 
by words from foreign languages, their sover-
eignty as a nation is at stake. Certain speakers 
may also feel that their language is not enough 
to express certain areas of knowledge or nuances 
of meaning. Throughout history many examples 
abound, as when in the Ottoman Empire the 
Turkish language was felt to be inferior to the 
Arabic and Persian Kultursprachen, for religious 
matters and for belles lettres respectively. In this 
article I shall discuss something that has been 
debated by grammarians and linguists, Arab 
and foreign, for centuries. 

Myths about Arabic in general
There are certain myths about Arabic held by foreign-

ers, especially Westerners, and myths about Arabic held by 

native speakers in the Arab community as a whole. It could 
be safely said that the one sphere of Arabic culture accepted 
without any sort of reluctance by the West in modern times 
is cuisine. In Brazil’s São Paulo, for example, where there are 
thousands of Arab immigrants, foods such as kibe, esfi ha, 
tabule and humus are found in almost any snack bar or res-
taurant you happen to go to. But other aspects of the culture 
remain exotic or almost strange to most of the population. 
In the United States it is not much different, but especially 
after the 9/11 incident, people in general have been ever more 
curious and eager to learn. Enrollment in Arabic courses has 
seen an increase in renowned universities throughout the 
country. On the other hand, it is unfortunate to continue to 
see claims similar to this one appearing in Anatole Broyard’s 
review in The New York Times awhile ago saying that Arabic 
has scarcely any literal meanings and that the same word (or 
nearly) is used for both “sexual intercourse” and “socialism.” 
He concludes, “Is it any wonder, then, that Arabs are diffi cult 
to understand?”

It does not take a specialist to realize how prejudiced such a 
statement is. It reminds me of a textbook for teaching English 
for foreigners where it was said that Arabs have no equiva-
lent word for rape, for it is an indication of “a certain attitude 
toward the body.” Nothing can be farther from the truth. There 
is a perfectly adequate word for that concept:  — as if the 
lack of a word prevented one from doing that action, anyway. 

Marco S. de Pinto holds a degree in Arabic 
language and literature from the University 
of São Paulo and is currently a Ph.D. candidate 
in philology and Portuguese language. 
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Ambiguity, in the words of David 

Cohen, n’est pas un fait exceptionnel dans 
les langues and is certainly not a privilege 
of Arabic either. All languages have this 
specifi c feature, and all have a means 
of solution. Homonyms, two or more 
words that sound alike but have different 
meanings, are not a peculiarity of Arabic, 
and thus this is not a reliable means of 
evaluating the sexual leanings of a given 
people. What to say of Spanish and Portu-
guese that have the homonym escatologia 
(escatología in Spanish) for both scatology 
and eschatology? This is but the result of a 
phonetic coincidence. 

In a short but interesting article in 
1959, the eminent Arabist Charles A. Fer-
guson discussed some myths about the 
Arabic language that its own speakers 
have. The fi rst of these is the superior-
ity of Arabic. The idea here is that one’s 
language is more beautiful, is more logi-
cal or has more lexemes, and expresses 
more subtle nuances of meaning than 
others. Philip Hitti in his book The Arabs: 
A Short History opines that “no people 
in the world has such enthusiastic admi-
ration for literary expression and is so 
moved by the word, spoken or written, 
as the Arabs. Hardly any language seems 
capable of exercising over the minds of 
its users such irresistible infl uence as 
Arabic. Modern audiences . . . can be 
stirred to the highest degree by the recital 
of poems only vaguely comprehended, 
and the delivery of orations in the classi-
cal tongue, though only partially under-
stood. The rhythm, the rhyme, and the 
music produce on them the effect of what 
they call ‘lawful magic’” (p. 21).

While beauty cannot be empiri-
cally measured, logic to some extent 
can, even if natural languages are not 
mathematical formulae and cannot be 
reduced to mathematical rules. Thus, 
even though Arabs may pride them-
selves on the root-and-pattern system 
and its derived forms to the point that 
the late Arabist Alan S. Kaye called it an 
“almost [too perfect] algebraic-looking 
grammar,” some scholars have accused 
the medieval Arab grammarians of con-
triving some artifi ciality about it in its 
classical form. 

On the other hand, the plurality of 
nouns, usually divided into two catego-
ries, sound and broken (or internal) plu-
ral, especially the latter, is chaotic, and 
this fact goes unnoticed by most speak-
ers. David Justice calls the syntactic and 

morphological structure of Arabic “com-
plex, variable, and [with] rather illogical 
rules of concord.” This distinction is 
incidentally pretty much like the one we 
have in English with regular and irregu-
lar verbs. The term broken plural stems 
from Arabic tradition, which refers to the 
breaking up of the consonant pattern by 
different vowels. There are over 36 pat-
terns for plurals, and it is not always 
possible to guess which plural pattern 
belongs to which singular pattern, just as 
in the English verbs think (thought-
thought) but shrink (shrank-shrunk), not 
shrought. So, for instance, the plural of 

 (book) is , but the plural of 
 (train) is , even though they 

share the same consonant/vowel pattern 
(CiCāC). Despite the fact that grammari-
ans have tried to systematize the pat-
terns, they are so numerous that the best 
advice for the foreign student, as Mahdi 
Alosh reminds us, is to look up the plural 
of particular nouns. Additionally, nouns 
can have more than one plural form, 

sometimes even up to three or more dif-
ferent ones, such as the word for lion, 

, whose plurals are , 
or . Often, however, plural of plurals 
are exploited for semantic differentia-
tion. Thus, for example, the word 
(seed(s), spice — collective plural), 
(seeds — individual plural),  (spices 
— individual plural) and  or 

 (spices — plural of plural).

Enantiosemantics in Arabic
Enantiosemantics, words with oppo-

site meanings, has been a reason for 
pride for many speakers of Arabic. It is 
reported that Arabic has a superabun-
dance of enantiosemantic words, and the 
main reason behind all the ink that has 
been spilled on the subject is: how can 
a language like this maintain its intel-
ligibility, and is it a feature exclusive to 
Arabic?

In order to answer this question in the 
positive or negative, we need to under-
stand a basic and widespread element of 
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languages in general: polysemy. Poly-
semy is when something has two or more 
different meanings. If a word has more 
than one meaning, it is called polysemic 
— for example, English board for a group 
of persons having investigatory powers 
or a fl at, rectangular piece of wood. If 
two or more different words sound 
exactly alike, but have different mean-
ings, they are called homonyms, as in 
bare and bear. 

This is a topic that has been discussed 
by Arabs since the ninth century, after the 
collection and codifi cation of the Qur’an. 
Because there were some passages in 
its text that were not so transparent to 
readers, Muslim specialists began to help 
believers understand the text by initial-
izing the exegetical activities in Islam 
( ), the main concern of which was 
the elucidation of the meaning of the 
Holy Book. Dozens of Muslim commen-
tators of the religious text are recorded 
in the biographical literature. They were 
concerned with several linguistic aspects 
of the Qur’an, such as semantic analysis, 
textual analysis, loan words and etymol-
ogy. As it turned out, this gave rise to 
another science: lexicography, the com-
pilation of dictionaries. There were some 
commentators, however, who noted the 
occurrence of words with special features, 
or so it seemed to them, words with co-
occurring antonymous meanings or, as 

the Israeli linguist Ghil’ad Zuckermann 
has so aptly called it, words that are 
semantically “auto-opposite.” Early in 
the ninth century, there were two main 
groups of Arabic grammarians: those 
admiring the existence of the words, try-
ing to justify them and defend Arabic, 
and the followers of Ibn Durustawayh 
who denied even the possibility. All this 
polemic, of course, made the Arabs as a 
whole proud of their language, feeling 

privileged that their language was spe-
cial in one more way. Among eminent 
grammarians who discussed this subject 
at length was David Cohen, who cites 
in L’ambivalence dans la culture arabe
approximately 450 such words. 

But German orientalist Theodor Nöl-
deke in the monograph Wörter mit Gegen-
sinn (Words with an Opposite Meaning) 
categorizes enantiosemantic words and 
rejects a good deal of them as falsely 
attributed. The main problem with the 
Arab philologists was that, despite devot-
ing as much time and effort to the study 
of enantiosemantics as to other domains 
of their language, they only attempted to 
provide a list and did not pursue the mat-
ter further. Also, they extended the con-
cept too far, resulting in an obesity of 
words. Thus, most of the words had one 
specifi c meaning, and the other meaning 
was found only in scanty or debatable 
contexts. Secondly, verbs whose mean-
ings change if a preposition is added 
should not be considered, such as 
(to desire, wish) and  (to loathe) 
or  (to attack) and 
(to come to the aid of). Dialect variations 
should not be included on the list either, 
as in the famous anecdote of an Arab 
who came as a messenger to a im yarite 
king and asked to be admitted. He was 
allowed to enter. The king found him sit-
ting under an overhanging ledge, and the 
former said: ! (sit!). The messenger 
jumped up and fractured his skull on the 
ledge. That is explained by the difference 

 a) to keep a secret, hide, conceal b) to declare, announce

a) one who repents b) one who pardons (i.e., God)

a) important, signifi cant b) low, base, vile

a) to increase b) to decrease, weaken

 a) to darken, grow dark b) to grow light

a) committing a grammatical mistake b) shrewdness, wit, intelligence

a) master, lord b) slave, freed slave

Table 1: Enantiosemantics in Arabic.

to dust a) to make free of dust (as in “he 
dusted the living room”)

b) to sprinkle in the form of dust (a cake 
dusted with sugar)

to rent a) to grant the possession and 
enjoyment of in exchange for rent

b) to obtain the possession and use of a 
place or article in exchange for rent

to enjoin a) to direct or order 
to do something

b) to prohibit, forbid or restrain 
(by an injunction)

oversight a) watchful and responsible care, 
supervision

b) an omission or error 
due to carelessness

Table 2: Enantiosemantics in English.
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of the verb  meaning to sit in the 
imyarite dialect and to spring up in 

Arabic. Another category that is not to be 
considered as truly enantiosemantic is 
that of the grammatical form. In Arabic, 
the participle forms can have both active 
and passive meanings, but one can easily 
fi nd parallels of such bipolarity in indo-
european languages, such as in Greek 
orgaíno (to be angry; to anger). Even in 
English we can fi nd examples such as 
fearful (experiencing/causing fear) as in 
“fearful for her safety” and “a fearful 
storm” respectively. 

Given that a great majority of these 
words may be discarded, only a small resi-
due of words remains in modern standard 
Arabic (MSA), and many others show up 
in today’s dictionaries with only one of 
the opposite meanings. Mahdi Alosh pres-
ents a list of 15 enantiosemantic words 
that are common in MSA (for a shorter 
list, see Table 1).

In some cases, it really is not surpris-
ing to see two opposite meanings, for 
the same thought process is found in 
other speech communities, which means 
that such words followed a plausible 
semantic development. Take , for 
example, where the same idea is con-
tained in the German noun Dämmerung 
which can mean twilight, dusk or dawn. 
There is the example of the word  
(prohibit, prevent; defend), but the same 

idea is found in French défense or even 
in English sanction. 

This is not a phenomenon found only 
in Arabic, but also observed in all Semitic 
languages, of which Arabic is one. How-
ever, this is not exclusive to the Semitic 
group of languages, as certain words in 
English can also be considered enanti-
osemantic (see Table 2 for examples).

As can be observed, enantiosemantics 
can be added as another item on the list of 
linguistic myths of the Arabic language. 
As in all myths, a certain feature of the 
language is made much bigger than it 
really is, clearly for the purpose of mak-
ing it stand out in comparison with other 
languages. In other words, it is “better 
provided” linguistically than the others. 
But it is the task of linguists to prove that 
such statements are not totally true and 
impartial explanations as to why they are 
not. Naturally, if enantiosemantic words 
are put side by side, as on a list, they seem 
absurd, incongruous even. How can one 
express oneself clearly using words that 
have opposite meanings contained in 
them? The answer is simple: Context will 
give the interlocutor the necessary infor-
mation to decode what would otherwise be 
unclear, as in these two lines of poetry:

Why does not the distress leave my heart 
/ like the creditor cleaving to the debtor?

Note that there is a repetition of the 
word , which can both mean credi-
tor or debtor, and is thus a typical enan-
tiosemantic word. Here it was clearly 
used by the poet for wordplay purposes, 
for in a nonartistic/literary context such 
a word would probably be avoided; thus, 
context is king.  M
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Assessing the
Southeast Asian markets
Pricilla Niode

WWWhen you hear about Asia, the 
fi rst thing that comes to mind 
is either China, Japan, Korea or 
another Eastern Asian country. 
However, Asia is the largest conti-
nent in the world and is comprised 
of a number of countries and sub-
regions. Eastern Asia only repre-
sents a small part of Asia itself.

Each of Asia’s subregions has various traits that make it 
unique. The countries that are categorized in a certain sub-
region usually share a remarkably similar history, climate and 
culture. Southeast Asia, for example, is located just south of 
China and north of Australia. The people of Southeast Asia 
have been known for thousands of years as seafarers. Some 
of the earlier major infl uences in the subregion have come 
mostly from China and India as a result of their trading 
systems.

Western infl uence and colonization came in the sixteenth 
century. The region was divided under British, French, Dutch, 
Portuguese and Spanish rule. Thailand is the only coun-
try in Southeast Asia that has never experienced Western 
colonization.

Southeast Asia and the economic crisis
Presently, the list of Southeast Asian countries includes Bru-

nei, Burma (Myanmar), Cambodia, Indonesia, Laos, Malaysia, 
Philippines, Singapore, Thailand, Vietnam and East Timor. Apart 
from East Timor, these countries are members of an economic 
and political partnership called ASEAN (Association of South-
east Asia Nations). 

In 2007, the localization industry was experiencing a cli-
mactic rise in demand for Southeast Asian languages. As part 
of the emerging market, which accounts for two-thirds of the 
world’s population, Southeast Asian countries have experienced 
signifi cant growth over the last few years. However, near the end 
of 2008, the world experienced a global fi nancial crisis that origi-
nated in the United States. Impacts of the crisis were extended to 
the rest of the world, and Southeast Asia wasn’t immune to nega-
tive repercussions. Due to the recession and a slump in exports, 
the Asian Development Bank is forecasting a growth decelera-
tion for the whole region in general. Singapore, Malaysia and 
Thailand are hit hard by the recession. This is mainly due to the 
fact that these three countries are highly dependent on exports. 
In Thailand’s case, the situation is made worse by their current 
political instability.

Pricilla Niode started as a freelance translator 
in Indonesia. With her background in IT and 
advertising, she currently holds a marketing 
position at 1-Stop Translation.

Southeast Asian development outlook 2009: 
country-by-country growth rate and forecasts (percentage by year).

Source for all tables in this article: Asian Development Outlook 2009
 released by Asian Development Bank on March 31, 2009.
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Regardless of the global downturn, 

several Southeast Asian countries that 
are less dependent on exports — such as 
the Philippines, Vietnam and Indonesia 
— are still expected to continue their 
growth albeit at a slower pace this year. 
These three countries have one thing in 
common: their large populations — Phil-
ippines has 97 million, Vietnam 86 mil-
lion, and Indonesia 240 million.

Surviving the crisis
To learn more about the Southeast 

Asian market and its potential, let’s look 
at the six biggest economies in the region, 
including the three countries that are far-
ing better than the rest.

Singapore

Singapore: selected 
economic indicators (percentages).

This island city-state and the small-
est nation in Southeast Asia has ironi-
cally been the strongest economy in the 
region. Fueled by its strength in exports 
and manufacturing, Singapore has been 
named one of the four Asian tigers along 
with Hong Kong, Taiwan and South 
Korea.

Because of a high dependency on 
exports, it is no wonder that Singapore 
has been hit the hardest by the recent 
economic recession. Reports have shown 
that Singapore’s economy will be in a 
decline this year.

Malaysia

Malaysia: selected 
economic indicators (percentages).

Malaysia has been one of the biggest 
success stories in Southeast Asia. The 
country experienced an economic boom 

and was growing rapidly during the late 
twentieth century. In 2007, Malaysia was 
even named the twenty-ninth largest 
economy in the world by the World Bank.

The recent forecast for Malaysia, how-
ever, is bleak. According to projections 
for this year, Malaysia will be among the 
poorest performers in ASEAN.

Thailand

Thailand: selected 
economic indicators (percentages).

Thailand’s economy, as is the case 
with Singapore and Malaysia, depends 
heavily on exports. This, combined with 
its recent political turmoil, has been a 
key factor in their recent slowdown. 
Forecasts show that Thailand will join 
Singapore and Malaysia in economic 
decline this year.

Philippines

Philippines: selected 
economic indicators (percentages).

The growth of the outsourcing sector 
in the Philippines is one of the reasons 
why its economy is expected to still grow 
this year. Companies such as Dell and 
Prudential are a couple of big names 
that have set up their own call centers 
in the country.

Apart from call centers, IT giant 
Google has also realized the future 
potential in Southeast Asia and in the 
Philippines in particular by recently 
releasing a local version of Google Maps 
for local Filipino users.

Vietnam

Vietnam: selected 
economic indicators (percentages).

The United States is set on becoming 
the leading foreign investor in Vietnam. 
General Electric (GE) just recently started 
construction on a $100 million factory 

moraviaworldwide.com      AMERICAS       EUROPE       ASIA
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in the country. It has also stated that 
Vietnam will be an investment priority 
for GE and other US companies.

In related news, Chevron has also 
launched a gas project offshore of Viet-
nam to generate electricity. Chevron 
has made an initial investment of $300 
million, and once it gets fi nal approval, 
it is willing to make an investment of 
up to $2.5 billion.

Indonesia

Indonesia: selected 
economic indicators (percentages).

Analysts agree that Indonesia has 
weathered the global economic crisis 
better than many of its Asian counter-
parts. A recent survey on investor con-
fi dence in the Asia-Pacifi c region has 
even ranked Indonesia third after China 
and India. 

This has become apparent by a fl ood of 
new foreign investments in Indonesia. First, 
France’s Eramet and Japan’s Mitsubishi 

announced a $4.6 billion investment in a 
nickel project with a local company. Next, 
textile manufacturers confi rmed their plan 
in transferring $650 million of textile orders 
from China to Indonesia. And just recently, 
Volkswagen confi rmed that it has reached 
an agreement to open an assembly plant in 
the capital city of Jakarta.

A glimmer of hope
Despite cutbacks in every area imagin-

able, it has been reported that there is at 
least one development area in Southeast 
Asia that has been unfazed by the global 
downturn. Recent forecasts reveal that 
Southeast Asian data centers are expected 
to continue their rapid growth to up to 
68% by 2013. One of the main reasons 
that is fueling this growth is the emerging 
development of cloud computing ser-
vices, a term that is used for anything that 
involves delivering hosted services over 
the internet. Big names such as Google, 
Yahoo!, Amazon and Microsoft are some 
of the major providers of cloud comput-
ing services.

Recent reports have shown that both 
Google and Microsoft have generated 
fresh interest in expanding their services 

to the Southeast Asian market. Google in 
particular has just recently launched its 
popular Google Maps ap plication for local 
users in Malaysia and the Philippines.

Potential localization market
From all three markets in the region 

that are expected to register positive 
economic growth this year, Indonesia 
has the biggest chance of coming out 
on top. Even though Vietnam is ahead 
of Indonesia in terms of gross domestic 
product growth, however, we need to 
view Vietnam as a special case. Among 
the top six ASEAN countries, Vietnam is 
the newest member, its economy got a 
later start, and it is still among the poor-
est countries in the region.

Indonesia, on the other hand, as the 
fourth most populous country in the 
world, is the least export-dependent 
country among all ASEAN countries. 
With its large market and rich natural 
resources, Indonesia is still more focused 
on internal consumption rather than on 
exports. 

The Economist magazine even went on 
to suggest that Asia’s export-led growth 
has reached its limits. To power future 
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growth, Asia must rely on domestic demand, especially con-
sumption. This is one area in which Indonesia is not lacking.

Another reason that supports growth is Indonesia’s current 
political stability under the leadership of a new president. Free-
dom House, a US think tank, has declared for the fi rst time 
Indonesia as the only fully free and democratic country in 
Southeast Asia.

With a large population of over 240 million people, Indo-
nesia clearly is not running out of human resources anytime 
soon. In the translation industry, translators come from many 
different locations in Indonesia and from various educational 
backgrounds. The Indonesian government requires the use of 
sworn translators (certifi ed translators) for every document that 
is to be presented to local authorities. There is only one recog-
nized institution in Indonesia that is qualifi ed to administer the 
certifi cation tests. Translators who pass their test will then have 
to have their oaths taken by the Governor of Jakarta, hence the 
term sworn translators.

One noticeable thing that the local translators are lacking in 
is their skills and experience in using translation memory (TM) 
tools. Pricing is one of the main obstacles that prevents them 
from purchasing the tools. Even though the number of transla-
tors in Indonesia abounds, you will have a diffi cult time fi nding 
a full-time freelance translator. Due to the instability in their 
monthly income, most translators prefer to have a full-time job 
elsewhere and only pursue translation during their free time in 
order to survive. 

Poor infrastructure is another factor that plays a part in this. 
As a developing country, Indonesia has a lot of work ahead in 
establishing its infrastructure. Home internet use has started to 
steadily grow; however, the existing internet speed is still lack-
ing. Commercially, internet use has also become a necessity and 
part of everyday offi ce work. Its speed is signifi cantly better than 
what is available for personal use.

In terms of localization resources, Indonesia is lagging behind 
many of its Southeast Asian counterparts. Only a handful of com-
panies in Indonesia specializes in localization services, and the 
majority of them are small, home-based companies. STAR Group 
is the only familiar name in the industry that has a local branch 
offi ce in Indonesia. STAR Group, controlled by STAR AG (Switzer-
land), owns a local offi ce in the capital city of Jakarta.

After careful review of the Southeast Asian region as a whole 
and weighing both the positive and negative factors, it would be 
an overall sound investment to choose Indonesia as a target of 
expansion by opening a local branch in the country. First of all, 
due to the current lack of competition, the fi eld is wide open in 
choosing the best linguists at the best rate. Second, by setting up 
a local offi ce, the internet problem is solved. At the same time 
a venue has been made available in order to train the linguists 
into mastering the various TM tools. Finally, in the long run, the 
functionality of the local Indonesian branch could be expanded 
into becoming a Southeast Asian hub, connecting and managing 
linguists in nearby countries and providing customers with a 
complete Southeast Asian localization service.  M

THE 6TH ANNUAL

GILBANECONFERENCEBOSTON
DECEMBER 1-3, 2009  |  THE WESTIN COPLEY PLAZA  |  BOSTON, MA

MEDIA SPONSORS

GOLD SPONSORSPLATINUM SPONSOR ASSOCIATION SPONSORS

Our conference is focused on global
content solutions for your business 

Content, Collaboration & Customers

F O R  M O R E  I N F O  A B O U T  T H E  C O N F E R E N C E  V I S I T :  H T T P : / / G I L B A N E B O S T O N . C O M

FREE
iPod Touch
WITH THE 
PURCHASE OF A 
CONFERENCE PLUS!

49-52 SE Asia.indd   52 8/13/09   10:37:17 AM



www.multilingual.com September 2009  MultiLingual  | 533giM0 mpmanmwwww.multilingual.com September 2009 MultiLingual | 533giM0 mpmanmw

This section offers terminology, abbreviations, acronyms and other 
resources, especially as related to the content of this issue. For more 
definitions, see the Glossary section of MultiLingual’s annual Resource 
Directory and Index (www.multilingual.com/resourceDirectory).

Basic terminology

back translation. The process of translating a document 
that has already been translated into another language to the 
original language — preferably by an independent translator.

cloud computing. A style of computing in which dynami-
cally scalable and often virtualized resources are provided as 
a service over the internet. Users need not have knowledge 
of, expertise in or control over the technology infrastructure 
in the “cloud” that supports them. The term cloud is used as 
a metaphor for the internet, based on how the internet is 
depicted in computer network diagrams and is an abstrac-
tion for the complex infrastructure it conceals.

computer-aided translation (CAT). Computer techno-
logy applications that assist in the act of translating text 
from one language to another.

content management system (CMS). A system used 
to store and subsequently find and retrieve large amounts 
of data. CMSs were not originally designed to synchronize 
translation and localization of content, so most of them have 
been partnered with globalization management systems.

crowdsourcing. The act of taking a task traditionally per-
formed by an employee or contractor and outsourcing it to an 
undefined, generally large group of people, in the form of an 
open call. For example, the public may be invited to develop 
new technology, carry out a design task, refine an algorithm, or 
help capture, systematize or analyze large amounts of data. 

DITA (Darwin Information Typing Architecture). An XML- 
based architecture for authoring, producing and delivering 
technical information. This architecture consists of a set of 
design principles for creating “information-typed” modules 
at a topic level and for using that content in delivery modes 
such as online help and product support portals on the web.

freelance translator. Also known as a freelancer, an inde-
pendent translator who sells his or her services to a client on 

a job-to-job basis or without a long-term commitment to 
any one employer. 

globalization (g11n). In this context, the term refers to 
the process that addresses business issues associated with 
launching a product globally, such as integrating localization 
throughout a company after proper internationalization and 
product design.

globalization management system (GMS). A system 
that focuses on managing the translation and localization 
cycles and synchronizing those with source content man-
agement. Provides the capability of centralizing linguis-
tic assets in the form of translation databases, leveraging 
glossaries and branding standards across global content.

gross domestic product (GDP). The basic measure of a 
country’s economic performance is the market value of all final 
goods and services made within the borders of a nation in a 
year. The most common approach to measuring and quantify-
ing GDP is the expenditure method: GDP = private consump-
tion + gross investment + government spending + (exports 
- imports).

internationalization (i18n). Especially in a computing con-
text, the process of generalizing a product so that it can han-
dle multiple languages and cultural conventions (currency, 
number separators, dates) without the need for redesign.

localization (l10n). In this context, the process of adap ting 
a product or software to a specific international language or 
culture so that it seems natural to that particular region. True 
localization considers language, culture, customs and the char-
acteristics of the target locale. It frequently involves changes 
to the software’s writing system and may change keyboard 
use and fonts as well as date, time and monetary formats. 

machine translation (MT). A technology that trans-
lates text from one human language to another, using 
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terminology glossaries and advanced grammatical, syntac-
tic and semantic analysis techniques.

open-source software. Any computer software distrib-
uted under a license that allows users to change and/or 
share the software freely. End users have the right to mod-
ify and redistribute the software, as well as the right to 
package and sell the software.

quality assurance (QA). The activity of providing evi-
dence needed to establish confidence among all concerned 
that quality-related activities are being performed effec-
tively. All those planned or systematic actions necessary to 
provide adequate confidence that a product or service will 
satisfy given requirements for quality. QA covers all activi-
ties from design, development, production and installation 
to servicing and documentation.

return on investment (ROI). In finance, the ratio of 
money gained or lost on an investment relative to the 
amount of money invested. The amount of money gained or 
lost may be referred to as interest, profit/loss, gain/loss or 
net income/loss.

source language (SL). A language that is to be translated 
into another language. 

statistical machine translation (SMT). A machine transla-
tion paradigm where translations are generated on the basis of 
statistical models whose parameters are derived from the anal-
ysis of bilingual text corpora. SMT is the translation of text from 
one human language to another by a computer that learned 
how to translate from vast amounts of translated text. 

target language (TL). The language that a source text is 
being translated into.

terminology management. Primarily concerned with 
manip ulating terminological resources for specific purposes 
— for example, establishing repositories of terminological 
resources for publishing dictionaries, maintaining terminol-
ogy databases, ad-hoc problem solving in finding multilin-
gual equivalences in translation work or creating new terms 
in technical writing. Terminology management software 
provides the translator a means of automatically searching a 
given terminology database for terms appearing in a docu-
ment, either by automatically displaying terms in the trans-
lation memory software interface window or through the use 
of hotkeys to view the entry in the terminology database. 

translation. The process of converting all of the text 
or words from a source language to a target language. An 
understanding of the context or meaning of the source 
language must be established in order to convey the same 
message in the target language. 

translation memory (TM). A special database that stores 
previously translated sentences which can then be reused on 
a sentence-by-sentence basis. The database matches source 
to target language pairs.

translation unit (TU). A segment of text that the translator 
treats as a single cognitive unit for the purposes of establishing 

an equivalence. The translation unit may be a single word, a 
phrase, one or more sentences, or even a larger unit.

Unicode. The Unicode Worldwide Character Standard 
(Unicode) is a character encoding standard used to repre-
sent text for computer processing. Originally designed to 
support 65,000, it now has encoding forms to support more 
than one million characters. 

United Arab Emirates (UAE). A federation of seven 
emirates, each administered by a hereditary emir, situated 
in the southeast of the Arabian Peninsula in Southwest Asia 
on the Persian Gulf, bordering Oman and Saudi Arabia. The 
UAE consists of Abu Dhabi, Dubai, Sharjah, Ras Al Khaimah, 
Ajman, Umm Al Qaiwain and Fujairah. An emirate is a politi-
cal territory that is ruled by a dynastic Muslim monarch-
styled emir.

XLIFF (XML Localization Interchange File Format). An 
XML-based format for exchanging localization data. Stan-
dardized by OASIS in April 2002 and aimed at the localiza-
tion industry, XLIFF specifies elements and attributes to 
aid in localization. XLIFF could be used to exchange data 
between companies, such as a software publisher and a 
localization vendor, or between localization tools, such 
as translation memory systems and machine translation 
systems.

Resources
ORGANIZATIONS

American Translators Association (ATA): www.atanet.org; and 
its Language Technology Division: www.ata-divisions.org/LTD

Project Management Institute: www.pmi.org
Translation Automation User Society (TAUS): 

www.translationautomation.com

PUBLICATIONS

Ethnologue: Languages of the World (15th edition), Raymond G. 
Gordon, Jr.: www.ethnologue.com/print.asp

The Guide to Translation and Localization, 
published by Lingo Systems: www.lingosys.com

Index of Chinese Characters With Attributes, George E. Bell, 
2006: www.multilingual.com/eBooks

Globalization Handbook for the Microsoft .NET Platform, Parts I - IV, 
Bill Hall, 2002-2006: www.multilingual.com/eBooks

Translation: Getting It Right, published by the ATA:
www.atanet.org/docs/getting_it_right.pdf 

Translation: Standards for Buying a Non-Commodity, published by 
the ATA: www.atanet.org/docs/translation_buying_guide.pdf

REFERENCES

CIA World Factbook: https://www.cia.gov/library/publications/ 
the-world-factbook

Omniglot — Writing Systems & Languages of the World: 
www.omniglot.com

Unicode, Inc.: http://unicode.org
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ASSOCIATIONS

Globalization and Localization Association 
Description The Globalization and Localization Association 
(GALA) is a fully representative, nonprofit, international 
industry association for the translation, internationalization, 
localization and globalization industry. The association gives 
members a common forum to discuss issues, create innova-
tive solutions, promote the industry and offer clients unique, 
collaborative value.
Globalization and Localization Association 23 Main Street, 
Andover, MA 01810, 206-329-2596, Fax: 815-346-2361, E-mail: 
info@gala-global.org, Web: www.gala-global.org  

Translation Automation User Society 
Description TAUS is a networking community of users, devel-
opers and practitioners of translation services and technolo-
gies. TAUS organizes industry meetings, publishes reports, and 
provides research and consulting in the area of translation 
automation and strategies. The organization is directed by 
Jaap van der Meer.
Translation Automation User Society Oosteinde 9-11, 1483 AB De 
Rijp, The Netherlands, 31-299-672028, Fax: 31-299-672028, E-mail: 
jaap@translationautomation.com, Web: www.translationautomation
.com See ad on page 9

AUTOMATED TRANSLATION

Human Language Technologies
Multiple Platforms
Languages Arabic, Bahasa, Dari, Dutch, Egyptian dialect,
English, Farsi/Persian, French, German, Hebrew, Iraqi dia-
lect, Italian, Japanese, Korean, Pashto, Polish, Portuguese, 
Russian, Simplified Chinese, Spanish, Tagalog, Traditional 
Chinese, Turkish, Ukrainian, Urdu Description AppTek is 
a developer of human language technology products with 
a complete suite for text and speech (voice) processing and 
recognition. AppTek’s product offerings include hybrid (rule-
based + statistical) machine translation (MT) and automatic 
speech recognition (ASR) for a growing list of more than 
23 languages; multilingual information retrieval with query 
and topic search capabilities; name-finding applications; and 
integrated suites providing ASR and MT in media monitor-
ing of broadcast and telephony speech, as well as handheld 
and wearable speech-to-speech translation devices. 
AppTek 6867 Elm Street, Suite 300, McLean, VA 22101, 703-394-2317, 
Fax: 703-821-5001, E-mail: info@apptek.com, Web: www.apptek.com 

KCSL Inc.
Languages All Description KCSL has developed many suc-
cessful commercial products including international spell and 
grammar checkers, electronic references, and multilingual 
search engines. Licensing to hundreds of entities, including 
Microsoft, Hewlett-Packard, and the Canadian government, 
has created a worldwide user base of over 200 million peo-
ple. Integrating natural language processing, multilingual 
search, and statistical methods, NoBabel™ Translator is a 
major breakthrough in computer-aided translation. Without 
human interaction, NoBabel creates new translation memo-
ries (TMs) as well as cleans, grades and increases leveraging 
of existing TMs. Automatic and accurate, the easy-to-use 
NoBabel Suite maintains a familiar work environment. With 
NoBabel you lower costs and increase productivity.
KCSL Inc. 150 Ferrand Drive, Suite 904, Toronto, Ontario, M3C 3E5 
Canada, 416 -222-6112, Fax: 416-222-6819, E-mail: customer_info
@kcsl.ca, Web: www.kcsl.ca See ad on page 7

 

TAUS Data Association 
Description TAUS Data Association (TDA) is a not-for-
profit member organization bringing together the translation 
memories (TMs) and terminology of the global translation 
industry. The resulting Language Data Exchange Portal is a 
high quality, open and secure language database for the ben-
efit of all. We work on the basis of reciprocity — you store 
language data in the platform and in return get access to the 
TMs and glossaries of the wider industry. The data is orga-
nized by industry domain, company, product line and lan-
guage pairs, enabling you to conveniently search and retrieve 
what you require. 
TAUS Data Association Oosteinde 9-11, 1483 AB De Rijp, The 
Netherlands, 31-299-672028, Fax: 31-299-672028, E-mail: jaap@
translationautomation.com, Web: www.tausdata.org

CONFERENCES  

 
The 33rd Internationalization & 
Unicode Conference
Description The Internationalization & Unicode Conference 
(IUC) is the premier technical conference focusing on mul-
tilingual global software and web internationalization. Each 
IUC features a variety of tutorials and sessions that cover cur-
rent topics related to web and software internationalization, 
globalization and Unicode. Internationalization and Unicode 
experts, implementers, clients and vendors are invited to 
attend this unique conference. The interactive format makes 
the IUC a great place to meet and exchange ideas with leading 
experts during birds-of-a-feather gatherings, find out about 
the needs of potential clients, or get information about new 
and existing Unicode-enabled products in the exhibit hall. 
The Unicode Consortium P.O. Box 391476, Mountain View, CA 
94039-1476, 781-444-0404, Fax: 781-444-0320, E-mail: kenberk@
omg.org, Web: www.unicodeconference.org/ml See ad on page 35

 

Localization World 
Description Localization World conferences are dedicated
to the language and localization industries. Our constituents 
are the people responsible for communicating across the 

boundaries of language and culture in the global marketplace. 
International product and marketing managers participate in 
Localization World from all sectors and all geographies to 
meet language service and technology providers and to net-
work with their peers. Hands-on practitioners come to share 
their knowledge and experience and to learn from others. See 
our website for details on upcoming and past conferences. 
Localization World Ltd. 319 North 1st Avenue, Sandpoint, ID 83864,  
208-263-8178, Fax: 208-263-6310, E-mail: info@localizationworld
.com, Web: www.localizationworld.com See ad on page 3

ENTERPRISE SOLUTIONS

 

Across Systems
Multiple Platforms
Languages All Description Across Language Server is the 
world’s leading independent linguistic supply chain tech-
nology. It provides a central software platform for corporate 
language resources and translation processes. The all-in-one 
enterprise solution includes a translation memory, a termi-
nology system, and powerful PM and workflow control tools. 
It allows end-to-end processing so that clients, LSPs and 
translators collaborate seamlessly. Open interfaces enable 
the direct integration of CMS or ERP solutions, among oth-
ers. Across clients access the Language Server via LAN, WAN 
or web, or as a hosted service. Across customers include 
Volkswagen, HypoVereinsbank, SMA Solar Technology and 
hundreds of other leading companies.
Across Systems Im Stoeckmaedle 18, D-76307 Karlsbad, Germany, 
49-7248-925-425, Fax: 49-7248-925-444, E-mail: international@
across.net, Web: www.across.net See ads on pages 4, 64

Lingotek Collaborative Translation Platform
Multiple Platforms
Languages Supports all language pairs Description Lingotek 
is a software company in Salt Lake City, Utah. We have devel-
oped the world’s first Collaborative Translation Platform. 
The software platform incorporates translation memory 
storage and retrieval, terminology management, machine 
translation, project management and workflow engine, all 
sitting on top of a massive data warehouse of centralized lan-
guage data. We deliver our software to our customers in a tra-
ditional enterprise software install and software-as-a-service
(SaaS) model via the web. In many ways, we’re enterprise 
software with a social twist. We’re focused on delivering com-
mercial grade productivity software to companies to engage 
their social and customer networks.
Lingotek 15 Scenic Pointe Drive, Suite 325, Draper, UT 84020, 
877-852-4231, 801-727-1580, Fax: 801-727-1581, E-mail: sales@
lingotek.com, Web: www.lingotek.com See ad on page 33
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TextBase meets Translation Memory
Multiple Platforms
Languages All Unicode languages Description MultiCorpora 
provides language technology solutions to enterprises, LSPs 
and governments. As the independent language technol-
ogy experts, MultiCorpora empowers organizations to 
better manage linguistic assets and transform translation 
expenses into reusable assets regardless of whether organiza-
tions outsource their translations or handle them internally. 
MultiTrans is a client-server application that pioneered the 
Advanced Leveraging TM concept which features hassle-free 
document pair alignment, recycles previous translations with 
context and provides an on-the-fly view of how ambiguous 
terms were previously translated. The Translation Bureau of 
Canada, international organizations such as UNESCO, and 
corporations such as Toys“R”Us, Fidelity, Kraft, HSBC and 
Pfizer have selected MultiTrans as their multilingual asset 
management solution. 
MultiCorpora 102-490 St. Joseph Boulevard, Gatineau, Quebec,  
J8Y 3Y7 Canada, 819-778-7070, 877-725-7070, Fax: 819-778-
0801, E-mail: info@multicorpora.com, Web: www.multicorpora.com
See ad on page 63 

  

STAR Group
Multiple Platforms
Languages All Description STAR Group was founded in 
Switzerland 25 years ago with the exclusive focus of facilitat-
ing cross-cultural technical communications in all languages. 
The company has grown to be the largest privately held mul-
tilingual information technology and services company in the 
world with 42 offices in 32 countries. Its advanced technol-
ogy developments have propelled STAR to its current market 
position. Core services include information management, 
translation, localization, internationalization, globalization, 
publishing and consulting. Core technologies include Tran-
sit (translation memory), TermStar/WebTerm (terminology 
management), GRIPS (corporate technical communication 
platform), MindReader (corporate author assistance), STAR 
James (corporate process management), i-Know (corporate 
learning platform) and SPIDER (electronic publication).   
STAR Group Wiesholz 35, 8262 Ramsen, Switzerland, 41-52-
742-9200, 216-691-7827, E-mail: info@star-group.net, Web: 
www.star-group.net See ad on page 10

INTERNATIONALIZATION TOOLS 

TextBase meets Translation Memory
Multiple Platforms
Languages All Unicode languages Description MultiCorpora 
provides language technology solutions to enterprises, LSPs 
and governments. As the independent language technol-
ogy experts, MultiCorpora empowers organizations to 
better manage linguistic assets and transform translation 
expenses into reusable assets regardless of whether organiza-
tions outsource their translations or handle them internally. 
MultiTrans is a client-server application that pioneered the 
Advanced Leveraging TM concept which features hassle-free 
document pair alignment, recycles previous translations with 
context and provides an on-the-fly view of how ambiguous 
terms were previously translated. The Translation Bureau of 
Canada, international organizations such as UNESCO, and 
corporations such as Toys“R”Us, Fidelity, Kraft, HSBC and 
Pfizer have selected MultiTrans as their multilingual asset 
management solution.  
MultiCorpora 102-490 St. Joseph Boulevard, Gatineau, Quebec,  
J8Y 3Y7 Canada, 819-778-7070, 877-725-7070, Fax: 819-778-
0801, E-mail: info@multicorpora.com, Web: www.multicorpora.com
See ad on page 63 

LOCALIZATION SERVICES

 

ADAPT Localization Services 
Languages More than 50 Description ADAPT Localization 
Services offers the full range of services that enables clients 
to be successful in international markets, from documenta-
tion design through translation, linguistic and technical 
localization services, pre-press and publication management. 
Serving both Fortune 500 and small companies, ADAPT 
has gained a reputation for quality, reliability, technological 
competence and a commitment to customer service. Fields 
of specialization include diagnostic and medical devices, 
IT/telecom and web content. With offices in Bonn, Germany,  
Stockholm, Sweden, and Barcelona, Spain, and a number of 
certified partner companies, ADAPT is well suited to help cli-
ents achieve their goals in any market.
ADAPT Localization Services Clemens-August-Strasse 16-18, 53115
Bonn, Germany, 49-228-98-22-60, Fax: 49-228-98-22-615, E-mail: 
adapt@adapt-localization.com, Web: www.adapt-localization.com 
See ad on page 11

Alliance Localization China, Inc. (ALC)
Languages Major Asian and European languages Description 
ALC offers document, website and software translation and 
localization, desktop publishing, and interpreter services. 
We focus on English, German and other European languages 
to and from Chinese, Japanese, Korean and other Asian 
languages. We use TRADOS, CATALYST, SDLX, Transit 
and other CAT tools, as well as DTP tools including Corel-
Draw, FrameMaker, FreeHand, Illustrator, InDesign, Page-
Maker, Photoshop and QuarkXPress. Our customer-oriented 
approach is supported by strong project management, a team 
of specialists, a large knowledge base and advanced method-
ologies. We always provide service beyond our customers’
expectations at a low cost and with high quality, speed, 
dependability and flexibility.
Alliance Localization China, Inc. Suite 318, Building B, Number 10 
Xing Huo Road, Fengtai Science Park, Beijing 100070, P.R. China, 86-
10-8368-2169, Fax: 86-10-8368-2884, E-mail: customer_care@
allocalization.com, Web: www.allocalization.com 

 

Beijing E-C Translation Ltd.
Languages Asian Description Beijing E-C Translation Ltd., 
one of the largest localization and translation companies in 
China, focuses mainly on software and website localization; 
technical, financial, medical, patent and marketing transla-
tions; and desktop publishing services. We use TRADOS, 
SDLX, CATALYST, TTT/PC, STAR Transit, Robohelp, Frame-
Maker, PageMaker, InDesign, QuarkXPress, MS Office and 
other graphic and DTP tools. Having more than 150 full-
time employees located in Beijing, Taipei, Singapore, Seoul, 
Shang hai, Hong Kong, Shenyang and Chengdu, we can han-
dle English/German into and from Simplified Chinese/
Traditional Chinese/Japanese/Korean/Thai. We guarantee 
that clients’ projects will be handled not only by native 
speakers, but also by topic specialists. Clients can expect 
and will receive high-quality services, on-time delivery and 
low cost. 
Beijing E-C Translation Ltd. 2nd Floor, Hua Teng Development 
Building, No. 23, Xi Huan Bei Road, BDA, Beijing Economic-
Technological Development Zone, Beijing 100176, P.R. China, 86-
10-67868761, Fax: 86-10-67868765, E-mail: service@e-cchina
.com, Web: www.e-cchina.com 

  

Binari Sonori
Description Binari Sonori is a leading provider of interna-
tional media localization services since 1994, with a unique 
team of project managers, studios, engineers and selected 
linguists spread over 30 countries worldwide. Solid proce-
dures and transparent relationships with clients guarantee 
high quality of text, audio and video, timeliness and flexibil-
ity. We are accustomed to working for global companies that 
need to reach a broad range of markets with their media and 
entertainment products. Specialized support for any media 
localization activity, from effective audio localization to inter-
national content creation. Highly professionalized one-stop 
shop supporting today’s media localization projects. 
Binari Sonori srl Viale Fulvio Testi, 11, 20092 Cinisello Balsamo, Milano, 
Italy, 39-02-61866-310, Fax: 39-02-61866-313, E-mail: translate
@binarisonori.com, Web: www.binarisonori.com See ad on page 46

EuroGreek Translations Limited
Language Greek Description Established in 1986, EuroGreek 
Translations Limited is Europe’s number one Greek local-
izer, specializing in technical and medical translations from 
English into Greek and Greek into English. EuroGreek’s aim 
is to provide high-quality, turnkey solutions, encompassing a 
whole range of client needs, from plain translation to desk-
top/web publishing to localization development and testing. 
Over the years, EuroGreek’s services have been extended to 
cover most subject areas, including German and French into 
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Greek localization services. All of EuroGreek’s work is pro-
duced in-house by a team of 25 highly qualified specialists 
and is fully guaranteed for quality and on-time delivery.
EuroGreek Translations Limited 
London 27 Lascotts Road, London, N22 8JG UK  
Athens EuroGreek House, 93 Karagiorga Street, Athens 16675,
Greece, 30-210-9605-244, Fax: 30-210-9647-077, E-mail: production@
eurogreek.gr, Web: www.eurogreek.com See ad on page 47

GrafiData, TMMIX
Description GrafiData brings decades of experience to local-
izing your documentation. We offer solutions for multilin-
gual publishing by efficiently applying various translation 
packages, translation memories, automatic formatting and 
desktop publishing. GrafiData can also utilize IT solutions 
that improve the process.
Grafi Data Keulenstraat 16, 7418 ET Deventer, Overijssel, The Neth-
erlands, 31-570-609797, Fax: 31-570-609850, E-mail: info@
grafi data.nl, Web: www.grafi data.nl See ad on page 48

  
iDISC Information Technologies
Languages Spanish (all variants), Catalan, Basque, Galician 
Description iDISC, established in 1987, is a privately-held 
translation company based in Barcelona that focuses on 
localization into all variants of Spanish (European, Latin 
American, USA and Neutral) and the other languages spoken 
in Spain (Catalan, Basque and Galician). Services range from 
translation and localization to engineering, testing, DTP and 
consulting. Specialization fields are software localization, 
technical and telecom documentation, ERP, automotive and 
related marketing material. We have all commercially avail-
able tools and experience using many different proprietary 
customer platforms and solutions; internal workflow portal-
based tools to reduce management costs and increase quality, 
consistency and on-time deliveries; and continuous support 
to the client PMs and process optimization to achieve the best 
project results and establish long-term honest partnerships. 
iDISC Information Technologies Passeig del progrés 96, 08640 
Olesa de Montserrat, Barcelona, Spain, 34-93-778-73-00, Fax: 34-
93-778-35-80, E-mail: info@idisc.es, Web: www.idisc.es

 New markets for your
products and solutions

 

Janus Worldwide Inc.
Languages Russian, ex-USSR and Eastern European lan-
guages Description Janus provides translation, localization, 
DTP and linguistic consulting for Russian, Ukrainian and 
other European languages. Our deep expertise, flexibility, 
diversity and exceptional value of services are recognized by 
many industry-leading customers and partners worldwide. 
Our uniqueness is a solid team of the best professionals in all 
relevant areas — localization engineers, language specialists, 
QA officers, DTP and software engineers, and more. We do it 
end-to-end — from servers to handhelds, from ERP to auto-
motive solutions and from interface specifications to legal 
notices. Janus is ISO 9001:2000 certified. Company activities 
including translating, localizing, DTP and linguistic consult-
ing were subjected to audit.
Janus Worldwide Inc. Derbenevskaya nab., 11B, Offi ce 113, Moscow 
115114, Russia, 7-495-913-66-53, Fax: 7-495-913-66-53, E-mail: 
management@janus.ru, Web: www.janus.ru See ad on page 12

Lingo Systems, Translation & Localization
Languages 170+ Description Lingo Systems, powered by 
Language Line Services, provides customer-focused sole-
source solutions for global companies in 170+ languages. 
We specialize in the translation and localization of technical 
documentation, software, multimedia applications, train-
ing materials, e-learning solutions and online applications. 
Other globalization services include quality assurance testing 
(hardware and software), integration of content manage-
ment solutions, interpretation (170+ languages), cultural 
training and assessment, and internationalization consulting. 
Lingo Systems has never caused a late release. No other firm 
makes this claim. For a free copy of our award-winning book, 
The Guide to Translation and Localization — Communicating 
with the Global Marketplace, visit www.lingosys.com or call 
800-878-8523.
Lingo Systems 15115 SW Sequoia Parkway, Suite 200, Portland, OR 
97224, 503-419-4856, 800-878-8523, Fax: 503-419-4873, E-mail: 
info@lingosys.com, Web: www.lingosys.com See ad on page 39

LinguaGraphics — Multilingual DTP; Web, 
Flash and Software Localization; Engineering
Languages All, including Arabic, Bengali, Chinese, Farsi, 
Greek, Hindi, Hebrew, Japanese, Khmer, Korean, Lao, 
Punjabi, Russian, Thai, Turkish, Urdu and Vietnamese 
Description LinguaGraphics is a leading provider in the 
area of multilingual desktop publishing and web/soft-
ware/Flash localization engineering. Our seasoned DTP 
professionals and localization engineers are working with the 
latest tools on top-of-the-line equipment to produce a wide 
range of projects in InDesign, FrameMaker, QuarkXPress, 
Photoshop and Flash. We specialize in typesetting high-end 
marketing and communications-type material in difficult 
and rare languages at very competitive rates. For a quote on 
your next project, please visit us at www.linguagraphics.com. 
You have our word that we will never compromise on qual-
ity and do the utmost to make your project a success.
LinguaGraphics, Inc. 194 Park Place, Brooklyn, NY 11238, 718-
623-3066, 718-789-2782, E-mail: info@linguagraphics.com, Web: 
www.linguagraphics.com  

  

Logrus International Corporation
Languages EE, EA, ME, WE, rare languages Description  
Logrus offers a full set of localization and translation ser-
vices for various industries, including top-notch software 
engineering and testing and DTP for all languages, including 
bidirectional and double-byte ones. The company is proud 
of its unique problem-solving skills and minimal support 
requirements. The company offers all European and Asian 
languages as well as many rare languages through its offices 
and established long-term partners. With its production site 
in Moscow, Russia, Logrus provides a winning combination 
of quality, experience and affordability. With over 14 years 
in business, the company has received multiple awards for 
excellence from its long-time customers, including IBM, 
Microsoft, Novell, Oracle and others.
Logrus International Corporation Suite 305, 2600 Philmont Ave-
nue, Huntingdon Valley, PA 19006, 215-947-4773, Fax: 215-947-4773, 
E-mail: ceo@logrus.ru, Web: www.logrus.ru 

Loquant Localization Services
Languages English, Brazilian Portuguese Description Loquant
bases its operations on the experience of its founders and 
collaborators, professionals who closely follow the ongoing 
evolution of technology and the latest processes in interna-
tionalization and localization of information. Adhering to 
rigorous processes that were developed by the software local-
ization industry during the last few decades, Loquant is able 
to prepare the most diverse products for the primary world 
markets. To do this, Loquant counts on the best project man-
agers, native translators, engineers and desktop publishers to 
guarantee a quality control recognized internationally by the 
main international standards organizations.
Loquant Localization Services Rua Luís Carlos Prestes, 410/114, 
22775-055, Rio de Janeiro, Brazil, 55-21-2104-9597, Fax: 55-21-
2104-9597, E-mail: contact@loquant.com, Web: www.loquant.com

  

MO Group International
Languages 40+ Description MO Group International, based 
in Brussels, Belgium, is a firm dedicated to supporting inter-
national business needs. We understand the multilingual 
requirements of achieving international success and provide 
you with the tools and services to achieve your unique business 
goals. In particular, we specialize in multilingual search engine 
optimization (SEO) and translation and localization of soft-
ware, technical documentation, websites and games. We hire 
leading people from around the world to manage our diverse 
range of solutions and provide first-class customer service. MO 
Group International is the first multilingual SEO company to 
enter the localization industry and offer the combined benefits 
of SEO and localization to our diverse client base.
MO Group International Gulledelle 94, 1200 Brussels, Belgium, 32-
2-771-19-12, Fax: 32-2-772-20-97, E-mail: sales@mogi.eu.com, 
Web: www.mogi.eu.com 

 

Moravia Worldwide
Languages All Description Moravia Worldwide is a leading 
globalization solution provider, enabling companies in the
information technology, e-learning, life sciences and finan-
cial industries to enter global markets with high-quality mul-
tilingual products. Moravia’s solutions include localization 
and product testing services, internationalization, multilin-
gual publishing and technical translation. Hewlett-Packard, 
IBM, Microsoft, Oracle, Sun Microsystems and Symantec 
are among some of the companies that depend on Moravia 
Worldwide for accurate, on-time localization. Moravia 
Worldwide maintains global headquarters in the Czech 
Republic and North American headquarters in California, 
with local offices and production centers in Ireland, China, 
Japan and throughout Europe. To learn more, please visit 
www.moraviaworldwide.com
Moravia Worldwide 
USA 199 East Thousand Oaks Boulevard, Thousand Oaks, CA 91360, 
805-557-1700, 800-276-1664, Fax: 805-557-1702, E-mail: info@
moraviaworldwide.com, Web: www.moraviaworldwide.com  
Asia 86-25-8473-2772, E-mail: asia@moraviaworldwide.com 
Europe 420-545-552-222, E-mail: europe@moraviaworldwide.com 
Ireland 353-1-216-4102, E-mail: ireland@moraviaworldwide.com 
Japan 81-3-3354-3320, E-mail: japan@moraviaworldwide.com 
See ad on page 50
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PTIGlobal
Languages All commercial languages for Europe, Asia and 
the Americas Description PTIGlobal is committed to de-
veloping ongoing, long-term partnerships with its clients. 
This means a dedication to personal service, responsiveness, 
high-quality output, and sensitivity to clients’ cost goals and 
timelines. Backed by over 30 years of experience in technical 
translation, PTIGlobal provides turnkey localization services 
in 30 languages simultaneously for software, web applica-
tions, embedded devices, wireless applications and gaming 
technology. Projects employ our expertise in end-to-end 
project management; internationalization consultation; glos-
sary development; native language translation; multilingual 
web content management; translation memory maintenance; 
localization engineering; linguistic and functionality testing; 
desktop publishing, complete multilingual video and audio 
services, as well as onsite managed services.
PTIGlobal 4915 SW Griffi th Drive, Suite 200, Beaverton, OR 97005,  
503-297-2165, 888-357-3125, Fax: 503-297-0655, E-mail: info@
ptiglobal.com, Web: www.ptiglobal.com  See ad on page 45

  
SAM Engineering GmbH
Languages All Description Global challenges require flex-
ible and experienced service providers. Take advantage of 
our experience and know-how and make your product a 
worldwide success. Products and services can only be mar-
keted successfully if they have been localized to the local and 
cultural conditions of the target country. Our team of expe-
rienced project managers coordinates translators, software 
specialists and DTP experts, ensuring that the individual 
localization processes are performed professionally for our 
clients. Using tried-and-tested project management methods 
and the latest TM technology, our team ensures that dead-
lines are met and budgets adhered to, while also providing 
the highest standards of quality.
SAM Engineering GmbH Kirchstrasse 1, D-64367 Muehltal, Germany, 
49-6151-9121-0, Fax: 49-6151-9121-18, E-mail: sam@sam-
engineering.de, Web: www.sam-engineering.de See ad on page 47

  

Tek Translation International
Languages All Description Tek provides localization solu-
tions that are tailored to the life sciences, IT and manufactur-
ing industries. Delivering services through our collaborative 
project management system, the Tek OneWorld Platform, 
we streamline the localization process resulting in reduced 
cost. Powered by SAP®, this flexible, on-demand platform 
provides the sophisticated business intelligence you need 
to help you get more out of your globalization strategies. 
Since 1961 we have helped customers meet their global 
business goals by providing specialized, easy-to-custom-
ize solutions. Today, we are using new technologies to ever 
improve that same customer focus and care. Contact us: 
madrid@tektrans.com; losangeles@tektrans.com; riodejaneiro
@tektrans.com; beijing@tektrans.com; gothenburg@tektrans
.com; dublin@tektrans.com; manchester@tektrans.com
Tek Translation International C/ Ochandiano 18, 28023 Madrid, 
Spain, 34-91-414-1111, Fax: 34-91-414-4444, E-mail: sales@
tektrans.com, Web: www.tektrans.com 

 

TOIN Corporation 
Languages Japanese, Traditional and Simplified Chinese, 

Korean, Malay, Thai, Vietnamese and European languages 
Description TOIN is a solidly established Asian MLV with 
more than 45 years’ experience. Our services encompass 
translation, localization engineering, DTP, MT post-editing,
workflow/process consulting and project management. 
TOIN offers global reach and exceptional strength in Asia, 
with headquarters in Tokyo and additional operations in 
the United States, Europe, China and Korea. The company 
has been helping Global 1000 companies in industries 
such as automotive, IT, telecommunications, life sciences, 
e-learning, computer software/gaming, semiconductors and 
consumer products. 
TOIN Corporation 
Japan Shiba 1-chome Building, 1-12-7 Shiba, Minato-ku, Tokyo 
105-0014 Japan, 81-3-3455-8764, Fax: 81-3-3455-6514, E-mail: 
toshihito-hattori@to-in.co.jp, Web: www.to-in.co.jp 
North America Minneapolis, MN, 612-926-0201, E-mail: aki-ito@
to-in.co.jp, Web: www.to-in.com  
Europe London, UK, 44-20-8644-8685, E-mail: michael-stephenson
@to-in.co.jp, Web: www.to-in.com 
China Shanghai, 86-21-3222-0012, E-mail: doreen-qiu@to-in.com.cn, 
Web: www.to-in.com  

 
Ushuaia Solutions
Languages Spanish (all varieties), Portuguese (Brazil) Des-
cription Ushuaia Solutions is a fast-growing Latin American 
company providing solutions for translation, localization 
and globalization needs. Ushuaia Solutions is focused on 
being creative and proactive to meet tight time frames with 
a high-quality level and a cost-effective budget. Customizing 
its processes, Ushuaia assures project consistency and tech-
nical and linguistic accuracy, thus reducing clients’ time-
to-market. Ushuaia combines state-of-the-art technology 
with top-notch experienced native translators, editors and 
software engineers. Our mission is to work together with our 
clients, thereby creating a flexible, reliable and open relation-
ship for success.
Ushuaia Solutions Rioja 919, S2000AYK Rosario, Argentina, 54-
341-4493064, Fax: 54-341-4492542, E-mail: info@ushuaia
solutions.com, Web: www.ushuaiasolutions.com See ad on page 37

VistaTEC
Languages All Description VistaTEC is a leading provider 
of globalization services and specializes in the localization 
and testing of enterprise, mobile and desktop applications. 
VistaTEC provides translation, technical consulting, engi-
neering and testing during the design, development and 
marketing cycles of software products. VistaTEC has head-
quarters in Dublin, Ireland, and satellite offices in the United 
States. Additional information on VistaTEC is available at 
www.vistatec.ie
VistaTEC 
Europe VistaTEC House, 700 South Circular Road, Kilmainham, 
Dublin 8, Ireland, 353-1-416-8000, Fax: 353-1-416-8099, E-mail: 
info@vistatec.ie, Web: www.vistatec.ie
USA East 2706 Loma Street, Silver Spring, MD 20902, 301-649-3012, 
Fax: 301-649-3032, E-mail: info@vistatec-us.com
USA West 131 Shady Lane, Monterey, CA 93940, 831-655-1717, 
Fax: 831-372-5838, E-mail: info@vistatec-us.com  
See ad on page 27

WhP 
Languages All European and major Middle Eastern and 
Asian languages, including local variants Description WhP,
a major supplier for the industry-leading corporations, 
localizes software, documentation and web content. WhP 
has been benchmarked “Best Localization Vendor” by 

Compaq. Clients specifically appreciate WhP’s dedica-
tion to high quality and strict respect of deadlines and, 
consequently, entrust WhP with their most sensitive pro-
jects. WhP also helps many fast-growing companies to get 
their first localization projects smoothly off the ground. 
WhP’s flexible and open workflow technology adapts to any 
production process. WhP’s high standards satisfy the most 
demanding globalization requirements.
WhP Espace Beethoven BP102, F06902 Sophia Antipolis Cedex, 
France, 33-493-00-40-30, Fax: 33-493-00-40-34, E-mail: info@
whp.fr, Web: www.whp.net, www.whp.fr 

LOCALIZATION TOOLS 
Software Localization Solutions by Schaudin.com
Windows
Languages All languages supported by Microsoft Descrip-
tion Make your software multilingual with the extensive 
functionality, convenient quality control features and 
advanced translation support found in Schaudin.com’s 
RC-WinTrans software localizer, used by successful busi-
nesses worldwide since 1993. This tool makes it possible 
to quickly and easily translate software GUI elements (for 
software created with Windows Win32, Microsoft .NET, 
and Java software development platforms), while ensur-
ing that the software continues to run properly in other 
languages. RC-WinTrans can be used by all the members
of your team, even those with little knowledge of software 
localization, and provides them with everything needed to 
manage, exchange, translate and check software data.
Schaudin.com Software Localization Solutions  
Europe Ritterseestrasse 29, 64846 Gross-Zimmern, Germany, 49-
6071-951706, Fax: 49-6071-951707
USA 6900 California Avenue SW, #503, Seattle, WA 98136, 206-
935-5070, Fax: 206-935-5075, E-mail: info@schaudin.com, Web: 
www.schaudin.com See ad on page 51

PROJECT MANAGEMENT TOOLS

 

Projetex: Project Management Software 
for Translation Agencies 
Windows
Languages English, Bulgarian, Chinese (Simplified), Chinese 
(Taiwan), Dutch, Hebrew, Hungarian, Italian, Japanese, Pol-
ish, Portuguese, Portuguese (Brazil), Romanian, Russian, 
Slovak, Spanish, Ukrainian Description Projetex 7.0 is a lead-
ing project management and workflow solution employed by 
300-plus small and medium-sized translation agencies around 
the world. Managing directors, project managers, accountants, 
in-house translators, human resources managers and sales 
managers dramatically increase their efficiency with Projetex.
Current deployments range from 2 to 100 workstations, with 
tested capacities of up to 500. Use does not require additional 
components. It includes built-in AnyCount (word and char-
acter count software) and CATCount (computer-assisted 
translation tool for easy word count). Reasonable pricing, fast 
implementation and free technical support are included.
Advanced International Translations, Ltd. Suite 1, Tolstogo 15 Street, 
01033 Kyiv, Ukraine, 380-44-288-11-45, Fax: 380-44-288-11-52, 
E-mail: info@translation3000.com, Web: www.projetex.com 

SPEECH TECHNOLOGIES 

AppTek
Languages Arabic, Bahasa, Dari, Dutch, Egyptian dialect, 
English, Farsi/Persian, French, German, Hebrew, Iraqi dialect, 
Italian, Japanese, Korean, Pashto, Polish, Portuguese, Russian, 
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Simplified Chinese, Spanish, Tagalog, Traditional Chinese, 
Turkish, Ukrainian, Urdu Description AppTek is a developer 
of human language technology products with a complete 
suite for text and speech (voice) processing and recognition. 
AppTek’s product offerings include hybrid (rule-based + sta-
tistical) machine translation (MT) and automatic speech rec-
ognition (ASR) for a growing list of more than 23 languages; 
multilingual information retrieval with query and topic search
capabilities; name-finding applications; and integrated suites 
providing ASR and MT in media monitoring of broadcast and
telephony speech, as well as handheld and wearable speech-
to-speech translation devices.
AppTek 6867 Elm Street, Suite 300, McLean, VA 22101, 703-394-2317, 
Fax: 703-821-5001, E-mail: info@apptek.com, Web: www.apptek.com

TM BROKERS 

 
The Translation Memory Brokers
Languages All Description Central to most translation pro-
cesses today is the database that contains previously translated
data: the translation memory (TM). The consistently growing 
size of the TM represents an ever-increasing value to you as its
owner. By the same token, it becomes increasingly attractive 
to TM buyers from the same industry to either jump-start a 
TM or complement it with proven, industry-specific trans-
lations. Through TM Marketplace, this asset can now pro-
vide an immediate return on investment through licensing 
to other parties. As TM brokers, TM Marketplace connects 
corporate owners of translation assets with parties who want 
to license and benefit from those linguistic resources.
TM Marketplace LLC 319 North 1st Avenue, Sandpoint, ID 83864, 
208-265-9465, Fax: 208-263-6310, E-mail: info@tmmarketplace
.com, Web: www.tmmarketplace.com

TRANSLATION SERVICES

 

CETRA, Inc., Language Solutions
Languages All Description CETRA gives you peace of mind 
because it delivers high-quality, on-time, cross-cultural com-
munications and professional, friendly, responsive service. 
CETRA follows the ASTM Quality Assurance in Translation 
and Language Interpretation Services standard guides. As 
a member of the US delegation to ISO, CETRA is actively 
involved in developing an international translation qual-
ity standard. CETRA is involved in the language industry 
at the highest level, with the company president serving in 
leadership positions at the American Translators Association, 
American Foundation for Translation and Interpretation, 
and Fédération Internationale des Traducteurs.
CETRA, Inc. 7804 Montgomery Ave., Suites 8-10, Elkins Park, PA 
19027, 215-635-7090, 888-281-9673, Fax: 215-635-6610, E-mail: 
info@cetra.com, Web: www.cetra.com

  

CPSL
Languages All Description CPSL enables international com-
panies from different industry sectors to effectively commu-
nicate their products and services to global audiences. Our 
services cover the full life cycle of multilingual general and 
technical content, starting with its creation, the linguistic and 
cultural adaptation through to publishing in different for-
mats and means of communication. Among our services are 
translation, web and software localization; DTP, electronic 
publishing and printing; interpretation, technical writing 

and consultancy. CPSL is an ISO-approved company pro-
viding high-quality language solutions to more than 1,000 
companies on three continents, many of them leaders within 
their industries. 
CPSL Edifi cio Imagina, Av. Diagonal, 177, 3º, 08018 Barcelona, Spain, 
34-902-363-085, 214-432-6114, Fax: 34-933-000-040, E-mail: 
requests@cpsl.com, Web: www.cpsl.com See ad on page 23

Eriksen Translations Inc.
Languages All Description Eriksen Translations Inc. is a lead-
ing provider of multilingual services, including translation, 
interpreting, typesetting, project management, web localiza-
tion and cultural consulting. For over 20 years, Eriksen has 
helped a broad range of organizations in both the public and 
private sectors excel across print, desktop and web environ-
ments in the domestic global marketplace. With a worldwide 
network of over 5,000 linguists, a commitment to leading 
technologies, and an in-house staff dedicated to tailoring our 
proven project management process to the individual needs 
of each client, Eriksen is your globalization partner.
Eriksen Translations Inc. 32 Court Street, 20th Floor, Brooklyn, NY 
11201, 718-802-9010, Fax: 718-802-0041, E-mail: info@eriksen.com,
Web: www.eriksen.com

Follow-Up Translation Services
Languages English, Brazilian Portuguese Description Our 
company was founded in 1989, with the purpose of offer-
ing pure translation work in technical and scientific areas. 
Along the way, we have developed several other skills in the 
translation world, which involve specialized knowledge of 
IT resources and localization tools. We also master patent 
translations in fields such as biochemistry, mechanics, medi-
cine, pharmaceutics, oil and gas, and telecommunications. 
Today, we are capable of taking on virtually any translation/
localization project from English into Brazilian Portuguese, 
and we treat each and every customer with the maximum 
care and attention. Our clients’ trust is our greatest asset and 
our greatest pride!
Follow-Up Rua Visconde de Pirajá, 351, Sala 815, Rio de Janeiro, 
RJ 22410-003 Brazil, 55-21-3553-7223, Fax: 55-21-3553-7223, 
E-mail: info@follow-up.com.br, Web: www.follow-up.com.br  

ForeignExchange Translations
Languages 42 languages and growing Description Foreign- 
Exchange is the global leader in providing translation services 
to life sciences companies. We work with many of the biggest 
pharmaceutical companies, medical device manufacturers, 
biotech companies and CROs. Our proprietary Multilingual 
Compliance Process combines expert linguists, best-of-breed 
technology and measurable translation quality in a process that 
is both robust and completely scalable, ensuring your projects 
are finished on time and within budget. For more informa-
tion on how we can help meet your translation requirements 
or for a quote on your next translation project, please contact 
us directly or visit our website at www.fxtrans.com
ForeignExchange Translations 411 Waverley Oaks Road, Suite 315,  
Waltham, MA 02452, 866-398-7267, 781-893-0013, Fax: 781-
893-0012, E-mail: getinfo@fxtrans.com, Web: www.fxtrans.com

Hermes Traducciones y 
Servicios Lingüísticos, S.L.
Languages Spanish, Portuguese (Continental and Brazilian),
English, French, Italian, German and other languages 
on demand Description Established in 1991, Hermes 
Traducciones is a leading Spanish translation company, 
specializing in software and hardware localization and 
also undertaking a broad range of other translation proj-
ects. Comprehensive in-house translation teams include 
translators, reviewers and linguists with an expertise in 
Spanish and Portuguese, a knowledge of CAT tools, and 
a commitment to deliver cost-efficient, reliable and high-
quality services to customers. Hermes Traducciones is a 
member of the International Committee for the creation 
of the European Quality Standard for Translation Services. 
Hermes Traducciones also organizes university courses on 
localization and translation.
Hermes Traducciones y Servicios Lingüísticos, S.L. C/ Cólquide, 
6 - planta 2 - 3.oI, Edifi cio “Prisma”, 28230 Las Rozas, Madrid, 
Spain, 34-916-407640, Fax: 34-916-378023, E-mail: hermestr@
hermestrans.com, Web: www.hermestrans.com See ad on page 29

KERN Global Language Services 
Your language partner
Languages All Description KERN Global Language Services 
is a leading provider in the area of global communication 
with over 35 offices worldwide. With more than 30 years of 
experience, our services include translation and interpreting 
in all languages; software, multimedia and website localiza-
tion; terminology management; multilingual desktop pub-
lishing; and individual and corporate language training in all 
major languages. KERN has established itself as a preferred 
insourcing and outsourcing solution provider for language 
services. We serve clients in all industry sectors, including 
the automotive, medical, pharmaceutical, chemical, IT and 
financial services industries. To learn more about us, please 
visit www.e-kern.com
KERN Global Language Services 
USA 230 Park Avenue, Suite 1517, New York, NY 10169, 212-953-
2070, Fax: 212-953-2073, E-mail: info@e-kern.com
Europe Kurfuerstenstrasse 1, 60486 Frankfurt/Main, Germany, 49-
69-7560730, Fax: 49-69-751353, E-mail: info@e-kern.com 
China Right Emperor Commercial Building, Unit B, 11/F, 122-126 
Wellington Street, Central, Hong Kong, SAR China, 852-2850-4455, 
Fax: 852-2850-4466, E-mail: info@e-kern.com, Web: www.e-kern.com 

Lido-Lang Technical Translations
Languages All Description Established in Poland in 1991, 
Lido-Lang has expertise in technical translations into Central 
and Eastern European languages. We also possess in-depth 
experience in the following fields: economics, law, medicine 
and IT, providing translations in nearly all European and 
Asian language combinations. Our global network of more 
than 1,000 approved and highly qualified translators, our 
comprehensive project management processes that cover 
translations, proofreading, editing and desktop publishing 
(QuarkXPress, InDesign, PageMaker, FrameMaker), and our 
experience with CAT tools (TRADOS, SDLX) allow us to 
provide a premium quality service in accordance with the 
provisions of ISO 9001:2000 standard to which we were certi-
fied in May 2005.
Lido-Lang Technical Translations ul. Walerego Slawka 3, 30-653 
Krakow, Poland, 48-12-2546-123, Fax: 48-12-2546-122, E-mail: 
offi ce@lidolang.com, Web: www.lidolang.com 
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LinguaLinx Language Solutions, Inc.
Languages All Description LinguaLinx is a full-service trans-
lation and localization agency specializing in the adaptation 
of marketing and communications materials into most of the 
world’s languages. Our enterprise language solutions range 
from glossary development and maintenance to translation 
memory deployment and global content management. In 
today’s highly competitive global environment, it is becoming 
increasingly difficult to differentiate one translation agency 
from another. We stand apart by taking the most proactive 
approach to quality in the industry, utilizing stringent project 
management procedures, offering one of the most aggressive 
rate structures available and applying a sincere dedication to 
providing the best possible service.
LinguaLinx Language Solutions, Inc. The LinguaLinx Building, 122 
Remsen Street, Cohoes, NY 12047, 518-388-9000, Fax: 518-388-
0066, E-mail: info@lingualinx.com, Web: www.lingualinx.com 

Medical Translations Only
Languages All European languages and Japanese Description
MediLingua is one of the few medical translation specialists 
in Europe. We only do medical. We provide all European lan-
guages (36 today and counting) and Japanese as well as transla-
tion-related services to manufacturers of devices, instruments, 
in vitro diagnostics and software; pharmaceutical and bio-
technology companies; medical publishers; national and 
international medical organizations; and other customers in 
the medical sector. Projects include the translation of docu-
mentation for medical devices, surgical instruments, hospital 
equipment and medical software; medical information for 
patients, medical students and physicians; scientific articles; 
press releases; product launches; clinical trial documentation; 
medical news; and articles from medical journals. 
MediLingua Medical Translations BV Poortgebouw, Rijnsburger-
weg 10, 2333 AA Leiden, The Netherlands, 31-71-5680862, Fax: 31-
71-5234660, E-mail: simon.andriesen@medilingua.com, Web: www
.medilingua.com See ad on page 47

the medical information company  
mt-g — the medical information company
Languages All Description mt-g is the leading provider of 
translations and global information services dedicated to the 
medical science. We specialize primarily in medical technol-
ogy and diagnostics, regulatory affairs, dental medicine and 
other specialist medical fields. We offer a range of professional 
services covering translation, information production, global 
information management and XML documentation applica-
tions. At its head office in Ulm and its branch in Munich, 36 
salaried staff deliver solutions for information processes in 
medical science. More than 680 medical and pharmaceutical 
experts in over 100 countries are engaged in translating, pro-
ducing, managing and documenting medical information.
mt-g medical translation GmbH & Co. KG Eberhard-Finckh-
Strasse 55, 89075 Ulm, Germany, 49-731-17-63-97-0, Fax: 49-
731-17-63-97-50, E-mail: info@mt-g.com, Web: www.mt-g.com 
See ad on page 31

  
Neotech
Languages From major European languages into Russian, 
Ukrainian, Kazakh and Azeri Description Neotech is the larg-
est translation company in Russia and CIS countries, offer-
ing a full range of linguistic services to global corporations.

Neotech is the first translation company on the Russian 
market that has certified its quality management system to 
international ISO 9001:2000 standards. Neotech’s key areas 
of expertise are in the oil and gas industries, auto manufac-
turing, information technologies and telecommunications. 
The business techniques introduced and applied by the com-
pany currently serve as the best practice within the transla-
tion industry. Neotech is leading the drive to continuously 
develop translation market standards and to implement new 
levels of business and interpersonal communications into the 
translation industry within Russia and abroad.
Neotech 23/1 Matrosskaya Tishina, Moscow, Russia, 7-495-787-
3331, Fax: 7-495-787-1189, E-mail: post@neotech.ru, Web: www
.neotech.ru 

Rheinschrift GbR
Language German to/from major European languages 
Description Professional globalization requires experience. 
Over the past two decades, we have developed into a top 
international company specializing in the precise tuning of 
your documentation and texts to the standards and mentali-
ties of the German-speaking world. Our strength lies in our 
work for well-known software and hardware manufacturers. 
Furthermore, we also offer traditional translation services for 
the business, technology, legal and medical sectors. Our team 
of competent employees provides the very best quality within 
the respectively agreed time frame, even if matters are a little 
more urgent.
Rheinschrift Übersetzungen Best & Steigerwald GbR Rolshover 
Strasse 99, 51105 Cologne, Germany, 49-221-80-19-28-0, Fax: 49-
221-80-19-28-50, E-mail: contact@rheinschrift.de, Web: www
.rheinschrift.de See ad on page 47

Translation and localization into Polish 
Language Polish Description Ryszard Jarza Translations 
is an established provider of specialized Polish translation, 
localization and DTP services, primarily for life sciences, IT, 
automotive, refrigeration and other technology sectors. We 
work with multilanguage vendors and directly with docu-
mentation departments of large multinational customers. 
Our in-house team (12 full-time specialists) is comprised 
of experienced linguists with medical, engineering and 
IT backgrounds. We guarantee a high standard of quality 
while maintaining flexibility, unparalleled responsiveness 
and reliability. 
Ryszard Jarza Translations ul. Barlickiego 23/22, 50-324 Wroclaw, 
Poland, 48-601-728018, Fax: 48-71-3414441, E-mail: info@jarza
.com.pl, Web: www.jarza.com.pl See ad on page 47

Localization and Globalization Partner
Languages 50, including English, Chinese, Japanese, Korean 
Description Saltlux was founded in 1979 as the first localiza-
tion and globalization service provider in Korea. With over 30 
years of accumulated experience and know-how, Saltlux is an 
ideal and esteemed global technical communications partner. 
We specialize in multilingual translation and DTP, technical 
writing service, software localization, web globalization and 
so on. We provide our clients with a one-stop production 
line, starting with the authoring of documents, and going on 
to localizing, designing, editing and digital publishing. With 
this business direction, we are striving to grow into and excel 
as a leader based on IT solutions such as CAT and Workflow 
in the global technical communications market. 
Saltlux Inc. Deok-il Bldg., 967 Daechi-dong, Gangnam-gu, Seoul 
135-848, Korea, 822-3402-0081, Fax: 822-3402-0082, E-mail: 
marketing@saltlux.com, Web: www.saltlux.com 

Skrivanek s.r.o.
Languages All, with a focus on Central and Eastern Europe 
Description Skrivanek is a world leader in providing a wide 
range of language services, specifically translations span-
ning a multitude of languages and the effective localization 
of products on international markets. Established in 1994, 
Skrivanek has managed to dominate the European transla-
tion market, creating a network of 53 branches covering 
14 countries. Its well-stocked staff of professional transla-
tors, experienced project managers and dedicated software 
engineers and DTP specialists has enabled Skrivanek to pro-
vide outstanding quality translation and localization services 
in any conceivable language and volume, creating an enviable 
clientele representing major leading corporations in various 
industries. Skrivanek’s quality of service is backed by EN ISO 
9001:2001 certification.
Skrivanek s.r.o. International Project Management Centre, Na 
Dolinách 22, CZ 147 00 Prague 4, 420-233-320-560, Fax: 420-241-
090-946, E-mail: info@skrivanek.com, Web: www.skrivanek.com 

SpanSource
Languages Focus on Spanish and Portuguese, other language 
combinations through partners Description SpanSource pro-
vides translation, localization and related services from Western 
European languages into all regional varieties of Spanish as well 
as other language combinations through our network of select 
SLV partners. Our domain focus is on software and hardware, 
heavy machinery and automotive, legal and financial, medical 
and life sciences, oil and gas, corporate training and educa-
tional materials. Our comprehensive service portfolio includes 
unparalleled desktop publishing and multimedia localization 
engineering support for e-learning materials. Our in-house 
staff of 35 includes project managers, senior linguists, desk-
top publishers, software engineers and graphic designers, who 
prove to be fundamental in SpanSource’s centralized, customer-
centric approach.
SpanSource SRL Santa Fe 1264, 1ºB, Rosario, S2000ATR Argentina, 
54-341-527-5233, Fax: 54-341-527-0035, E-mail: info@span
source.com, Web: www.spansource.com 

Syntes Language Group, Inc.
Languages All Description Syntes Language Group is a lead-
ing quality provider of customized language solutions to 
business, government and professional clients. We deliver a 
full line of services in translation, interpreting and conference 
coordination; product, software and website localization; 
desktop publishing; multimedia production and voiceovers; 
and consultation in both project-specific and long-term plan-
ning for the incorporation of foreign language elements into 
your business. For 19 years, we’ve offered proven expertise in 
all major fields of industry, delivered by accomplished, experi-
enced professionals. All of this means that you get the ultimate 
in customer care and the best value for your project dollars.
Syntes Language Group, Inc. 7465 East Peakview Avenue, Centennial, 
CO 80111, 888-779-1288, 303-779-1288, Fax: 303-779-1232, 
E-mail: inquiry@syntes.com, Web: www.syntes.com

TripleInk Multilingual Communications
Languages All major commercial languages Description As a 
multilingual communications agency, TripleInk has provided 
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industrial and consumer products companies with precise 
translation and multilingual production services for audio-
visual, online and print media since 1991. Our experience in 
adapting technical documentation and marketing communi-
cation materials covers a wide range of industries, including 
biomedical and health care; building and construction; finan-
cial services; food and agriculture; high-tech and manufactur-
ing; and hospitality and leisure, as well as government and 
nonprofit organizations. Using a total quality management 
process and state-of-the-art software and equipment, our team 
of foreign language professionals delivers the highest quality 
translations in a cost-effective and time-efficient manner.
TripleInk 60 South 6th Street, Suite 2600, Minneapolis, MN 55402, 
612-342-9800, 800-632-1388, Fax: 612-342-9745, E-mail: info@
tripleink.com, Web: www.tripleink.com 

TRANSLATION TOOLS

Heartsome Translation Studio
Multiple Platforms
Languages All Description Heartsome is a new generation 
language technology and service company with a product 
strategy that is founded on our four cornerstones of effi-
cacy: genuine compliance with all open standards; com-
pletely cross platform; user-driven innovation; and no-frill 
minimalist approach towards product embodiment design 
and packaging. Heartsome CAT tools went through a 
complete overhaul to bring the deployment of language 
technology open standards to a level far beyond those of 
similar products in the marketplace. The all new Heartsome 
Translation Studio, previously known as Heartsome XLIFF 
Translation Editor, will provide a whole new experience in 
computer-aided translation.
Heartsome Holdings Pte Ltd 190 Middle Road, #19-05 Fortune Centre, 
Singapore 188979, 65-68261179, Fax: 65-67220655, E-mail: info@
heartsome.net, Web: www.heartsome.net See ad on page 51

 
TextBase meets Translation Memory
Multiple Platforms
Languages All Unicode languages Description  MultiCorpora 
provides language technology solutions to enterprises, LSPs 
and governments. As the independent language technol-
ogy experts, MultiCorpora empowers organizations to 
better manage linguistic assets and transform translation 
expenses into reusable assets regardless of whether organiza-
tions outsource their translations or handle them internally. 
MultiTrans is a client-server application that pioneered the 
Advanced Leveraging TM concept which features hassle-free 
document pair alignment, recycles previous translations with 
context and provides an on-the-fly view of how ambiguous 
terms were previously translated. The Translation Bureau of 

Canada, international organizations such as UNESCO, and 
corporations such as Toys“R”Us, Fidelity, Kraft, HSBC and 
Pfizer have selected MultiTrans as their multilingual asset 
management solution. 
MultiCorpora 102-490 St. Joseph Boulevard, Gatineau, Quebec,  
J8Y 3Y7 Canada, 819-778-7070, 877-725-7070, Fax: 819-778-
0801, E-mail: info@multicorpora.com, Web: www.multicorpora.com
See ad on page 63

SYSTRAN 
Multiple Platforms 
Languages 52 language combinations Description SYSTRAN
is the market leading provider of language translation soft-
ware products for the desktop, enterprise and internet that 
facilitate communication in 52 language combinations 
and in 20 domains. With over three decades of expertise,
research and development, SYSTRAN’s software is the choice 
of leading global corporations, portals and public agencies. 
Use of SYSTRAN products and solutions enhances multi-
lingual communication and increases user productivity and 
time-savings for B2E, B2B and B2C markets as they deliver 
real-time language solutions for search, content manage-
ment, online customer support, intra-company communica-
tions and e-commerce. 
SYSTRAN Software, Inc.
North America 9333 Genesee Avenue, Plaza Level, Suite PL1, San 
Diego, CA 92121, 858-457-1900, Fax: 858-457-0648
Europe Paroi Nord - La Grande Arche, 1, Parvis de la Défense, 92044 
Paris La Défense Cedex, France, 33-825-80-10-80, Fax: 33-1-46-98-
00-59, E-mail: info@systransoft.com, Web: www.systransoft.com 
See ad on page 26

Solutions for Translation, Terminology,   
Full-text and Bitext Management
Windows and Web
Languages Windows: All Roman alphabet; LogiTermWeb-
Plus: Unicode Description A single software package to 
manage your terminology and databanks. Efficient and effec-
tive consultation of terms and texts. The most robust align-
ment tool on the market. More consistent use of terminology 
and phraseology in-house and by freelancers. Internal and 
external repetition detection and pretranslation. The web 
version allows access to your terminology, bitexts and docu-
ments by translators, writers and subcontractors from any-
where in the world.
Terminotix Inc. 240 Bank Street, Suite 600, Ottawa, ON, K2P 1X4 
Canada, 613-233-8465, Fax: 613-233-3995, E-mail: termino@
terminotix.com, Web: www.terminotix.com See ad on page 51

WORKFLOW SOLUTIONS

Plunet BusinessManager
Multiple Platforms
Languages All Description Plunet BusinessManager is the 
complete management solution for the translation and doc-
umentation industry. On a web-based platform, the system
includes business management as well as process and docu-
ment management and integrates translation software, 
financial accounting systems and existing software envi-
ronments for LSPs, translation and documentation depart-
ments, organizations, institutions and government agencies. 
Plunet BusinessManager impresses with its significant time 
and money savings, unrivalled high adaptability to individ-
ual workflows, optimal quality control and effective project, 
time and contact management. Functions include quotation 
costing, order/job/workflow management, schedule manage-
ment, document management, invoicing, financial reports, 
contact management and customer acquisition.
Plunet GmbH Prenzlauer Allee 214, 10405 Berlin, Germany, 49-30-
322971340, Fax: 49-30-322971359, E-mail: info@plunet.de, Web:  
www.plunet.de

XTRF Management System 
Multiple Platforms
Languages All Description XTRF is a global management 
system for translation agencies. With built-in cutting-edge 
Java technology, XTRF is a flexible, customizable and web-
based software, enabling web access for a company’s suppliers 
and customers. It’s designed to help translation companies 
to streamline all of their daily activities, and it guarantees 
smooth management of the company while reducing admin-
istrative costs. Project management, invoicing, quotations, 
ISO 9001 reports and CRM are the main fields covered by 
the system. Designed by translation and localization profes-
sionals and created by the best IT team, this powerful tool 
will reduce the time spent on repetitive tasks and increase a 
company’s effectiveness.
XTRF ul. Walerego Slawka 3, 30-653 Krakow, Poland, 48-12-2546-
126, Fax: 48-12-2546-122, E-mail: sales@xtrf.eu, Web: www.xtrf.eu 
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I do the translation. More and better trained translators working 
together will produce good translations faster and cheaper.

In Mastering the Dynamics of Innovation, author Jim Utter-
back stresses that competitors in most industries not only resist 
innovative threats, but actually resist all efforts to understand 
them, preferring to further their positions with older products. 
This means that companies that are investing in the existing 
technologies, processes and standards in our industry don’t think 
that change will happen and thus feel safe with their offerings.

The sign that I was looking for came in the form of Google Trans-
lator Toolkit, the fi rst salvo of a revolution that is going to take hold 
of the language services industry. The tool itself is bare bones and 
not ready for signifi cant commercial use, but for the fi rst time, a 
signifi cant player has challenged the three dogmas that I described 
above. Instead of trying to “out-Trados” SDL Trados or trying to 
increase the productivity of processes and pump up technology 
that is old and cumbersome, Google Translator Toolkit incorporates 
machine translation and all the collaboration features that allow 
multiple translators to work on the same project, in addition to 
providing an environment for TM sharing.

Breakthrough innovations — according to Clayton Christensen’s 
The Innovator’s Dilemma — come when tension is greatest and 
the resources are most limited. Now that buyers of language ser-
vices are forced to cut cost and reduce staff, technology offerings 
from companies such as Lingotek, Elanex, Sajan and Lionbridge, 
which can easily incorporate the features of Google Translator 
Toolkit, suddenly become more attractive and much more afford-
able than the traditional desktop and client-server solutions that 
have dominated the market for the last 20 years.

Ultimately, as the next generation of localization managers 
starts making technology and service procurement decisions, the 
dogmas will fall and innovation will take hold. The new mantras 
will be collaboration, knowledge sharing and increased transla-
tor output — at least until these ideas also become old.  M

I have been reading and thinking a lot about 
innovation. My motivation is an impression that 
there is very little of it in the language services 
industry. I also sense that the industry is on the 
verge of a major change, so I have been trying to 
pinpoint the signals of the shift to a new mind-set.

But fi rst, why change? Why the need for a new paradigm 
for language services? Because we need to do more with less, 
we must improve productivity. The growth rate of content is 
much higher than the growth rate of translators. I can double 
the volume of translation in one year, but I cannot double the 
number of translators who are available in the market. It takes 
many years to create a professional translator. For a few years, I 
have been saying and writing that there are three dogmas that 
prevent progress in the industry. 

Translation memories (TMs) are an asset. This brilliant idea 
probably came from the founders of TRADOS in the early 1990s. 
While an excellent argument to sell tools, this concept is a 
fallacy. In fact, TMs have no intrinsic value and are only use-
ful if there is a match and when the translator knows how to 
use them. It is impossible to assign an economic value to them. 
TMs are at best a cost-saving tool and fulfi ll their purpose more 
effi ciently when widely shared. 

More eyes improve quality. The translation-editing-proof-
ing process is so ingrained in the collective mind that even 
industry standards such as EN 15038 have been designed around 
it. The reality is that any quality system states that more steps in 
a process increase the probability of incorporating mistakes and 
invite human error. The solution is not “catching mistakes,” but 
fi nding and paying the best resources to translate it right the 
fi rst time.

Fewer translators produce more consistent output. The 
fact is that most of the consistency issues in translation are 
related to style and terminology standardization. These are 
elements that can be agreed up front and even automated, so 
as many translators as are available could perform a transla-
tion. There will be 30 to 40 writers who write the content in 
English, but we still believe that only one or two people should 
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Renato Beninatto is the CEO of milengo Inc., a provider of localiza-
tion, engineering and testing services.

To offer your own Takeaway, write to editor@multilingual.com
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The Language Technology Experts:

Governments | Enterprises | Language Service Providers

THE DE FACTO SOLUTIONDE FACTO SOLUTION FOR
GOVERNMENTS AND INTERNATIONAL INSTITUTIONSWORLDWIDE

USA /Canada: 877.725.7070 | Europe : +32 (0) 2.213.00.20

TO LEARN MORE ABOUT WHY YOU SHOULD CONSIDER MULTICORPORA’S ADVANCED LEVERAGING TECHNOLOGY VISIT
WWW.MULTICORPORA.COM/REASONS

OVER 50 GOVERNMENT AND INTERNATIONAL INSTITUTIONSWORLDWIDE
HAVE SELECTED MULTICORPORA’S ENTERPRISE LANGUAGETECHNOLOGY SOLUTIONS

If, like many of MultiCorpora’s government and international institution customers, you are a diehard user in a MicrosoftWordTM

editing environment, don’t worry – know that we will continue to support your preferred editing environment with our interactive
MultiTrans Translation AgentMultiTrans Translation Agent.

If you wish to translate Word documents outside of a Microsoft WordTM environment and benefit from more flexibility and
support for more formats, then the MultiTrans XLIFF moduleMultiTrans XLIFF module is for you. It is our format agnostic editor and has been
around since 2007. It displays source and target segments in a spreadsheet-like view, with a real-time preview pane as a
bonus. Whether you use it or not is optional.
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     Stop waiting!
Across v5 Enterprise
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Info-Hotline +1 877 922 7677
americas@across.net

Across Systems GmbH
Info-Hotline +49 7248 925 425
international@across.net

www.across.net

     Stop waiting!

Across v5 Enterprise
                       is available now!

Across Systems, Inc.
Info-Hotline +1 877 922 7677
americas@across.net

Across Systems GmbH
Info-Hotline +49 7248 925 425
international@across.net

www.across.net

Enterprise Language Intelligence for Global Success.

Volkswagen and hundreds of other leading global organisations have already migrated 

to enterprise solutions from Across Systems. Call us today to learn how the all-in-one and 

end-to-end Across language technologies meet the demands of your enterprise.
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